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Normy i formy

Zbigniew Rykiel

Redaktor Naczelny
“Przestrzen Spoteczna”

socialspacejournal@gmail.com

Ministerstwo Nauki i Szkolnictwa Wyzszego opublikowalo kryteria punktacji
czasopism naukowych (Zasady gléwne, 2011). Kryteria wstepne maja obowigzywacé

od drugiej oceny parametrycznej i zawiera¢ dziewie¢ elementéw:
(1) publikowanie listy recenzentéw,
(2) podwojnie anonimowa procedure recenzowania,
(3) aktywna strone internetowg,
(4) recenzentéw zewnetrznych,
(5) naukowos¢ czasopisma,
(6) tytut i abstrakt po angielsku,
(7) stabilno$¢ wydawnicza,

(8) zapore antyplagiatowa, pomylong z anonimowosécig publikowanych tek-

stow (ghostwriting),
(9) deklaracje o wersji pierwotnej, tj. jednoznacznym noéniku informacji.

Nasze czasopismo wszystkie te kryteria spetnia juz obecnie, co oznacza, ze juz

obecnie mogtoby sie ubiega¢ o przyznanie punktéw, gdyby nie wymog dlugosci
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ukazywania sie czasopisma, ktérego to wymogu PS/SS - jako czasopismo nowo po-

wstale - spelniac jeszcze nie moze.

Ministerstwo wymienia nastepnie 12 kryteriéw szczegétowych, ktére maja

by¢ brane pod uwage w procedurze przyznawania punktéw. Sa to:

1)
(2)

indeks cytowalnosci,

zagraniczna afiliacja autoréw publikacji (powyzej 25% dla interesujacych

w tym kontekscie nauk spotecznych),

indeksowanie przynajmniej w jednej bazie danych,

wieksza od 24 liczba opublikowanych prac naukowych rocznie,
umiedzynarodowienie recenzentéw (powyzej 50%),
czestotliwos¢ wydawania co najmniej raz na kwartat,
anglojezycznosé wszystkich publikacji,

umiedzynarodowienie rady naukowej (ponad 50%),

dostepnos¢ wersji internetowe;j,

(10) obcojezyczni redaktorzy jezykowi, dla ktérych jezyk redagowania jest jezy-

kiem ojczystym innym niz polski,

(11) posiadanie w redakcji redaktora statystycznego,

(12) posiadanie w redakcji redaktora tematycznego.

Nasze czasopismo spelnia juz obecnie 7 spoéréd 11 ostatnich kryteriéw, na

ktére ma bezposredni wplyw. O kryterium (4) trudno si¢ wypowiada¢ przed za-

mknieciem drugiego numeru czasopisma, kryterium (6) nie jest obecnie naszym ce-

lem, (7) za$ nie jest naszym celem strategicznym, kryterium (10) natomiast nie jest

obecnie jeszcze spelnione.
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Jak juz zauwazono wczeéniej (Rykiel 2011), wymogi Ministerstwa koncentruja
si¢ na kryteriach formalnych, a nawet si¢ do nich ograniczaja, abstrahujac od -
znacznie od nich wazniejszych - norm nauki $wiatowej. W ministerialnych ,zasa-
dach gléwnych” prézno by bowiem szukac jakichkolwiek odniesiers do poziomu me-

rytorycznego, a wszelkie kryteria jakoSciowe zostaly zastapione przez kryteria ilo-

sciowe (Kulczycki 2011).

Najdobitniejszym tego przykladem jest wymog posiadania redaktora jezyko-
wego, dla ktérego jezyk angielski jest jezykiem ojczystym. Gdyby bowiem jezyk oj-
czysty byl gtéwnym kryterium kompetencji jezykowych, to autorzy wydawnictw
polskojezycznych doskonale radziliby sobie przynajmniej z jezykowsa strong swych
tekstow, ktore to zalozenie jest jednak bardzo dalekie od rzeczywistosci. Idac jednak
tym tropem, mozna liczy¢ na wyzsza punktacje ministerialng, jesli w czasopi$mie
zatrudni sie kloszarda z dokéw londyrniskich zamiast habilitowanego absolwenta an-
glistyki z ktérego$ z renomowanych uniwersytetéw europejskich. Taka polityka re-

dakcja naszego czasopisma zainteresowana nie jest.

Prébujac wyjaéni¢ kwestie szczegétowe, nowsze interpretacje ministerialne
(Odpowiedzi..., 2012) wiklaja sie w sprzecznosci i nonsensy. Z zaproponowanej tam
definicji redaktora jezykowego mozna sie bowiem dowiedzie¢, ze ,[r]edaktor [ten]
Scisle wspotpracuje z redakcja czasopisma naukowego” (tamze , pkt 8). Dalej inter-
pretacja ministerialna utozsamia jezyki narodowe z ,jezykami lokalnymi”, stwier-
dzajac, ze ,redaktor jezykowy musi posiadaé [sic!] wyksztalcenie kierunkowe w za-
kresie filologii danego jezyka lokalnego” (tamze). W przypadku jednak , czasopisma
publikujacego artykuly w jezyku innym niz lokalny [...] za redaktora jezykowego
uwazany jest jedynie rodzimy uzytkownik jezyka (native speaker)” (tamze). Poniewaz
jednak Ustawa o mniejszosciach narodowych i etnicznych uznaje jezyk kaszubski za
jezyk regionalny, jest on bez watpienia jezykiem innym niz lokalny, redaktorem
jezykowym w przypadku czasopism kaszubskojezycznych musialyby wiec by¢ oso-
by kaszubskojezyczne, chociaz niekoniecznie wyksztalcone. Implicite, a nawet explici-
te, to samo dotyczy rodzimych uzytkownikéw jezyka angielskiego, ktérzy nie musza
mie¢ zadnego wyksztalcenia, ani nawet zna¢ poprawnej angielszczyzny. Co do pol-

szczyzny natomiast, to zaklada sie, ze jest ona jezykiem ,lokalnym”, w zwiazku
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z czym jej biegloscia moga sie wykazac tylko wyksztalceni filolodzy, mimo zZe jeszcze
w latach 60. XX wieku wymagano tego od kazdego maturzysty. Jak wiec wida¢, pro-
by regulowania materii naukowej metodami administracyjnymi prowadza do absur-
déw, ktérymi powinni sie przejmowac moze towcy punktéw, mniej za$ prawdziwi
uczeni, ktérym na glupstwa szkoda czasu i energii.

Co istotne, wytyczne ministerialne pomijaja takze kwestie réwnosci plci -
mocno akcentowana przez instytucje unijne, gdzie pojawia sie oczekiwanie, ze pan-
stwa czlonkowskie beda promowac badania i studia interdyscyplinarne oraz , usu-
wac przeszkody, ktére nadal utrudniaja kobietom osigganie najwyzszych szczebli
w [...] badaniach [...] i na stanowiskach kierowniczych” (Rada..., 2011). W tej akurat
dziedzinie nasze czasopismo osiaggneto poziom $wiatowy, promujac badania inter-
dyscyplinarne i takaz debate oraz skupiajac w Radzie Programowej 36% kobiet - i to
nie kosztem jakosci.

W tym kontekscie pojawia sie istotne pytanie o strukture meta-kompetencji
Polakéw oraz o funkcjonalnosé lub dysfunkcjonalnosé ich - naszego - dziedzictwa
kulturowo-mentalnego. Ono bowiem jest wazna podstawa naszej konkurencyjnosci
miedzynarodowej we wspolczesnym Swiecie. Kluczowe w tym kontekécie wydaja
sie nastepujace kompetencje, ktorych lista jest wynikiem inspiracji propozycjami Jana
Szomburga (2011):

(1) poczucie wlasnej godnosci, wartoéci i podmiotowosci, nie za$ ,lokalno-

$ci”;
(2) empatia, tj. zdolnoé¢ zrozumienia innych i wspoélczucia innym;
(3) kultura wzajemnej akceptacji i uznania;
(4) kultura zaufania;
(5) zachowania etyczne;
(6) rozwijanie wlasnych talentéw i promowanie ich u innych;
(7) zdolnos¢ akceptacji wlasnych i cudzych bledéw i porazek oraz umiejet-
nosc¢ uczenia si¢ na tych btedach;
(8) zdolnos¢ przyjmowania krytyki i rzeczowego krytykowania innych;
(9) umiejetnos¢ prowadzenia dialogu bez przemocy symbolicznej;

(10) umiejetnos¢ wspotpracy, w tym dziatania zespolowego;
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11) zdolnos¢ wzorcotwoérczego, empatycznego i integrujacego przywodztwa;
12) odwaga i umiejetno$¢ samodzielnego, nieschematycznego myslenia;
13) umiejetno$¢ permanentnego uczenia sie;

14) zdolnos¢ do interdyscyplinarnego, holistycznego myslenia;

16
17) a

(1)
(12)
(13)
(14)
(15) zdolnos¢ do wytyczania ambitnych celéw, strategicznego planowania;
(16) przedsiebiorczos¢ i mobilnos¢;

(17) aktywnosc¢ i odwaga obywatelska;

(18) rozumienie wlasnej kultury, nie za$ tylko nasladowania innych;

(19) rozumienie otaczajacego $wiata.

Z punktem (13) powyzszego zestawienia pozostaje w konflikcie wyrazane
w innych dokumentach oczekiwanie Ministerstwa, Zeby uniwersytety oferowaty
studentom mozliwosci zdobywania umiejetnosci praktycznych przydatnych na ryn-
ku pracy. Oznaczaloby to, ze uniwersytety stopniowo przeksztalcalyby sie w zasad-
nicze szkoly zawodowe, ksztalcace waskich specjalistow na rynek pracy nie tyle
wspolczesny, ile raczej dzisiejszy, ktorzy byliby niezdolni do przystosowania sie do
zmian na tym rynku (Jalowiecki 2011). Uniwersytety tymczasem zawsze mialy
i wcigz maja do spelnienia misje kulturotwoércza, w tym ksztaltowanie umiejetnosci
uczenia si¢ przez cale Zycie, czego podstawa jest solidna wiedza teoretyczna

(Jalowiecki 2011). Taka tez wiedze, polaczona z krytyka naukowa, zamierzamy
promowac w naszym czasopismie.

Powstaje zatem pytanie, w jakim stopniu ministerialne kryteria punktacji cza-
sopism naukowych ulatwiaja osiagniecie wspomnianych wyzej kluczowych kompe-
tencji, w jakim za$ stymuluja omijanie norm lezacych u ich podstaw. Jest to pytanie
o to, co Polak potrafi: przestrzega¢ norm, czy je omija¢? Wybdér miedzy anomia
a dewiacja wydaje si¢ malo pociaggajacy, nawet jesli dewiacja jest zachowaniem
wyuczonym.

Strategicznym celem naszego czasopisma nie s formy, lecz normy rdzenia
Swiatowego systemu nauki. Nie zmienia to jednak faktu, ze bedziemy zmierza¢ do
uzyskania mozliwie wysokiej punktacji ministerialnej, o ile tylko nie stoi to

W sprzeczno$ci z naszym celem strategicznym.

Celem tym jest uprawianie nauki na przyzwoitym poziomie przez stosowanie
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sie do norm rdzenia nauki §wiatowej i nieuleganie normom zaczerpnietym z innych
systemOw aksjo-normatywnych. Naszym celem strategicznym nie jest wiec maksy-
malizacja punktacji ministerialnej (tj. polowanie na punkty) wedlug obecnie obowia-
zujacych kryteriow, ktére wciaz ewoluuja, lecz zgodnoé¢ z normatywna, a nie tylko
formalng, warstwa nauki Swiatowej (Rykiel 2011). Zapraszamy do dyskusji o tych
normach jako podstawie dziatalnosci w srodowisku akademickim - nie tylko publi-

kacyjnej, ale i naukowej w ogole.
Zbigniew Rykiel

Redaktor Naczelny

Literatura
Jatowiecki B., 2011: Misja uniwersytetow, a efekty ksztalcenia. , Bistro.edu.pl”, 2011-

12-08 http:/ /www.bistro.edu.pl/artykul Misja-uniwersytetow-a-efekty-

ksztalcenia.html

Kulczycki E., 2011: Kim jest , redaktor statystyczny”?

http:/ /ekulczycki.pl/ warsztat badacza/kim-est-redaktor-statystyczny/

Odpowiedzi na najczesciej zadawane pytania, 2012:
http:/ /www.nauka.gov.pl/fileadmin/user upload/Finansowanie/finansowanie na

uki/Lista_czasopism/20111125 1 FAQ.pdf

Rada Unii Europejskiej, 2011: 16746/1/11, REV 1 (pl), EDUC 271, COMPET 502,
RECH 366, SOC 984. Bruksela, 22 listopada 2011 r.

http:/ /www.nauka.gov.pl/fileadmin/user_upload/ministerstwo/20111130_ST1674
6_PL11 modernizacja PL.pdf

Rykiel Z., 2011: Normy, a nie punkty. ,Przestrzeri Spoteczna (Social Space)”, 1, 7-10.

Szomburg J., 2011: Czego potrzebuja Polacy. ,,Rzeczpospolita”, 21 pazdziernika 2011,

socialspacejournal.eu


http://www.bistro.edu.pl/artykul,Misja-uniwersytetow-a-efekty-ksztalcenia.html
http://www.bistro.edu.pl/artykul,Misja-uniwersytetow-a-efekty-ksztalcenia.html
http://ekulczycki.pl/warsztat_badacza/kim-jest-redaktor-statystyczny/
http://www.nauka.gov.pl/fileadmin/user_upload/Finansowanie/finansowanie_nauki/Lista_czasopism/20111125_1_FAQ.pdf
http://www.nauka.gov.pl/fileadmin/user_upload/Finansowanie/finansowanie_nauki/Lista_czasopism/20111125_1_FAQ.pdf
http://www.nauka.gov.pl/fileadmin/user_upload/ministerstwo/20111130_ST16746_PL11_modernizacja_PL.pdf
http://www.nauka.gov.pl/fileadmin/user_upload/ministerstwo/20111130_ST16746_PL11_modernizacja_PL.pdf

Ale.

Zasady gtéwne, 2011:
http:/ /www.nauka.gov.pl/fileadmin/user _upload/Finansowanie/finansowanie na
uki/Dzialalnosc_statutowa /20111026 1 zasady_ glowne.pdf

Wptyneto/received 29.11.2011; poprawiono/revised 16.12.2011;
wersja ostateczna/final version 23.01.2012

socialspacejournal.eu


http://www.nauka.gov.pl/fileadmin/user_upload/Finansowanie/finansowanie_nauki/Dzialalnosc_statutowa/20111026_1_zasady_glowne.pdf
http://www.nauka.gov.pl/fileadmin/user_upload/Finansowanie/finansowanie_nauki/Dzialalnosc_statutowa/20111026_1_zasady_glowne.pdf

PRZESTRZEN Social
gj‘;tgﬁg?kmra Spotxeczna SPACE

Norms and forms
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Editor-in-Chief
“Social Space Journal”

socialspacejournal@gmail.com

The Polish Ministry of Science and Higher Education has published evaluation
criteria of scientific journals (Zasady gtéwne, 2011). The introductory criteria are to

apply to the second parametric evaluation and include nine items, i.e.:
(1) a published list of referees,
(2) a double blind evaluation procedure,
(3) an active internet site,
(4) external referees,
(5) a scientific character of the journal,
(6) English titles and abstracts,
(7) editorial stability,
(8) an anti-plagiarist firewall, misidentified with ghostwriting,

(9) a declaration of the original version, i.e. unequivocal information convey-

or.

Our journal meets all these criteria already now, and this is to say we could al-

ready apply for granting us scores if the journal would only be published long
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enough.

The Ministry indicates, in turn, 12 detailed criteria that are to be taken into ac-

count in the evaluation procedure. These are:
(1) the citation index or impact factor,

(2) a foreign affiliation of authors (over 25% for, the respective in this context,

social sciences),
(3) availability via at least one data base,
(4) more than 24 published scientific works per year,
(5) internationalisation of referees (over 50%),
(6) mno less than once for three months frequency of publication,
(7) all English-language publications,
(8) the internationalisation of the Editorial Board (over 50%),
(9) the availability of the internet version,
(10) other than Polish native speaking foreign-language style editors,
(11) a statistical editor in the Editorial Office,

(12) thematic editors in the Editorial Office.

Our journal meets seven out of 11 latter criteria now, which can be directly in-
fluenced. Before the second issue of the journal is closed, the criterion (4) could
hardly be commented upon. The criterion (6) is not our aim now, (7) is not our stra-
tegic aim, and (10) is not met yet.

As it was already indicated (Rykiel 2011), the Ministry’s requirements concen-
trate on formal criteria, if do not limit to them, while they abstract from - much more
important - norms of the world science. Hardly any references to the scientific level
could be found in the Ministry’s ‘main principles’, since all qualitative criteria are

replaced by quantitative criteria (Kulczycki 2011).
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The requirement of the employment of an English native speaking style editor
is the clearest example of this way of thinking. If the mother tongue were the main
indicator of the lingual proficiency, the authors of Polish-language publications
would be fluent at least in the lingual layer of their texts, the assumption that is
rather far from reality. Following this way of thinking, an employment of a London
Dockland’s beggar would result in obtaining a higher Ministry’s score than in the
case of a full professor of English philology of a famous continental European uni-
versity. The Przestrzeni Spoteczna (Social Space) journal is not, however, interested in
such an editorial policy.

In their attempts to explain detailed questions, the newer Ministry’s regula-
tions (Odpowiedzi..., 2012) plunge into inconsistencies and nonsense. In the pro-
posed definition of the style editor one can find that ‘the editor strictly cooperates
with the editorial office of the scientific journal” (ibid., point 8). Further on, the Minis-
try’s interpretation misidentifies national languages with ‘local languages” and states
that “the style editor has to possess [sic!] a respective education in philology of the
given local language’ (ibid.). In the case, however, of “a journal publishing articles in
a language different than local [...] merely a native speaker of that language is rec-
ognised as a style editor” (ibid.). Since, however, the National and Ethnic Minorities
Act recognises Kashubian as the regional language, it is obviously “different than lo-
cal’, the fact that must result in the recognition of, not necessarily educated,
Kashubian native speakers as proper style editors of Kashubian-language scientific
journals, if any. Implicitly, if not explicitly, this applies to native speakers of English,
who not only are not obliged to be educated but even to have a command of stan-
dard English. Polish, on the contrary, is assumed as a ‘local’ language, and this fact
implies that only educated philologists are expected to have a good command of it,
even though, as recently as in the 1960s, every candidate for GCE was obliged to in-
dicate (s)he has so. As can thus be seen, attempts to regulate scientific matters by
administrative measures result in absurd, essential for “points hunters’ but not so for
born scientists who have no time or energy to spend for rubbish.

Importantly, the Ministry’s regulations also ignore the question of gender

egalitarianism, explicitly stressed by the European Union’s institutions, which expect
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the member states will promote interdisciplinary investigations and studies, as well

as liquidate obstacles in gaining the highest levels of academic and administrative

careers by women (Rada..., 2011). In this very point our journal has yet gained the

world level by promoting interdisciplinary studies and debate, and gaining 36% of

women in the Editorial Board, importantly however, not at the cost of the journal’s

quality.

In this context, an important question of the structure of meta-competences of

the Polish appears as well as of the functionality or disfunctionality of their - ours -

cultural and mental legacy, for it is an important base of our international competi-

tiveness in the contemporary world. The following competences, based on inspira-

tions by Jan Szomburg (2011), seem essential:

1)

the feeling of own dignity, value, and subjectivity rather than ‘locality’;
empathy, i.e. an ability to understand others and sympathise with others;
the culture of mutual acceptance and esteem;

the culture of trust;

ethical behaviours;

developing own talents and their promoting at others;

an ability to accept own and others’ errors and faults, as well as to take
lessons from them;

an ability to accept criticism and the essential critique of others;

an ability of a dialogue without a symbolic violence;

10) an ability of cooperation, including collective actions;

11) an ability of a model-creating, empathetic and integrative leadership;
12) a courage and ability of independent, non-schematic thinking;

13) an ability of permanent learning;

14) an ability to interdisciplinary, holistic thinking;

an ability of identifying ambitious aims and strategic planning;

16) entrepreneurship and mobility;
17) civic activity and courage;
18) the understanding of own culture rather than mere imitation of others ;

19) the understanding of the world around.
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The point (13) of the above list is in conflict with the Ministry’s expectation,
expressed in its other documents, that universities should offer to students possibili-
ties to gain practical abilities useful on the labour market. What this implies is that
universities would gradually transform in vocational schools, producing narrow spe-
cialists for the today’s rather than contemporary labour market, who would be un-
able to adjust to changes in the market (Jalowiecki 2011). Universities, however, have
always had a culture-creating role to play, including the creation of abilities of life-
long learning, based on a solid theoretical knowledge (Jalowiecki 2011). It is exactly
this kind of knowledge, connected with a scientific critique, that we intend to pro-
mote in our journal.

A question therefore arises to what extent the Ministry’s evaluation criteria of
scientific journals facilitate the achievement of the indicated above key competences
and to what extent they stimulate the avoidance of the underlying norms. This is
a question of what the Polish can: observe norms or evade them? The choice between
anomy an deviation does not seems very attractive, even if the deviation is a taught
behaviour.

It is the norms of the core of the world system of science rather than its forms
that are the strategic aim of our journal. This does not, however, preclude the fact
that we are going to achieve as high the Ministry’s evaluation as possible unless it is
inconsistent with our strategic aim.

This aim is to make science on acceptably high level by the adjustment to the
norms of the core of the world science and not submitting to norms adapted from
other axio-normative systems. Our strategic aim is therefore not a maximisation of
the Ministry’s scores, i.e. the score hunting, under the current, still evolving, criteria
but rather the consistency with the normative rather than purely formal layer of the
world science (Rykiel 2011). Readers are welcome to the discussion about these
norms as a base of academic activities - not only in publication but also scientific in

general.
Zbigniew Rykiel

Editor-in-Chief
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Abstract

A number of concepts related to borders and peripheries function in sociology and human
geography. Even though those used in sociology are derivative of geographical terminology, Polish
sociologist are reluctant to admit or even realise this fact, giving preference to common language. The
main difference between sociology and human geography in the application of this terminology is
that geography is basically interested in objects while sociology deals with states of processes. The
analysis of the types of sociological narration, conducted in a wider context of paradigms, indicated
that four main ideal types of the narration can be identified in Polish sociology, i.e. naturalist, pseudo-
humanist, humanist and neo-positivist. The types of narration are assumed to form a group-crating
factor and one underlying the development of social enclaves and exclaves in the scientific commu-
nity. The analysis indicated that the discussion on social enclaves and exclaves, as part of more exten-
sive categories of peripheries and borders, is important for the analysis of the structure of the scien-
tific, including sociologist, community while the analysis of the language of sociology, including the
main types of sociological narration, is important to define the scientific status of sociology. From this
point of view, the main difference between the mainstreams of Polish sociology and human geogra-
phy is that the former is in a pre-neopositivist stage while the latter represents post-neopositivism.

This fact defines the limit to, or “borders of’, sociological thought.

Key words: border, periphery, enclave, exclave, narration, neopositivism.
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1. Borders and peripheries in sociology and human geography

The concepts of border and periphery were analysed within both sociology
and human geography. Sociological analyses were, however, derivative of geo-
graphical, even though sociologists have rarely exposed this fact or have even been
rarely aware of it. This developmental dependence is rather old and seems related to
the Chicago school of social ecology. There are, however, obvious differences, not
only objective but also methodological, between sociology and human geography.
The differences are inherent in notions, categories, and methodologies. The fact that
geography is, in the context under consideration, basically interested in objects while
sociology is interested in states of those objects and relations between them, seems
a sufficient explanation of the differences. To be sure, objects are also interesting for
sociology, more, however, nominally than intrinsically, the category of border being
a good example of this fact. Human geography is thus interested in peripheries,
boundaries, borders, borderlands, limits, frontiers, spatial barriers, enclaves, and ex-
claves, while sociology is more involved in analyses of peripheral, border, trans-
border, trans-cultural, frontier, and enclave relations. These very notions and con-
cepts are discussed in this paper on the example of Polish sociological and human
geographical literature.

Methodologically, the difference between the two disciplines is inherent in the
dominant language of narration, in which their relation to neopositivism seems es-
sential. In this context, pre- and post-neopositivist modes of practising sociology and
geography, respectively, are related to the languages of their narrations and set dif-
ferent types of sociological, if not geographical, texts on borders or peripheries of
science. Unavoidably therefore, arguments presented in this article are provocative

in places, the fact that was intended to promote discussion.

2. Geography of objects
The notion of periphery can be considered within human geography in three
conceptual contexts, i.e. those of location, domination, and its dialectic with the core.
In the first context, the location far from a centre or centres is characteristic of periph-
eries. This implies that the notion of periphery is based on the distance decay func-

tion, in which indices of wealth and/or development level decrease with the distance
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from the centre. In the context of domination, periphery is considered as an antonym
of the core. The core-periphery relations are, at least explicitly, related to neither in-
dices of wealth nor development level but simply those of domination and subordi-
nation (Wallerstein 1974). The subordination to and domination by the core is there-
fore the nature of the periphery (Rykiel 2006). In the context of dialectic, in turn, pe-
riphery is considered, even more explicitly than in the former contexts, as a notion
inseparable from that of the core. The latter is a core because it dominates peripheries
while peripheries are what they are because they are dominated by the core (Taylor,
Flint, 2000).

The notion of boundary was understood rather extensively and imprecisely in
classical geography. In the contemporary political geography it is, however, assumed
that boundary is a political, linear, and formal object (Rykiel 2006). This is to say
there are no other boundaries than political (Rykiel 1990), other terms, discussed fur-
ther on, should thus be used for the description of natural and social phenomena.
The linearity of the boundary results from the fact that it is legally defined, within
the Polish lingual tradition, however, also from the fact that boundary (granica) has
the same etymology as ridge (grari). The formality of the boundary results, in turn,
from the fact that it is a political and legal object. Every boundary is therefore formal,
even though the degree of its formalisation, and thus also control, is an empirical
question. From this point of view boundaries can be divided in strongly and weakly
formalised, and referred to as hard and soft boundaries, or, more generally, their
gradual formalisation can be indicated. It this context, a division in antecedent and
subsequent boundaries are worth reminding (Hartshorne 1933), i.e., respectively,
prior and secondary to the given forms of spatial organisation (Rykiel 1990); since,
however, the subsequent boundaries may transform in antecedent boundaries, but
not vice versa, they would be more adequately referred to as the earlier and later
boundaries, respectively.

In the contemporary world, border, understood as a narrow and, implicitly,
unpopulated land near the line dividing two states or countries, can hardly exist
without boundary, in earlier ages, however, borders rather than boundaries existed.

The border is a zoned objects, and this characteristic applies even more explicitly to
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borderland as a wide land near the boundary, originally thinly populated and usually
multi-cultural.

Limit is a non-formalised zone of joining phenomena or decaying of a phe-
nomenon (Rykiel 1991). It is a natural or cultural object - in contrast to boundary as
a political object. The differentiation of the two results from the fact that there are no
(linear) boundaries in nature, the fact observed as many as a hundred years ago in
geography (Semple 1911), while they are very rare in culture where (zoned) limits
are common.

While borders and borderlands are located along boundaries, frontiers exist in-
stead of boundaries. In English terminology, frontier is related to the front; the fron-
tier is thus what is in front of us, which should be reached, discovered, conquered,
settled, and subordinated (Koter 1997). In Polish lingual tradition, frontier (kresy) has
common etymology with end (kres) and boundlessness (bezkres). Generally, frontier
applies to a sub-ecumene, located between ecumene and anecumene, and refers to
ineffective state territory and state area. The latter means an area to which culture, or
even permanent settlement, did not reach, the state has thus nobody to govern; the
former, in turn, means an area for which the central government is too weak and/or
distant to perform its effective control, the state control is thus merely nominal
(Rykiel 2000) and thus, or rather because of that, represented merely by the military
power.

Spatial barrier is a notion and an object that differs from boundary by formali-
sation and origin. While formalisation is characteristic of the boundary, a limited
permeability for interrelationships is characteristic of the spatial barrier. Any obstacle
in physical space, which reduces, and sometimes deforms or changes the direction of,
interrelationships is a spatial barrier (Rykiel 1988a). Spatial barriers can be divided in
hard and soft, i.e. hardly and easily permeable, generally, however, their permeabil-
ity is gradable (Rykiel 1991). The barriers can be of natural or anthropogenic origin.
The former have a physical form, and the latter mostly symbolic, sometimes rein-
forced by physical objects.

The relations between spatial barriers and boundaries are asymmetrical. While

any boundary is a spatial barrier for some type of interaction, most spatial barriers
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are not boundaries. Moreover, the degree of the formalisation of the boundary is ba-
sically unrelated unequivocally with its permeability as a spatial barrier. A highly
formalised, i.e. guarded and controlled, boundary may be, for some reasons, tres-
passed intensively, while a non-formalised, i.e. uncontrolled, spatial barrier may be
hardly permeable for a given type of interaction not only because it follows a firm
physical obstacle, e.g. a mountain range, but even a cultural, e.g. lingual, limit (Mac-

kay 1958).

Enclave and exclave are terms and categories related to a territorial discontinu-
ity but also to the location of boundaries. The terms designate a territorial inclusive-
ness and exclusiveness, respectively. The exclave is a more general term. This results
from the fact that not every exclusion must be an inclusion. The notions of enclave
and exclave apply to many territorial units. If states are analysed as examples, it
must be stated that an exclave is a country’s area, which is excluded from the juris-
diction of the respective state; an enclave, on the contrary, is one part of the state ter-
ritory, which is discontinuous with the mainland territory of the state (Rykiel 2006).
Three types of relations between enclaves and exclaves as empirical objects may be
identified, i.e. (1) exclaves that are also enclaves, (2) exclaves that are not enclaves,
and (3) enclaves that are not exclaves. Campione d’Italia, as an Italy’s enclave in
Swiss canton of Ticino, and an exclave in the territory of Switzerland, is an example
of the case (1); San Marino, as an exclave in the territory of Italy, is an example of the
case (2); the Kaliningrad oblast, as a Russia’s semi-enclave (i.e. one with an access to
the sea), is an example of the case (3).

Enclaves and exclaves are implicitly recognised as peripheral patterns in the
contemporary socio-territorial systems. Interface and marginal peripheries are dis-
tinguished in literature (Eisenstadt, Rokkan, 1973; Rokkan, Urwin, 1983).
The former are internal, and the latter are external peripheries (Flora et al., 1999), the

terms that seem more appropriate in this context.

3. Sociology of states of processes
In sociology, the notion of peripherality is related to those of marginalisation

(Szarfenberg 2006), domination, and deprivation.

The term boundary, used interchangeably with, even more frequent, that of
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border, is applied to in sociology very loosely and extensively, the fact certainly re-
lated to the inspiration of the classical nineteenth-century geography or even com-
mon parlance. ‘Ethnic boundaries” and ‘symbolic boundaries’, which are subjects of
frequent sociological and anthropological analyses (Barth 2004, Lipiniski 2011), are
borders in strict neopositivist geographical terminology while ‘boundaries con-
structed in social consciousness” are simply limits in those terms.

The “ethnic boundaries” are being divided in contact and trespassing bounda-
ries (Chlebowczyk 1975)1. From the logical point of view, however, the term ‘contact
boundaries” seems a pleonasm, the ‘trespassing boundaries’ being an oxymoron.
Apart from this fact, it was argued the ‘contact boundaries’ are narrow spatial barri-
ers between ethnoses divided by considerable social distances, the ‘trespassing
boundaries” being wide limits between ethnoses divided by slight social distances.
Besides, the two terms apply to ideal types, which could hardly be related to any
empirical types.

It results from the above arguments that the language is treated in this context
as a barrier and a base of social distances. The barriers and distances may but do not
need be reflected in physical space, even though they are certainly reflected in social
space. The contextually identified languages of oppression, e.g. Afrikaans under the
apartheid and German under the Nazi occupation, are special, although non-spatial,
barriers.

Interestingly and importantly, the referring to the ‘boundary’ in sociology is
inconsistent with the fact that liminality is an accepted notion, derived originally from
social anthropology (van Gennep 2006, Turner 2006). The notion, referring implicitly
to that of limit rather than boundary, applies to “analyses of situations, phenomena,
processes, and objects, including social groups, of which ambivalence and impossi-
bility of unequivocal >location< in the system of classification referring to a given
socio-cultural space is characteristic’ (Kapralski 2011: 237). ‘Liminal groups are situ-

ated simultaneously within and outside the given society, belonging to it in one

' The fact that . Chlebowczyk is a historian does not preclude the fact that his ‘contact boundaries’
and ‘trespassing boundaries’ are willingly accepted by sociologists while no sociologists” critique of

those concepts is known to the present author.
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sense and being outside its limits in another sense. They have no unequivocally de-
fined position in society and they function - often as mediators - between its estab-
lished components, being in contact with and separation to them simultaneously’
(Kapralski 2011: 237). Modernisation involves, however, a transition from liminality
to marginalisation, i.e. from being between to being outside (Kapralski 2011: 239).

The notion of ‘transborderness’, i.e. trans-border relations, cannot be ab-
stracted from that of border or even boundary, the fact which is commonly ignored
within, at least Polish, sociology, even though the term ‘border’ is understood as
a limit or spatial barrier (Rykiel 2010b). In this context, the social production of bor-
der and/or borderland is analysed (Golka 1999), as well as aspects of naturalness of
boundaries and borders, romanticising of the nature of borderlands, and the role of
borders in high, folk, and mass cultures. In this way, the border is recognised a place,
and this results in analyses of inclusion and exclusion, homeliness and strangeness,
and domination and subordination. Sometimes a doubt, however, appears whether
or not the analyses in question apply to a border culture or border cultures, the bor-
der in culture, or borders of cultures.

The doubt leads to a question if the ‘transborderness” may be abstracted from
territoriality. The rather obvious negative answer to this question results from
anumber of issues sociology deal with successfully. The symbolic privatisation of
public spaces is the first issue. The overcoming the, loosely understood, symbolic
and mental ‘boundaries’ (i.e. limits), and creation of communities is the second issue.
Assimilation is the third issue, although a question arises to what culture the assimi-
lation applies and on which level of the territorial organisation it works.
The relation between marginalisation and peripheralisation is the fourth issue, which
includes the processes of rivalry, cooperation, and common overcoming the phe-
nomena.

‘Transculturality” is the de facto containment of the term ‘transborderness’
(Rykiel 2010b). In this context, a logic of strangeness included in the friend-enemy
dichotomy appears and, more extensively, the measurement of the strangeness by
a semantic differential. The “transculturality” is also a base of a typology of symbolic

spaces. In this context, spaces of invasion and succession, domination, confrontation
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(Dabrowski 2008), memory (Benedyktowicz 1989), exclusion (Gough et al., 2006), clo-
sure (Solarska 2006), rivalry (Szydtowska 2010), resistance (Gandhi 2008), hope (So-
lak 2002), integration, and many others can be distinguished.

‘Frontierness’ is an important sociological category. An observation that fron-
tier is a cultural space (Uliasz 1997) and a workshop of political para-nationalism is
the departure point of analyses of ‘frontierness’. It is from these that the frontier
ethos and myth-creation stem, which result from the fact that intruders are positively
valorised as the dominant ethno-class (Kwasniewski 1997). The frontier appears then
as a meta-space of adventure (Kolbuszewski 1996); in this context, the frontier is ro-
manticised as an element of high, folk, and mass culture, westerns being one exam-
ple of the latest.

‘Enclaveness’ designates inclusion. As, however, many relatively new terms
within sociology, it is misidentified - in this case with ‘exclaveness’, i.e. exclusion (cf.
Gotdyka, Machaj, 2007, 2009). Inclusion and exclusion apply to a collectivity, place,
and time, and embrace three dichotomies: we - they, here - there, and now - then.
The fact, however, is that the notion of exclave, and thus also exclaveness, has not yet
been adapted in the mainstream sociological literature and thus not submitted to sci-

entific critique.

4. Sociology vs human geography: borders or peripheries?

The pointed to above conceptual, objective, and methodological differences
between sociology and human geography can be reduced here to its relation to neo-
positivism, and termed by prefixes post- and pre-. The contemporary human geogra-
phy may thus be identified as being on the post-neopositivist stage, which implies
a bygone fascination with formalism and the acceptance of the canon of terminologi-
cal preciseness and a discipline of argumentation. The contemporary sociology, espe-
cially the mainstream Polish sociology, seems, on the contrary, on the pre-
neopositivist stage (Rykiel 2011), in which the terminological preciseness and
a discipline of argumentation are not essential. The opinion of a Polish leading soci-
ologist that ‘common people are amateur sociologists’” (Sztompka 2005: 331) may be
taken as an argument for such a classification whereas an opinion that common peo-

ple are amateur geographers are hard to imagine among Polish human geographers.
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Certainly not merely in the discussed here context of the periphery and bor-
der, sociology enters hesitantly the relatively new ground by exploring knowledge
discovered a long time ago outside the discipline, ignoring the achievements of geog-
raphy intentionally, and often limiting itself to common knowledge (Rykiel 2010a).
This is accompanied by a philologisation of the narration that often takes a form of
pseudo-humanist journalism (Rykiel 2009). It is thus worth noting in this context that
laws of sociology need not be ones of the functioning of society but appear as merely
ones of sociology. If so, an important question arises whether or not sociology is
really an applicatory discipline, as consecutive generations of university students are

taught.

5. Enclaves and exclaves in the scientific community:
a case of sociological narrations
5.1. General remarks

The scientific community forms a relatively isolated social world, which may
be thus analysed in terms of enclaves (Chmielewska-Banaszak 2007) and exclaves,
even though sociologists do not cope with the latter category. For the functioning of
normal science the notion of paradigm is essential, understood as a set of social
norms (Harvey 1973) generally accepted in a given discipline in a given time (Johns-
ton 1978). These norms include concepts, categories, methods, and procedures (Kuhn
1962) but also the language of science, including types of narration (Rykiel 1988b).

If the scientific community may be analysed in terms of social enclaves and
exclaves, the same applies to the sociological community. Norms applying to this
community may thus be analysed on the example of the language used, especially
the types of sociological narration, which may be recognised as both the base and

a symptom of group-creating ties.

The firmed in Polish sociology but not necessarily agreeable conviction that
two non-overlapping, opposite, and exhaustive modes of practising sociology exist,
i.e. positivist and humanistic, is a departure point to identify somewhat more nu-
merous main types of sociological narration and thus paradigms of sociology. These
are: naturalist, pseudo-humanistic, humanistic, and neopositivist (Rykiel 2008). They

should be understood in terms of the Weberian ideal types. Following the presented
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above assumptions, it may be presumed that the types of narration are related to so-
cial groups of scientists, which - considered on the background of more extensive
universe - may be analysed in terms of social enclaves and exclaves, and thus, im-

plicitly, also core and periphery.

A detailed documentation of the types of the sociological narration would re-
quire an extensive empirical analysis, which cannot be presented here for a few rea-
sons, courtesy to the adherents of pseudo-humanist narration being more important
than the space limitation. Moreover, such an analysis would result in the identifica-
tion of empirical types while ideal types, or generalisations, are the subject of this
article. As a result, a detailed analysis of sociological texts, or even their exemplifica-
tion, was relinquished herein. This is, however, not to say that no essential justifica-
tion was applied. Rather contrary, further arguments are based on the present au-

thor’s participatory observation of Polish sociological community.

5.2. Naturalist narration

Naturalism is understood here in methodological rather than sociological
meaning of the term, i.e. as an antonym of humanism. The naturalist narration,
which refers to the first positivism of Auguste Comte, employs organicist categories
or at least metaphors, as well as a heavy, archaic style, including such grammatical
forms. The fact that adherents of this style refer to A. Comte says more about them-
selves than the present author’s opinion about naturalism of the first positivism. The
users of this style form a social exclave now, excluding or, at the best, hardly toler-
ated by the world sociological mainstream, and thus rarely admitted to leading so-
ciological journals. They form an exclave of the excluded who use the extinct or ex-

tincting language.

5.3. Pseudo-humanistic narration

The pseudo-humanistic narration, which was ironically labelled “youmanistic’
(chomanistyczna - Rykiel 2007), is a reaction for the unaccepted characteristics of the
former type of narration. It is based on the assumption that literature is more impor-

tant that science in sociological scientific literature. It, however, ignores the fact that
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literary talent is necessary to achieve this goal, and the talent is far from being com-
mon in the community of mass scientists. As a result, the adherents of this type of
narration apply irreflexive automatism (Sztompka 2005) in using a journalist, com-
mon, or spoken language in their texts. Their declarative humanism is a pretext to
misidentify the scientific with common-sense knowledge (the differences between
the two pointed to by T. Holéwka, 1986), to feel free in writing nonsense and ignore
a discipline of argumentation, combined with a lack of clarity in narration, misidenti-
tied with erudition. Certainly this type of narration can easily be assessed as tactless

not only to the sociological community but also to a wider readership.

To the characteristics of the pseudo-humanistic type of narration the following
may be included: ignorance in phraseology and syntax, very many pleonasms, con-
taminations, superlatives, inessential qualifiers, colloquialisms, infantilisms, non-
sense terms, hyper-proper forms, barbarisms or lingual calques, and logically invalid
classifications (Rykiel 2009). The supposed humanism is responsible for the exposing
the authors” own persons at the cost of facts by persistent use of the first person sin-
gular or even plural. Frequent referring to common knowledge and terms reduces
the scientific literature to newspaper paragraphs, ignoring not only the precision of
the argumentation but even the canons of the mother tongue, i.e. coined phraseology,
syntax, word-formation, and spelling. These might result from the conviction that
sociologists are only somewhat professionalised common people, since ‘common
people are amateur sociologists” (Sztompka 2005: 331), even though, importantly, the

cited assertion is descriptive rather than normative.

The representatives of the pseudo-humanistic style form a social exclave,
hardly tolerated by the world mainstream sociology. On the other hand, however, as
a result of their size, they form not only a social group but also an interest group or
enclave, publishing their works, unaccepted in the world science, regionally and lo-

cally.

5.4. Humanistic narration
The humanistic narration is the successful implementation of the unfulfilled

declarations of the protagonists of the former narration. It is worth noting that the
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"humanistic” is understood here in accordance with its meaning accepted in humanis-

tic geography rather than sociology.

The phenomenological assumptions of the humanistic narration allow to indi-
cate there are no contradiction between the preciseness of terminology, reasoning,
and statements, on the one hand, and the beauty of a metaphor, on the other. The
humanistic narration, of which a lightness of style and surprising by its accurateness
of observations, explanations, and generalisations is characteristic, charms by the
easiness of deportment over and above the borders of many humanistic disciplines.
This narration is a style of erudites who can be scientists, essayists, publicists, report-
ers, writers, poets, authors of short stories for children, texts of songs and composers
of their music, who easily move in different sorts of literature and not only know that
each of them is subordinated to different rules but also are able to advance each of
them to the level of literary art. The representatives of this type of narration form an

intellectual elite, being an enclave in the universe of commonalty.

5.5. Neopositivist narration

Of the neopositivist narration, a precision of the argumentation and reasoning
is characteristic, supported by a good command of mathematical-statistical imple-
mentation of quantitative sociology, which not only is not reduced to the organicism
of the first positivism but strays from it considerably. Considering itself, with a slight
air of megalomania, as a quintessence of the scientific style, the representatives of
this type of narration use an careful and precise language with hardly any synonym:s.
Driving at an objectification of the description, analysis, and interpretations of phe-
nomena, they avoid the first person singular for impersonal forms or passive voice.
A separation of scientific from common-sense knowledge, logical thinking, as well as
precise expression of thought and formulation of sentences is deeply internalised and
thus easily externalised. The users of this type of narration form a social group or
enclave, which is distinguished on the background of mediocrity, indifference, and

lingual sloppiness.
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6. Conclusions

The reflections about the types of narration in sociology is important not only
because the language identifies the limit to and extent of the whole human cognition
(Herder 1960: 15) but also because it is a group-creative factor, and thus also enclave-
and exclave-creative, as well as an important element of the identification of interest
groups. A careless and imprecise language results in a very same image of the world
under recognition. What is expected in liberal society are enclaves of competence in
the form of selective educational and scientific structures on the background of the
universe of mediocrity, and it is the market that is responsible for the selection
(Borowicz 2007). On the other hand, exclaves of exclusion and marginalisation ap-
pear, represented by groups and institutions implementing compensation functions
by providing fictions of the chances of scientific success while being de facto blind-
end paths of scientific and general humanistic competences. The main types of socio-

logical narrations are one part of this general pattern.

As was indicated above, the discussion on social enclaves and exclaves, as
part of a more extensive context of peripherisation, is essential for the analysis of the
structure of the scientific community, including sociologists. The analysis of the lan-
guage of sociology, including the main types of sociological narration, is, in turn, es-
sential for the identification of the scientific status of sociology. The point is that if
sociology is a science, clear rules of reasoning, logical formulation of theses and re-
sults as well as possibly precise and unequivocal terminology should apply. Other-
wise sociology, using fabulous style of narration, would appear one part of journal-
ism, else not very refined. This fact defines the limit to, or ‘borders of’, sociological
thought, notwithstanding the fact whether or not sociologists have ever been en-

gaged in analysing the relations of their own discipline to neopositivism.
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Abstract

The article reviewed life-politics as an arena of the entwinement of individual liberation and
‘soft’ social governance. The basic argument was that biographical studies, often positively seen as
a tool of empowerment, can also serve alienating social forces. In the article this aspect was discussed
in relation to the transformation of the social space in the current society, in which cultural liberation
of individuals from all social restraints has been celebrated as an ideal of neoliberalism. In the inter-
pretation of the transformed social situation in cultural terms, its positive side has often been empha-
sised. But it was taken into consideration here that critical observers have noted how soft means of

civil governance are increasingly used for ‘liquid” control of everyday activities of self-responsible and
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more and more self-conscious people. The contemporary society’s double-sidedness was made under-
standable through the Foucaultian term governmentality.

It was argued further in the article that handling of life-political issues requires the develop-
ment of activation strategies for the needs of the civil governance of the society. The problem taken
into consideration was in how these strategies work. It was focused on how individuals learn to be
self-reflective and competitive among their peers in their creative efforts. A statement, related to this
aspect, was that through creative interpretation of one’s own life, it is possible to find out new ways to
improve one’s subjective self-consciousness. It was then debated that this strategy is double-sided in
the sense that it may either contribute to the common good or give new tools for the servants of alien-
ating governance which leads to an unequal share of welfare. This problematic was analysed here by
exemplifying how it is connected to liberation and alienation through life-political strategies of civil
governance in the post-cultural society.

Cultural citizenship was introduced in terms of culturalism, through containment of indi-
vidualism, through active participation in creative work and through continuous learning capacities
included in the life-narration. It was discussed in the article how these ‘positive” and inclusive terms
can produce alienation in the service of liberation. It was considered that competitiveness and egocen-
tric heroism are strategies for liberating creatively productive individuals from their “old” social bonds
but also for binding them softly to the transformed social space by means of governmentality. The
conclusion was that inclusion of the members of self-reflexive societies and discrimination of those
who are included in our social space as ‘others’ can now happen through more cultural ways than
earlier - unless the transformation of sociality includes noting the political consequences and possibili-

ties opened up by this new situation.

Keywords: Life-politics, biographical studies, neo-liberalism, alienation, governmentality, liquidity

1. Introduction: The liberated and governed self in the age of individualism

The current social space changes continuously to allow the activities of people
to be more and more flexible. Fluidity of the social structure is a precondition for vir-
tual interactions in a global context. This situation makes cosmopolitan interdepend-
encies of individuals possible, but it also demands a new transformation of sociality.
When local face-to-face meetings are replaced with actual online contacts, the rela-
tionship between privacy and publicity of human affairs also changes. Intimate life-
sphere issues are increasingly being discussed publicly and informal social strategies
are utilised in the public discourses. The new social space, or ‘the new volcanic land-
scape of societies” (Beck 2011: 20), is thick and thin in the same time, and therefore

social relations within it are risky and vulnerable. The concept of culture must face
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renewal because the global order of cosmopolitan citizens demands cultures to be
individualised instead of fitting the earlier definitions of fixed cultural structures.
Contents of social citizenship must be realised differently than in the age of meth-
odological nationalism with its fixed borders. According to Ulrich Beck (2011: 19-20),
global interconnectedness is the keyword in understanding how the ‘new social
landscape” influences the inclusion of the ‘global other’. The stranger among us can-
not be excluded any more. This also means that questions concerning who ‘we” are,
and even who I am, are actually situated in a different context than was the case ear-
lier on. Openness and flexibility of the social structure means that everyday actions
of liberated individuals, who are ‘governed by freedom” (Rose 2006), have to be re-
mapped both at micro- and macro- levels to understand the deep influences of this
social transformation.

Social change described in preceding paragraph is discussed in this article by
exemplifying this change through a life-political research perspective. The basic as-
pect is the increased need to bring intimate life spheres of individuals to publicity
and handle them through soft expert strategies. The role of autobiographies and bio-
graphical studies is taken in focus as a part of the qualitative, discoursive and cul-
tural turn of social sciences. Subjectivity, activity and creativity of people have been
key terms of liberal empowerment. The usefulness of these ‘innocent’ terms is ana-
lysed here as they relate to the alienating power of soft social governance.

Creativity, innovation and productivity - liberal society favours all of these
cultural properties in its active citizenry. Liberalism is a multi-sided concept and
means different things to different people. Generally, however, it is associated with
the freedom of individuals to follow their own religious, political and economic pref-
erences in their daily affairs (Held 2006: 59). Thus, liberals aim to liberate individuals
from fixed, compulsory social bonds and given constraints. Free people can choose
the best arrangements for practicing entrepreneurial strategies for their self-
realisation (Rose 2006: 142). Active citizens show their profitable capacities through
their participation and contributions to the increasing social capital. Earlier excluded
groups become active by opposing the prevailing system of governance. Initially,

they endeavour to occupy a place in the margins of society. They do this by making
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new initiatives to change the power structure. Accepting these initiatives opens up
new ways of becoming a part of the general society. This improves the condition of
democracy. Inclusive strategies aim to make the civil society richer and extend the
domain of civil rights, but they also include socially ‘taming’ elements. Included
members tend to adopt affirmative attitudes towards using their inclusion to reform
the society.

Individual freedom is mixed with social power in voluntary actions at the
arena of society. Nikolas Rose’s (2006: 95) remark about power being someone’s sub-
jective capacity to act freely refers to Michel Foucault’s (1980) concept of productive
power. In the Weberian approach, however, it is seen that this capacity serves in in-
creasing instrumental rationality, as expert knowledge is often used as a tool of social
domination. According to Luc Boltanski and Eve Chiapello (2009), freedom is a char-
acteristic part of capitalism. Now the innovative spirit of capitalism demands more
autonomy of the intellectual workers who develop their skills higher in the positive
involvement into productive affairs. N. Rose (2006) points out that social power acts
through practices that constitute the subjects as free and flexible agents. Thus, the
society needs the free will of the individuals as a positive resource to make social
power productive. Everybody, then, is asked to work actively to contribute to the
common good with his or her own skills. An ideal citizen in a contemporary democ-
racy is active, able to learn and work creatively, and willing to increase competencies
to utilise the richness of the society.

It is argued that neoliberalism demands a new model of governance and man-
agement. This means the civic order and cultivated regulations through which the
activated individuals learn the rules of soft, deliberative governmental practices.
People fill their everyday lives with learning expert-designed activation strategies to
become upstanding citizens. Liquid modernity, in terms of Zygmunt Bauman (2000:
34) means individualisation as a prescribed fate of the ‘free” individuals. This is in
accordance with the liberal interpretation on individualism as a personal choice for
society’s active members with an aim towards self-fulfilment. The crucial question,
however, is what this self-fulfilment means and how it is realised. Z. Bauman (2003)

argues that when sociality becomes subordinated to the aims of individualisation in
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the frames of liquid society, all personal relations, intimate issues, and love affairs
also become liquid. Continuously changing interaction strategies are blurred if not
purified by mutual guarantees of soft control. Pure relations, as analysed by Anthony
Giddens (1992: 138), are based on mutual intimacy without any external supports.
These transactions are, ideally, guarantees of reciprocal trust. The continuation of the
relationship must be constantly tested in the affairs of pure love. Power is linked
with mutual dependency; the less powerful partner is more depended and needs
more guarantees of the relationship’s continuation.

Remarkably, according to Z. Bauman (2006) and those who subscribe to his in-
terpretation (see Pfiban 2007), the uncertainties and suspicions of the conditions of
this liquid life lead to liquid fear. Individual freedom leads to social uncertainty, and
uncertainty about common bonds leads to a fear of wasted human relationships. In
these situations, the continuation of the partnership is seen as unprofitable. The va-
lidity of interactivity is shown in various tests, which guarantee that power and de-
pendency are balanced in daily life. When this calculated balance becomes the most
important element of a free partnership, its meaningful substance tends to fly away
and liberated partners become alienated by their egocentric individualisation.

An individualised society needs continuous examples of further development
of creativity. These serve as a proof of continuous progress. The society supports its
members in learning new things and adopting new skills. Specific experiences are
seen worth of innovative interpretations which make people’s productive capacities
useful. The positive idea of empowerment is the ability to support anybody to act
creatively in everyday life. People are helped to become capable of creating
a meaningful culture. Cultural properties, in turn, enable voluntary meaningful ac-
tions of free subjects in processes which make social life better.

Biographical data is a good tool for purposes of progressing individualization.
Through it, life-political and bio-political issues are brought into publicity, which in
turn may support practices of soft or liquid social governance. Active citizenship is
a key concept in the construction of reflexive roles of life political agents. Individuals
are everyday heroes of their own biographies. They are creators of meanings through

which their social existence is made sensible. (Roberts 2002: 6; Ahponen 2005: 22-24).
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2. Social order, personal life expression and competition on competencies

The conventional social order views the liberation of the self as a progressive
challenge. Social welfare, when seen as a personal achievement, results from success
in the competition of productive efforts. In this case, egoist interests are worth of
consolidating, and common bonds become means for successful individuals to be
best among their group. Z. Bauman (2007: 35) posits a question worth asking: What
will happen to solidarity if/when solid bonds between individuals and society melt
away? This means that social connections change so much that they become liquid,
social ties so much that they weaken or become thinner, and sociality becomes
merely a thing of occasional utility. Personal autonomy, individual creativity, self-
creation and active self-fulfilment then become only means to succeed in the condi-
tions of competitive capitalism.

Success of the individuals is the positive side of individualization. Its demand,
however, is collectively shared in the competitive conditions of liquid and reflexive
modernity. To participate in this competition, people have to continuously express
and perform their individual capacities and social skills, and then reorder, measure
and calculate them again through liquid means in the exchange arenas of partner-
ship. Cultural qualifications are valued like the currency of cash; their criteria be-
come akin to exchange values. They are measured according to the social cohesion of
their current popularity at the cultural value market, not according to laws of stable
accumulation of cultural capital. Culture is then a useful property, being anything
that gives meaning to life, brings creativity to the everyday life and contains sym-
bolic value categories. When researching culture, the main task is to find out how
people understand their own meaningful practices through their lived experiences.
Researchers evaluate meanings by collecting and comparing episodic experiences
told by people.

New safety mechanisms are needed so that individualised members of society
can survive together in their continuously changing, and therefore flexible, challeng-
ing but also ambivalent and precarious life-situations. The more strangers there are
living together, the more important it is to have trustworthy markers of the “fusion of

horizons” (Gadamer 1979). Senses of alienation, marginalisation and social frustration
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are shared in these communities of strangers. Accumulation of alienating life-
experiences tells how “wasted” togetherness is made possible through individual en-
counters (Bauman 2007: 91-93) and how this illness should be cured.

Making interpretations of the everyday lives of ordinary people is increasingly
popular. People are willing to share their life-stories and publicise various fragments
of their everyday order of things and private spheres of life. Personal documents, as
well as research on opinions, attitudes, preferences and consumers’ choices in the
multiple arenas of social media are used for this sharing in various ways. Opinions
polls, too, are increasingly utilised, not only polls about consumption choices but
also polls about political elections and indicators of happiness. The demand of ex-
perts on everyday life is increasing. Tasks of these social experts include finding new
options for consumers’ choices, consulting people on their personal development
and body design. They also offer support for finding the best possible ways of work-
ing effectively, avoiding damaging situations and curing illnesses.

Increasing publication of everyday information and utilisation of everyday
expertise, however, also makes “soft’ control mechanisms possible. Governmental
social management demands specific strategies in our individualised society. Liberal-
ised life establishes conditions for autonomous domain of ‘free’ subjects but positions
self-conducted individuals so that they can behave as objectives for administrative
systems (Dean 2006: 99, 199). This sort of liberation also leads to a demand for a con-
tinuous reformation of social legislation to fit in with social uncertainty. In this situa-
tion, when moral conceptions are also liquid, there is an increased demand for pro-
cedural ethics (Bauman 1993). Flexible ethical rules are necessary but nevertheless
ambivalent guarantees, which are needed to give balance to the hybrid individuals’
everyday orders of life. The identities of those individuals are constructed from
pieces. They are uncertain of who they are and where they are because they move in
the liminality of the social situations happening between liberties and constrains.
They have to check their current place in their community from time to time by tell-
ing themselves as well as to others how they are, how they feel and how they handle

their life-situations.
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3. Demand for biographical studies in the age of individualisation

Expression, understanding and interpretation of one’s own life — these princi-
ples are the starting point for any studies of any phenomena from the perspective of
subjectivity. Capable subjects for this are the creative individuals, who acquire new
capacities and cultural skills which are performed in self-expressive ways. Reflexive
interpretation of biographical data and especially autobiographical data is increas-
ingly popular; not only in the public media but also in the domain of qualitative so-
cial research. This interpretative turn has been a part of a qualitative renovation of
the methodological frames of cultural and social sciences. Discussion on this renova-
tion is largely centred on an emphasis on constructivism (e.g. Crotty 1998, Schwandt
1994), narrative identity construction (e.g. McAdams et al., 2002), discursive methods
and needs for critical discourse analysis (e.g. Fairclough 2003). In time-diagnostic
analyses on reflexive modernisation, life-political issues are emphasised so as to
make the social context of individualisation understandable (e.g. Beck et al., 1994;
Bauman 2000; Beck 2009). It is often said that the cultural turn demands new civic
awareness and new political capacities from the cosmopolitan citizens of the globalis-
ing world (Delanty 2000, Stevenson 2003). Geopolitical borders may still mark the
nation-states, but socio-cultural boundaries which cross transnational divisions are
sustained and reformed through symbolic means. In a positive exercise of authority,
integration strategies are connected to control mechanisms by means of soft govern-
ance. This demands the involvement of all people, both men and women, both young
and old, both native and immigrant citizens. Unsuccessful integration strategies lead
to alienation of unlucky inhabitants of various communities in unequal conditions.
Fear of defeat may lead to resistance towards unfair authority, even through violent
means. Totally discriminated people are powerless, and if they cannot rule their own
life-conditions, they cannot either construct possibilities for positive historical narra-
tives to become successful active citizens.

Concepts of liberation, governance and alienation are taken into focus here to
consider why biographical studies fit so well with the strategic discursive turn in the

social sciences. This turn can be interpreted as connected to the popularity of cul-
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turalism, being a part of the current political wave of neo-liberalism.? Civic members
are useful for a society which needs active citizens to work as self-reflective partners
in the accumulation of cultural capital, which in turn is in accordance with the social
and economic capital. Symbolic expression of performative skills in the late-modern
condition can serve the profitable aims of the ruling class, as they show that anybody
can succeed well enough through his or her creative capacities. Stories of less suc-
cessful lives, in turn, are needed for putting the member categories in order. This
way, comparisons make it possible to see how one’s fate is culturally connected to
the social class-structure in conditions where wage-work and consumption pattern
are not the only measures that a society has for classifying its members. According to
P. Bourdieu (1979), criteria of cultural capital are based on taste, habitus and distinc-
tive capacities to appreciate the social value of creativity, also in terms of culturalism.

Subjectivism and constructivism are methodological tools for interpreting how
social changes influence the everyday life of people and how people build frames for
their life-narration’s continuum of past, present and future. Seeing the changes of
society through individually experienced and subjectively told events, the methodo-
logical frames of social studies have become flexible, fluid, liquid and transformable.
Interactive methodological principles emphasise subjective voices both from the re-
searchers and researched. (e.g. Creswell 2007). Researchers have mainly understood
qualitative strategies to be emancipating and empowering. This is often offered as
a reason for listening to the voice of the people, especially in ethnographic studies of
people in the margins of society or in minority positions. When evaluating qualita-
tive results, it is worth considering the fact that ethnographies, biographical studies
and other kinds of narrative constructions can also serve the aims of the government.

Contributors of the social action theory want to see all the actions of social ac-
tors or activities of the society’s participants as meaningful in themselves. In accor-
dance with the increased demands of subjectivism, the principles of scientific objec-
tivity in mainstream sociology are criticised, as their findings are often too formal

and impersonal. Through scientific observation, the researched objects were subor-

1 This does not mean a debate for the return to objectivism or positivism in social sciences. The argu-
ment is that an interest in discussing politics of socially constructed reality is more important for the
current methodological development than the defense of the orthodoxy of scientific realism.
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dinated to the rule of the order of things which is in accordance with systemic order.
This criticism also made the existing tension between individual freedom and sys-
temic governance visible in more general terms (e.g. Crotty 1998, Delanty 2005). The
tension, which now characterizes methodological argumentation in social sciences,
signifies the current political situation in an individualised society. Promotion of ac-
tive citizens and subordination of obedient civilised bodies — both of these are con-
tinuously debated as principal political intentions inside the world of social research

as well as in the current practices of the society.

4. Evaluating a biographical research carrier

It can be argued that most of the methodological problems in current cultural
and social theory still remain unsolved. Rather, in some way, they culminate in the
life-political approach. Research dealing with life-political issues is connected to the
expression of individual capacities. Empowerment of subordinated groups in dis-
criminated situations is thought to happen through increasing self-awareness.
In the flexible frames of constructivism and culturalism it is shown through narrative
means. These conceptual frameworks are influenced by both the traditions of Critical
Theory (started by the Frankfurt school) and Cultural Studies (which originated in
Birmingham) (see Ahponen 2004). But as critical interpreters of discourse analyses
have remarked, when the empowering discourses of the everyday life are reconcep-
tualised as being mediated through channels of publicity, they are transformed to
follow the genres of governance. Even though substances of these discourses can in-
fluence in political practices, their public formation also shapes life models so that
given meanings follow the forms of government when they contribute our self-
construction. (Fairclough 2003: 32-34). So the complexes of creativity and alienation
contain a dilemma which is the clue for answering to life-political challenges of bio-
graphical studies.

This problematic can be exemplified by experiences from a research career
which was started from ethnographical ways of life-studies during the renewed
wave of qualitative research in the turn of the 1970’s and 1980’s. This fashionable ap-

proach had a pioneering status, although having its roots in Chicago school of soci-
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ology’s tradition of urban ethnography. In this tradition the social change was con-
sidered both in the society’s structural level and the everyday level. When studying
ways of life in social change, the research group that was focused on here found in-
spiration from the Polish biographical heritage in connection with phenomenology
and symbolic interactionism. (Roos, Sicinski, 1987.) A theoretical framework was
sought to contribute to emancipatory and empowering interpretation of life-
situations, the basic idea being giving the voice to the ordinary people and letting
them tell their stories. The meaningfulness of the most illustrative events was em-
phasised in connection with the biggest structural changes of the society in their life-
time.

Adoption of this perspective has also drawn researcher’s attention to the fact
that the purposefulness of way of life -studies needs critical evaluation. Critical the-
ory, and particularly Theodor Adorno’s and Max Horkheimer’s (1979) critical analy-
sis of enlightenment helps to see how problems of life-management and mastery of
life are connected to systemic rule and social governance in civil means. Cultural elit-
ism, included in T. Adorno’s negative dialectics, should, however, be taken into con-
sideration when discussing life-political problems in terms of politics of culture.
T. Adorno’s cultural view has been discussed by various representatives of cultural
studies, with the emphasis put on the everyday culture at ‘grassroots level’, and all
activities are interpreted as being culturally meaningful.

Deconstruction of meanings taken as granted was a significant aspect of dis-
cursive interpretations in life-political studies. Both outsiders” and insiders’ views
have been taken into consideration in the construction of cultural and social bounda-
ries between liberation and alienation of subordinated people. Critical cultural the-
ory needs to be renewed in the actualisation of this inherent problem. Characteristi-
cally, cultural citizenship means civic engagement both in the affairs of common wel-
fare and in the pursuit of individual happiness (Ahponen 2004, Bellamy 2008: 114-
123). Either the results of social inequalities are shared by interactive partners, or
profits and losses of social affairs are individually paid. Z. Bauman’s (2011: 101) opin-
ion is that currently discursive subjects are expected to seek and find individual an-

swers to socially constructed problems. Culturally diverse identities are narrated as
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fragmented, hybrid or liquid constellations of lonely selves in the subjective fields of

identity politics.

5. Life-political interpretation of creativity and the therapeutic management
of the self: aims for autobiographical research

Interpretation of autobiographical data can serve contrary aims in social inter-
actions and social cures. In anamnesis, emancipating and empowering aspects are
mixed with alienating processes. There is an increasing demand for intimate confes-
sions, included in life-stories, as it feeds the sensation-seeking public and gives
a promise of a cure for some solvable states of ill-being. Both of these are increasingly
utilised in life-political soft governance.

Therapeutic consultation is manipulatively advertised for cases of life-
catastrophes. Health programmes are seen essential for current life-strategies. The
politics of ‘life itself’, as N. Rose (2007) argues, are seen as a bio-political issue, and
therefore a space of ethical political concern. The management of bio-politics de-
mands that we consciously take a responsibility of the risks which are already among
us, caused by the society getting more and more complex in the way described by
Ulrich Beck (2009). Life-risk management is a double-sided process. Risk-
management experts must consult ordinary people to know how risks are experi-
enced. They advise then people further to manage procedures for controlling risks
and inventing trustful solutions to daily problems.

Researchers have differing intentions and motives for using autobiographies
as their data and applying their results to social practices. One aim of collecting
autobiographical data is showing that ordinary people have a personal voice and
something to say. This might be a way to strengthen their self-confidence, especially
in studies of subordinated or discriminated people. An idea is to encourage the peo-
ple to develop their practices creatively. Empowerment helps in self-understanding.
Awareness on one’s own life-situation helps in the interpretation of the whole life
process. Liberated individuals are encouraged to become able to manage their own
life by making it sensible and emotionally satisfactory.

One reason for conducting life-political studies is finding information. Life-

socialspacejournal.eu



Life-political reflection on liberation, alienation and governance

stories contain information about generality of activities and popularity of hobbies
and preferences. Information about the consumption of everyday culture is seen be-
ing relevant as such but it is also useful for the market purposes. Furthermore, activi-
ties and their rankings in terms of cultural capital are presented and calculated to
have material comparable to produce entertainment. Popular publicity games, such
as reality-TV, show individualisation in the mirror of the narcissism of competitive
society’s demands. But ‘meanings’, created for publicity’s various fashions, easily
vanish — as Z. Bauman (2006: 140) says, they ‘fall away faster than the time it takes to
articulate and absorb them’.

The results from the collected autobiographies also give evidence about con-
fessional self-governance which is justified by the demand for increasing therapeutic
self-management. This kind of research can then be used to support soft social man-
agement strategies, which in turn offers possibilities for developing pedagogic pro-
grams and disciplinary practices. Strategically, this research may serve to make de-
cent citizens more obedient and better-suited for liquid and transformative demands,
preconditioned by the maintenance of the coherent social order and legitimacy of the
risk-society and the liquid modernity in the service of neo-liberal control mecha-
nisms.

From another perspective it can be seen that ‘seducing” autobiographical data
is useful for manipulative and even subordinating life-political purposes when the
privacy of everyday doings and intimate affairs of any people is made public. Thus it
is possible to develop better soft and liquid strategies to analyse and interpret the
individual life as connected to the order of the governance and the governmental
structure. These kinds of interpretations are in accordance with the neo-Foucaultian
analysis on how the civilised technologies of the self are structured and the strategic
use of discipline is taken in the service of the normalising power (e.g. Bratich et al,,
2003).

This is connected to the other side of individualisation in the competitive soci-
ety. The problem of “wasted people” has to be solved. This, then, means development
of strategies for treating outsiders of society. Handling people who behave in self-

destructive ways leads to a need for developing more and more management meth-
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ods to ensure safety. Many stories are written to warn people about what is not good
living. Therapeutic consults and social insurance experts are needed to cure dam-
aged or wasted human relationships. Further, as Z. Bauman (2007: 12) remarks, in
the liquid procedural society the ‘positive” side of this development is that fear of
uncertainty is bolstered in the media through narrative means because it has its uses
for commercial and political investments. Because liquid society is risky in its pre-
carious situations, it demands continuous solidification to be at least seemingly
trustworthy for people to feel secure enough to continue their daily lives. Therefore it
is the life-stories, containing both success and misery, episodes of chaotic situations
and narration of cured operations, that guarantee that governmental law and order

sells well in the “vicious circle’ of the life politics.

6. Conclusions

Life-political governance is discussed in this article in order to note how the
fashion of biographical, autobiographical or auto-ethnographical studies is connected
to the (de)constructive turn in social sciences. This turn is argued to be double-sided,
containing both liberating and subordinating elements for social and cultural citizen-
ship. A question, essential for further discussion, is whether social constructivism as
a genre has become involved in the soft governance of civilised management of peo-
ple as citizens under the complex rules of reflexive modernisation. The focus is on
how the interpretation of life-political processes is included in this turn because prin-
cipally meaningful biographical data is not innocent when subjected to the research.
Under our life-conditions it is a tool both for freedom and alienation of individuals as
social beings. The social space inside which our lived experiences are met is con-
stantly changing to manage the tensions between privacy and publicity in our every-
day lives.

The conceptual framework and the methodological context of biographical
studies are defined in terms of phenomenology, ethnography and social constructiv-
ism. Different ways of using life-histories, autobiographies and narrative episodes
are discussed through practices of qualitative analysis. Contextual problems also

concern generational typologies and thematically focused social classifications. Ways
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of understanding and interpreting biographical data are connected with problems of
how the social structuration processes work and how the data containing individual
aspects of courses of life and life-histories is used for the purposes of societal govern-
ance for maintaining structural order.

Critical evaluation of autobiographical studies is important. It will increase
our consciousness and help people to become aware of how biographical narratives
can serve as tools for empowerment of people but also of how biographies represent
increasing individualism in the age of ego-centric society. Furthermore, data of this
sort can be used for the purposes of social and political governance by means of
softly subordinating control of the individualised citizens. This way the problems of
‘life itself” are key issues in a knowledge society labelled by reflexive modernisation,
life-politics and creative entertainment performances.

An increased demand of autobiographical literature is connected to this prob-
lem-sphere as such but autobiographical studies also became fashionable as resulted
by the constructive, narrative or discursive turn in cultural and social studies. Now
the emphasis is more and more put on the analysis of how life-political reasoning is
argued. Different strategies, used for collecting autobiographical data and analysing
the findings through increasingly qualified and nuanced means, also show how in-
fluential this interest sphere is (see e.g. Creswell 2007, Lee 2000, Roberts 2002, see
also several prints of Handbook of Qualitative Research, edited by N. Denzin and
Y. S. Lincoln). In future, it might be interesting to analyse and compare types of ar-
gumentation used in autobiographical studies in the context of empowerment, self-
governance and governmental authorisation.

A critical discussion on life-political strategies is needed so that we can reach
a deeper understanding of the problems of cultural citizenship. We must improve the
current society so that we can peacefully solve everyday problems between locals
and newcomers in the future cosmopolitan communities. Liquid society demands
continuous changes, because social space is stretched by people who try to manage
themselves and their interactions in creative ways. Social solidarity and individual
creativity have to be balanced to solve complex life-situations together, so that alien-

ation caused by the unequal results of competitive egoism can be overcome.
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Although there is quite a lot literature referring to biographical studies, life-
political orientation, life-governance and the soft social government, there is still
a need for methodological discussion about how these elements mix with each other
and how they are justified through current trends of cultural politics. This argumen-
tation is needed to increase the awareness of the scientific community, the other ex-
perts and the part of the public that takes notice of the problems inherent in the cur-
rent liquid, precarious and ambivalent situation. The mission is discovering positive
ways for solving everyday problems and developing cultural political practices to
interpret life issues creatively. Everyday affairs contain political tools for people to
act more and more conscious citizens in the future society. It is important to learn to
use these tools so that people with meaningful things to say are not subordinated by
softly discriminative means of life-governance. An important aspect is finding out
how to encourage even the ‘wasted” fellow citizens to believe both in themselves and
in our common solidarity, so that we can have a prosperous world of equality to live

in.
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Abstract

In New Zealand notions of the rural are revisited by urban consumers seeking enactment of
traditional rural way of life. Within both country and urban spaces the farmers” markets draw from
mythologies about the idyllic rural community. The ionization of rural culture, identity and values is
exploited for contemporary consumption.

Farmers” markets have become popular venues for selling and purchasing fresh produce. The
goal is to serve the cosmopolitan culinary imagination. In New Zealand for the burgeoning neo-
middle class, shopping at a farmers’ market may, ironically, be a way of expressing one’s self-ascribed
cosmopolitanism.

Notions of rural are not spatially contiguous, but a media construct as well as a cultural con-
struct, with nostalgia as the ruling paradigm. This includes nostalgia for a sense of belonging to
a local community. In this new century, farmers” markets have become an active response to these
requirements. The very sustainability of the images and myths about rural way of life has been central

to the creation of farmers’ markets.

Keywords: New Zealand, rural identity, consumers, myths, culture, nostalgia.

! The editors of the Przestrzert Spoteczna (Social Space) journal contributed considerably to the im-

provement of the original version of this text.
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1. Farmers’ markets in New Zealand in the new century

‘The farmers’ market is one type of enterprise where the very rurality of the
product is a major cache of the “brand” (Cameron 2007: 368). The essentially dynamic
nature of rural areas is illustrated by this case study about New Zealand farmers’
markets. ‘Rural” is not just about spaces and values that gratify basic psychological
and spiritual needs, but also has scope for the performance a cultural idyll, a coun-
terpoint to urban way of life. Space and culture intersect, as fantasies about the
mythical rural idyll are reshaped into farmers” markets.

Farmer’s Markets are a relatively new feature in the local New Zealand retail
market. Usually held on a Saturday or Sunday morning, these markets have, in 2008,
rapidly become very popular. The first started in Whangerei, in the north of the
North Island, in 1998. It was very much a case of vendors simply paying a small
amount of money to rent a space in a car park to sell their home-produced surplus
produce on a Saturday morning. Sellers set up their own tents, tables, and umbrellas,
or used the tray of a utility vehicle (small truck) as a display space.

Most items for sale were fresh produce and plants; there was a smaller pro-
portion of “added value” or processed items. This has remained a very popular place
for people to shop. They can expect to pay less than at a supermarket, for fresher lo-
cally grown goods. Their difference from other forms of food shopping is their appeal:
as Steve Baron et al. (2001: 110) explain, the ‘essence of the experience is the people
and the produce’. Barbara Santich (1996: 31-32) writes of the ‘comfort of plenty” at
farmers” markets, and that ‘the market is a meeting place, a natural community cen-
tre where good will pervades.” She adds that making a direct purchase from the
grower - of believing that we are - gives our purchase a ‘seal of authenticity’. She
rests her case for choosing farmers’ markets on “sociability, flavour and trust’. That
striving for authenticity is also addressed by John Smithies and Alun Joseph (2010).
Vanessa John (2012) explains the process of localising food economies can be readily
tracked to the ‘manifold destructive consequences of the commoditisation of food by
the global free market’. The same sentiment drove two growers to start the

Whangerei Farmers” Market as a ‘growers’ market, ‘considering that they could get
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better prices by direct selling than by selling to supermarkets and wholesalers’
(Cameron 2007: 372).

Isabelle Szmigin, Sarah Maddock, and Marylyn Carrigan (2003: 542-543) offer
a range of influences that have propelled farmers” markets into popularity, including
the growing consciousness of consumers regarding food ingredients and additive;
the desire for organic foods, and the need for ‘reconnection’, including ‘reconnecting
consumers with their food and where it has come from’. The globalisation of food
production, especially, has been increasingly promoted in the media across the
United Kingdom (UK) and Ireland also, with awareness of ‘food miles’, whereby the
majority of supermarket produce is imported, and an apple can travel over 3000
miles prior to purchase, (La Trobe 2001: 182). Further to this, in New Zealand with its
powerful traditional rural ethos, participation in farmers” markets is a way of enact-
ing notions of rural identity.

Consumers are not only looking more thoroughly at ‘place of origin” but also
want to help local farmers, who are widely reported to be struggling to compete
against cheaper and larger foreign exporters. ‘Circulated as local wages or spent on
local products, every 10 NZD (ca 6.21 EUR) spent on locally produced food is worth
24 NZD (ca 14.90 EUR) to the local area” (Guthrie et al. 2006: 567). Other prominent
factors are driving the popularity of farmers” markets in the UK and Ireland, such as
“public health scares including Foot and Mouth Disease and Asian Bird Flu, which
are often associated with intensive farming and the consumers’ ignorance of the
supply chain, leading to increasing suspicion of the food available to us’ (Guthrie et
al. 2006: 562). Environmental concerns and health factors are also behind the growing
desire for GM free food, organic food and free range eggs, which have combined
with a desire to ‘buy locally’, compelling the number of farmers” markets to expand
exponentially.

By 2011 there are around 60 farmers” markets throughout New Zealand, from
Kerikeri in the Northland down to Invercargill in Southland, in rural and beach loca-
tions, and in the larger cities. The rapid rise in their popularity reflects trends else-
where. In Ireland, for examples, in one decade the move was from no farmers mar-

kets, to 129 in 2007. This number has now increased. In UK the first successful mar-
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ket was held at Bath in 1997. Today there are at least 600 markets held on
a regular basis in cities, towns and villages throughout UK. In Canada there has also
been a rapid development of numerous farmers” markets (Smither, Joseph, 2010). On
a UK The Apprentice episode, contestants vying with one anther to impress their po-
tential future employer, Sir Alan Sugar, were given the task of creating a product
from raw materials sourced in the countryside to sell at a North London city farmers’
market. The market was described by the programme voice-over as a place ‘where
trendy residents are searching for the rural idyll’. The illusion of the market being
truly rural (in that London street!) was enhanced by arranging the sale items on hay

bales, freighted in specially.

2. Research design

The researcher and her postgraduate research assistant visited a total of
twenty markets during the summer 2009 - 2010. Most were either in Auckland, New
Zealand’s largest city (population 1.2 million) or within one hour of the city.

Grounded theory methodology requires qualitative research, from which
meaning is sought. The primary goal of this research project was to locate explana-
tions for the rapid and extensive uptake of farmers” markets. This project sought ex-
planation for this current ‘fashion’, through participant observation at each market,
and interviews with vendors and market managers. Questions, however, arise of
why had these markets suddenly become so very popular, who ran them, who
shopped there, why would people drive some distance to participate, and what did
the markets convey about their notions of country living.

Interviews from the semi structured questionnaire took about 20 minutes.
Subjects were easily located at the markets, and seemed happy to talk. About half the
respondents were male and half female, and all aged over 38. Three of the twenty
vendors we interviewed were Maori, four were recent immigrants (from South Af-
rica, China, and Vietnam), the rest Pakeha (white New Zealanders). The small num-
ber interviewed meant that their responses could not reasonably be analysed accord-
ing to age, gender, ethnicity and location. Nor could the findings of this study be
claimed to generalise to a wider population. The interviews were not taped; instead,

notes were taken to record key issues. The goal was to produce a theoretical discus-
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sion, not an ethnographic account. The function of the interviews was to raise issues
for the authors to use as a basis for academic analysis.

A collection of images of farmers” markets as they appeared in magazines and
newspapers was also compiled. Over that summer, these were very topical in the
news media. Our own photographs were used later as mnemonic devices about the

actual products sold, and the physical styling of each market.

3. Structure of farmers’ markets in New Zealand

'A Farmers' Market is a predominantly fresh food market that operates regu-
larly within a community, at a focal public location that provides a suitable environ-
ment for farmers and food producers to sell farm-origin and associated value-added
processed food products directly to customers' (Australia Farmers” Market Associa-
tion website 2012).

The definition above corresponds to those definitions summarized in a recent
Canadian study (Hergesheimer, Kennedy, 2010). Farmers’ market rules regulating
stall-holders” attendance and produce sold originate from the farmers’ market
movement in the USA, which have since been utilized throughout New Zealand, Ire-
land, UK, and Australia. Various interested members of farmers’ markets associa-
tions across the world visited other locations, bringing with them the ideals of farm-
ers’ markets; the emphasis on food, the localization of both sellers and produce, and
the community atmosphere prevalent in overseas markets. Each market aims to
achieve at least 80% local produce, with both farmers and producers of value-added
commodities needing to reside within a set radius of the market location, generally
around 50 km.

The produce also needs to come from within a specific area, with the idea that
‘vendors may only sell what they grow, farm, pickle, preserve, bake, smoke or catch
themselves from within a defined local area,” (New Zealand Farmers” Market Asso-
ciation website, 2012). However, to create a larger, more attractive market stocking
a wider range of goods, produce from outside of the boundary are generally ac-
cepted, particularly if an item is not readily available within the specified area.

Farmers’ markets originally evolved in New Zealand through the entrepre-

neurship of eager market participants themselves, seeking to take control over the
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sale of their produce, and thus accrue greater profits. These producers’ participation
in forming farmers” markets was primarily to create another avenue from which to
sell their produce. The structure of the first markets was based around the concept of
a community co-op, a sense of several local producers working together towards
a common goal, with committees formed to guarantee desired developments and
ensure the producers were following regulations. This sense of community was fur-
thered by them being held on council owned land, much as village markets in the UK
would have been held on the ‘commons’.

However, as the first farmers’ markets demonstrated their popularity, indi-
viduals with marketing and development expertise started to realise their own farm-
ers’ market visions through the establishment of custom-made sites on private land.
Increasingly these purpose-built markets employ market managers and other staff,
and are run as a business enterprise, with the developers able to actually on-sell their
market should they decide to do so. For example, ‘the Bay of Islands market was ini-
tiated by a food writer who had moved into a growing affluent town and felt it
should have a farmers” market, having seen the benefits elsewhere” (Cameron 2007:
372). Many of the community co-op styled markets, in comparison, are run by volun-
teers, with profits going to local charities.

The Farmers’” Market Association in New Zealand was formed in 2005 by
three market managers from across the country, who sought to maintain the integrity
of farmers’ markets, or as their website states amongst it’s goals, ‘to protect the brand
‘Farmers’ Market’, clearly distinguishing the concept of a Farmers” Market from
other markets, both retail and wholesale’ (Farmers, Markets, n.d.). Consumers are
then able to visit various farmers” markets and be assured of the same high standards
of produce regardless of different location. The concept of a governing body follows
similar initiatives in Australia, Ireland, and the UK, in which the volunteers or paid
managers of individual markets are able to meet during conferences, share ideas, and
create frameworks for emerging sites, while maintaining an overall similarity
amongst the stalls.

The recent experiences of these researchers at various North Island rural and

city Farmers’ Markets indicate that fresh produce at many markets is significantly
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more expensive than at everyday outlets. The food is not necessarily cheaper because
it chops out the middle man. Little of the fresh produce is claimed to be organic. One
reason may be that vendors perceive that this particular demographic of consumers
can and will pay more for farmers” market goods. One concludes that the greater
price is asked because vendors assume buyers will happily pay for the cache of mak-
ing their purchases at a Farmers” Market.

The researchers also found that many markets were attended by the same
vendors offering the same products. Metro magazine recently profiled a chocolate
maker ‘with stalls at Britomart, Albany, Coatesville, Onehunga, and Clevedon farm-
ers’ markets’” (Morton 2007). It seems that since that first market in Whangerei, the
concept has evolved and been taken advantage of by small business people trialling
new products and using the market as an incubator experience. Similar practices
have been observed at farmers” markets worldwide (Hergesheimer, Kennedy, 2010).
Some vendors outgrow their local market, as the success of their products has them
gradually supplying at first specialist food shops, then later supermarkets, finally
not wishing to commit weekend time to sell at the local market (Bailey 2008, Cam-
eron 2007). There are also existing food retailers (for example, bakeries and organic
food businesses) using farmers’ markets as additional outlets. One market stall
holder claimed that some sellers had bought their goods at produce wholesalers

Turners and Growers city markets, and were on-selling them at the farmers” markets.

4. The new rural gentry

In New Zealand many urban dwellers escape - even if only for weekends - to
a county retreat. There are now around 140,000 lifestyle blocks in New Zealand
(Paterson 2005). These are small land holdings of up to perhaps 10 hectares of land.
They are not always intended to achieve self sufficiency, even in basic vegetable pro-
duction. However, while some of the new rural dwellers occupying these blocks still
commute to cities to work, others who do not necessarily have farming backgrounds
are developing new ‘boutique’ crops and products. There have been large increases
in population is some previously-rural regions less than an hour from large cities, for
instance at Matakana, Tauranga environs, and Clevedon. The new rural dwellers do

not present as a re-run of 1960s-70s back-to-the-land hippies; this is not a revisiting of
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the famous Whole Earth Catalogue, addressing frugal sustainability. Rather, this is
a popular option for the affluent, middle-aged middle class. Jo Little and Patricia
Austin (1966: 103) note that a key feature of the quest by the middle classes to locate
and live the rural idyll, increasingly relies of the notion of exclusion and selectivity.
Gentrification has been identified as a space in which people realise their consump-
tion or lifestyle choices. Emphasis is on the construction of social identities and dif-
ferentiations via refurbishment of rural properties (Phillips et al. 2001: 282). High
levels of urban to rural migration and socio-economic changes in some districts have
certainly re-shaped contemporary rural cultures, with renewed articulations of be-
longing, commonality, difference and place (Neal, Walters, 2006: 178).

As Katharine Tyler wonders, in her case referring to the similar phenomenon
in the UK, ‘how do white middle class residents imaginatively reproduce their idea
of their place as a traditional “village” in the face of suburbanisation?” She observes
efforts to reproduce imaginative and nostalgic “village” identity, which she sees as
“part of their middle class social status, lifestyles and sense of self’. Founding agen-
das for recent Farmers’ Markets investigated in our New Zealand study appear to
correspond to this ethos. Certainly the freshly re-invented village Matakana just over
an hour from Auckland is a form of cultural capital in itself. As Katharine Tyler
(2003: 393) explains, in relation to her own case study, ‘the rural represents authentic
white England, a place of history and tradition...” The whiteness of the new farmers’
markets in New Zealand is achingly apparent. They are a total contrast to the large
working class Pacifica markets that have thrived for years in Auckland suburbs such
as Otara and Avondale.

It is also noticeable at markets such as Matakana and Clevedon that
a particular demographic dominates: these places appear to have great appeal to
people of about 50 plus, the mature age consumers. Empirical studies in UK have
identified the dominance of farmers” market shoppers in the 51-65 age groups. This
has been attributed to this demographic having more time to shop, being willing to
treat produce shopping as recreation, and being comfortable with traditional meth-
ods of purchasing. They also identify nostalgia and the quest for community as mo-

tivations (Szmigin et al. 2003: 545).
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Numerous resources are available to assist in creating new venture: a wide
range of organisations support lifestyle block enterprises. Various magazines provide
ideas, advice, encouragement, marketing and networking information. As Deborah
Park and Phillip Coppack (1994: 163) explain, rurality ‘has been commodified, mar-
keted and sold to exurbanites by entrepreneurs in the form of rustic ambience. The
iconisation of rural culture and values is exploited for contemporary consumption’.
The original local community is not so much revitalised as hijacked, as a new local
landed gentry takes charge. D. Park and P. Coppack (1994: 164) further observe that
high levels of affluence, mobility and lifestyle opportunities ‘facilitate the pursuit of
the intangible and experiential commodity of rural sentiment’. It is within this con-
text of demographic shift and re-vitalisation of some rural areas, that the new farm-
ers’ markets find an obvious niche.

Given their success, it is no surprise that in Auckland there is now a ‘City
Farmer’s Market’, and weekend produce markets at assorted other inner-city venues.
If you cannot go to the country, the country comes to you, tucked between the high-
rises, with no irony intended at all. Some of the purveyors of goods at the City Farm-
ers’ Market do the rounds. One vendor we spoke to said that he and his family “did’
ten markets each weekend, between Auckland City and home, six hours drive away.
He presented, in fact, as running a small business with wide geographic spread,
whose enterprise eliminated various overheads, by selling directly to the public. His
story also showed that the flexibility of the concept ‘localism’. Localism is claimed as
criteria for stall holders at some markets, such as this one, in which the Charter states
‘the market will give first priority to vendors whose point of production is within 50
km of Auckland; second priority will be given to vendors whose point of production

is within 100 km of Auckland” (Wilson 2008).

5. Wicker-basket shopping
With the resettlement of some New Zealand rural areas with this non-
traditional demographic, the countryside experienced a visual transformation, with
the large designer houses, landscaped grounds, vineyards, cafes, and restaurants.
Farmers’ markets might be read as part of that process of rural ‘makeover’. At these

venues, entrepreneurs select a version of (fantasy of?) rural way of life: wicker bas-
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ket-shopping driven by middleclass white urban consumer values, for people with
a penchant for gourmet foods.

Ian Carter (2004: 85) explains, ‘the gourmet... lives to eat - consuming modest
quantities of food with taste and discrimination, appreciating both the excellence of
his meals” ingredients and... the superlative skills of the chef’. The enormous popu-
larity of food programmes on television; television chefs as contemporary popular
culture heroes (Jamie! Gordon! Nigella!); the vast industry of supporting recipe
books; glossy food magazines: all persuade aficionadas that they, too, can produce
restaurant-standard meals at home. In his analysis of the New Zealand award-
winning food magazine, Cuisine - ‘gastro porn” - I. Carter notes that the magazine
urges happiness through the purchase of expensive good quality raw materials for
cooking. ‘This presupposes an impressive double income... and cooking for dinner
parties rather than for families.” I. Carter (2005: 98) concludes that food as a fashion-
driven component of popular culture, the taste-makers (e.g. food writers) living
‘comfortably circumstanced metropolitan lives’. He documents historic changes in
New Zealand cuisine. The farmers’ markets have become the next retail opportunity
for consumers seeking food with cache.

And so the purveyors of goods at Farmers” Markets make a deliberate attempt
to emphasize ‘rustic’ imagery for their products; to create an idealized and whole-

some image’ of a mythical countryside of the past (Bell 2007).

6. Post rural

John Urry famously wrote of the “post tourist’: someone reflexively aware of
their own identity as a tourist, who has a ‘playful” relationship with the tourist ex-
perience. Parallels can be drawn with this when we consider farmers markets and
their customers. In this paper we draw from Jonathan Murdoch and Andy Pratt’s
(1993) notion of the “post rural’. As Gianluca Brunori reiterates, post-rural theorists
focus on the dynamics of social representations of rurality. G. Brunori (2003) ob-
serves new demands of the countryside, including for local and artisan products.
This inevitably means new social actors such as organic farmers and their associa-
tions are taking initiatives in the rural sector. To market their products, they apply

overt representation of rural values to their products. In this paper the attention is on
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the deliberate re-construction of the countryside, in this case the conscious re-
enactment of an imaginary rurality at farmers” markets.

This process demonstrates the distortion of tradition into mythology.
At Matakana Market for instance, the marketing manager assured us that stall hold-
ers would certainly not define themselves as ‘“farmers’. And so a selective version of
rural way of life is presented, a counterfeit form of ideological packaging to wrap
around the goods on sale. To Dean MacCannell (1992: 155) 'true sights' e.g. in this
case, real rural objects and experiences, are 'the source of spurious elements which
are detached from and are mere copies or reminders of the genuine. The dividing
line between the genuine and the spurious is the realm of the commercial'. The styl-
ing of farmers’ markets accurately demonstrates this.

For most New Zealanders - 86% are urban dwellers - notions of the New Zea-
land countryside as a generic construct is largely mediated through television com-
mercials in which the countryside is a recognizable aesthetic backdrop, implying
wholesomeness in the product or service being promoted (Gibson 2007, New Zea-
land Herald website 2007). Local television programmes show the 'best' of country
living. Images and promotion of national identity in this country still draw strongly
and persistently from rural imagery, belying the actual experiences of most New
Zealanders. Layered upon this viewing are the imported British television series set
in pretty rural villages (Herriot Country; Heartbeat Country). These provide inviting

models of charming rural living.

7. Performing rurality for cosmopolitan consumers

The Market Charter advises stall holders at Britomart City Farmers” Markets
in Auckland City to use ‘baskets and crates so presentation is appealing to custom-
ers’, and are ‘encouraged to present an attractive site in keeping with the theme of
a farmers’ market’ (Framers” Market, n.d.). Indeed, one can observe a “performing’ of
rurality. Baron et al. (2001: 102) write of ‘retail theatre... environments that provide
opportunity for audience participation and interaction...”. Shoppers arrive at the
market and walks towards colourful displays of bright, fresh vegetables and other
products. The abundance and variety suggests to the cookery enthusiast every culi-

nary possibility. The fragrance of fresh bread and smoked eel intermingle; verdant
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herbs invite a surreptitious taste; and everywhere vibrant reds yellows purples
greens: glowing capsicums, tomatoes, aubergines, aromatic lush basil. There is every
opportunity to both participate and to observe the market as a spectacle. Indeed, cus-
tomers are invited to linger. Most markets provide seating to enjoy coffee, for in-
stance under a wide spreading tree at the Clevedon market; or at barrel tables at Ma-
takana market. As Jean Duruz observes, markets may be ‘transformed by our collec-
tive gaze into evocative sites of visual/sensual culture, repositories of the romance of
community and belonging, theatre for acts of consumerism of food” (Duruz 2004:
428). Many customers have enjoyed visiting exotic markets on their overseas travels,
satisfying their tourist gaze, but were perhaps limited in their ability to purchase
there through their lack of cooking facilities. Jamie Oliver in the Jamie’ s Italy televi-
sion cookery series showed us grizzled vendors, local characters, in makeshift stalls
in Sicily and mainland Italy. In the New Zealand middle class markets, the colourful
local-yokel character is not present. The vendors are not for a moment read as peas-
ants, but as canny, friendly business people, with good product knowledge, and pre-
pared to work weekends for cash income. Their role is to serve the cosmopolitan cu-
linary imagination. In New Zealand for the burgeoning neo-middle class, shopping
at a farmers’ market may, ironically, be a way of expressing one’s self-ascribed cos-
mopolitanism.

Vendors invite participation through the tasting of food samples, and eliciting
comment. The greatest affirmation, of course, is to taste, offer a warm compliment,
then make a purchase. Every customer is a connoisseur; their subjective response is
crucial. These customers are responding to ‘the western cosmopolitan’s search for
‘novel’ tastes - for consuming difference literally, alimentarily” (Duruz 2004: 428).
The presentation of food does not convey the raw processes of actually farming ani-
mals and crops. The products at the markets show nothing of the labour or processes
that went into creating the products (salami! pancetta!). This remains absent and
mysterious. The food itself looks and smells beautiful.

The shoppers’ senses respond to the colour, fragrances and taste. While we are
part of a culture that understands that we must not touch - especially food for sale -

there is great pleasure in tasting a morsel of fresh food: whole grain bread, home
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made pesto, smoked eel. The vendors’ butchers’ aprons and straw hats photo-
graphed in the book Market Day, a taste of life at New Zealand farmers” markets (Winn
2007) restate the sense of appropriate theatricity for the farmers” market event. Some
markets extend the theatrical element and invite shoppers to extend their stay by of-
fering live music as entertainment.

A crowd makes a market. A deserted market, like an empty theatre, has a sad,
desolate look. The lack of atmosphere works against the success of a market.
Our research visits to Britomart City Market and to Devonport Farmers” Market in
January 2009, both in Auckland, were very disappointing. Even though this is the
peak time for produce to ripen, many vendors had simply cancelled their stalls to go
on holiday. Similarly, a visit to Clevedon in January found the market actually can-
celled, despite its open days noted in the ‘Guide to Farmers” Markets.” These experi-
ences gave the markets a sadly amateur look. Britomart, far from bustling, was
largely deserted. Another market open at the same time, in Parnell, Central Auck-
land, was extremely quiet. We knew that over the weekend there were also markets
in Avondale, Takapuna, Pukekohe, Otara, Oratia, Silverdale, Browns Bay, Orewa,
Aotea Square, Victoria Park, Alfriston, St Heliers, and Titirangi, all less than an hour
from the heart of the city. Some operate for just one day per month. Perhaps markets
have now reached saturation level. Maybe they are more successful in seasons when
the holidays and beaches are not competition. Maybe ‘seasonality’ is re-interpreted
for farmers” markets. One resident of Devonport told us about the excitement when
the local wharf market opened, describing how very busy it was. ‘But now the fash-
ion is over” she suggested. “‘Why go the farmers” market when you can buy the staff

cheaper, and any time that suits you, in the local shops?’

8. The rural idyll as nostalgia construct
The farmers” markets investigated for this paper demonstrate the commoditi-
sation of notions of traditional rural spaces (physical and metaphorical) via a process
of vernacular mobilization. Various geographers have addressed debates about a
distinctive rural ideology (e.g. Little, Austin, 1996; Murdock, Pratt, 1993). As Jo Little
and Patricia Austin (1996) explain, academic attempts to identify an underlying rural

ideology dovetails with the political imperative of evaluating and negotiating the
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future of the countryside. Claudia Bell’s research in New Zealand in the early 1990s
located four extractable themes that underpinned rural way of life in this country.
She identified and summarized these as distinction, mythology, belonging and nos-
talgia. These themes did not combine to create an “ideal type; rather they helped ex-
plain the tenacity of the rural ideals from the past to the present (Bell 1993: 218). Bell
found that the notions of rural were not spatially contiguous, but a media construct
as well as a cultural construct, with nostalgia as the ruling paradigm. This included
nostalgia for a sense of belonging to a local community. In this new century, farmers’
markets have become an active response to these requirements. The very sustainabil-
ity of the images and myths about rural way of life has been central to the creation of
farmers’ markets as a revised version of contemporary rural culture.

In the 1990s Claudia Bell and John Lyall (1997) investigated small towns” and
rural district expressions of identity in New Zealand. The giant roadside markers
usually referred to local agricultural or horticultural production (Big Things such as
gigantic roadside cows, sheep, kiwifruit) or to locally-available seafood (trout,
salmon, shellfish). They were constructed to explicitly denote place; to “put the town
on the map’. But they did nothing to further local incomes or community participa-
tion. The farmers’ markets are far more effective in addressing these goals, creating
a regular local event, generating income, incubating small businesses, and supple-
menting other local suppliers of fresh produce. A significant difference that this
fieldwork has uncovered, though, is that where famers” markets are springing up in
New Zealand, they appear to be initiated by newcomers to districts. People moving
into the countryside seem to have some notion of what country living should be like,
or might include. They are taking an active role in creating local culture in rural
spaces.

Interestingly, at none of the farmer markets visited for this research were there
any written signs, pamphlets or verbal articulations of the market as part of
a strategy to ‘engage local communities in global resistance’, as V. John puts it. She
traces this as an agenda in the founding of the Byron Bay Market in Australia in 2002.
At obviously affluent markets such as Clevedon and Matakana, the large four-wheel

drive vehicles lining up to park, the huge new rural mansions, and the fact that so
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many Aucklanders visit as a weekend outing, indicates that food miles and fossil fuel

consumption are not at the forefront of their concerns.

9. Generic country: past meets present

To develop the physical space of a farmers” market does not require daring or
radical new concepts in design. In this genre of representation of the country, appro-
priate signifiers are readily available. The market customer is quickly immersed in
interpretations of mythic ‘country’. This is demonstrated in Market Day, a taste of life
at New Zealand farmers” markets (Winn 2007), a book in which glossy photographs fo-
cus extensively on rustic elements: wicker baskets, gingham table cloths, vendors
wearing pretty straw hats. Existing objects are re-invested with the desired abstract
concept, ‘rural’. There is no need to fabricate anything new. It is in the home kitchen,
later, that the ingredients are dealt to by eager foodies using smart new high tech
kitchen appliances. Hence for the consumer, two fantasies are realised: that escapist
nostalgia present in the bustling 'country style' market; and equipment in the clinical
kitchen that indicate that one is an extremely proficient restaurant-style cook. A ro-
mantic re-invention of the rural past been enjoyed at the market; the cosmopolitan

skills of the present are exhibited in the designer home kitchen.

10. The symbolic countryside

We have long been subject to the use of ‘country style” in supermarket items.
Many grocery packages are decorated with images of the countryside, implying
more than simply the place where their raw products are produced. Implicit mes-
sages are that the products are healthy, wholesome, and made only from natural in-
gredients via natural processes by clean healthy hard-working morally good country
folk. Products available in New Zealand that try to make direct country associations
include Country Bake biscuits, Country Fare bread, and Country Crock, a blend of
margarine and butter. The latter combines the marvels of the new (low cholesterol,
spreadable, scientifically formulated, urban produced, modern) with the 'goodness'
of the old (pure, natural, from the country, part of New Zealand tradition). The
'country' groceries recall cosy country kitchens: safe, warm, good, and detached from

present day perplexities.
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If their role is to persuade potential consumers by image and packaging, then
'home down on the farm' both creates and reinforces current popular nostalgia. Nos-
talgia is exploited as the seductive component of consumer products, adding to this
a commodification opportunity. Christopher Shaw and Malcolm Chase (1989: 15)
suggest that post-modernity is a time of macro-nostalgia; 'there is no space which we
authentically occupy, and so popular culture fills the gap by manufacturing images
of home and rootedness'.

For consumers, the process may be seen as an exercise in sentiment for the
ways things were not, and a making of choices that eschew the contemporary, as cur-
rent design is perceived as spare, geometric, and technological, and food heavily
processed with an increasing range of chemical additives, and wearing far too much

non-biodegradable packaging.

11. Conclusion

From research at farmers’ markets in the north of the North Island, we con-
clude that, as Martin Phillips et al. claim, notions of the rural are social representa-
tions ‘in that they are made by particular social groups and/or act to bolster the in-
terests or fortunes of particular groups or social relations’. The term ‘farmers” market’
is probably not closely examined by most vendors and customers. They further ob-
serve that spatial metaphors and images of place ‘can act to convey complex interpre-
tations of social situations without people having to think deeply about them’ (Phil-
lips et al. 2001: 6).

Farmers’ markets may be read as a potent symbol in the expression of the new
middle class in New Zealand. This significant demographic includes affluent former
city dwellers who restate their cultural capital by moving to a prosperous rural area,
or by owning a second home in the country The modest farm homes of rural dwell-
ers in previous generations have been superseded by the enormous Tuscany style
villas and ‘grand homestead” architecture. These new rural dwellers are subscribing
to both old and new myths about country living: to fictions about
a gentle, wholesome life in the country and the new mores of rural based entrepre-
neurship. Extensive mobility through occupation, locality, and residence is redressed

by the implied-fixedness of the local market, styled with material accoutrements to
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look as if it has always been there (barrels and cartwheels as casual outdoor decor!).
The commoditisation of 'country style' at the burgeoning markets is another phase in

New Zealand’s on-going rural myth perpetuation process.
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Abstract

The disintegration of the Soviet Union in 1989 and the European Union enlargement in 2004
and 2007 respectively have changed the preconditions of east-west migration. However, the geopoliti-
cal changes have not resulted in the ‘mass migration” that was initially expected from the EU15. Swe-
den is one of the countries to which migration from East-Central Europe has been modest, although it
has increased. Reasons why this migration is still limited in Sweden are not only connected to political
structures; occupation, family situation, and social networks are additional issues that matter in the
migration decision-making process. This paper explores migration motives and the outcome of the
migration in terms of employment, family status and satisfaction with the migration decision for peo-
ple moving to Sweden from Russia and the East-Central European countries, Poland, Estonia, Latvia
and Lithuania.

The study is based on a questionnaire survey and reveals significant gender differences when
it comes to migration motives, and women tend to state social reasons to a higher degree than men.
Although social motives predominate among the migrants, economic reasons tend to become more
important over time, particularly after the year 2000. Moreover, the majority of the respondents report
that to migrate was a fairly easy decision to make. However, some differences exist depending on

country and gender, whereby the decision is perceived as less easy for migrants from Russia and Po-
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land and for women who stated social and economic motives. There is also evidence that motives are

of importance for labour market success among respondents.

Key words: East-west migration; Migration motive; Outcome; Labour market success; Interna-

tional migration

1. Introduction

The disintegration of the Soviet Union in 1989 and the European Union (EU)
enlargement in 2004 and 2007, in which a number of East-Central European countries
became members!, have changed the preconditions of east-west migration (Koser,
Lutz, 1998; Favell 2008; Drinkwater et al. 2009). The citizens of the new member
states, as well as the former EU15, have the right to live and work in any member
state, and migration from east to west is a possibility as well as a reality. At the time
of the enlargement of the EU, there was a debate in the former member states (EU15)
about the possible consequences of a ‘mass migration” from the new member states,
and fears of great pressure on the welfare systems and labour markets in the EU15
(Muus 2004; van Selm, Tsolakis, 2004; Doyle et al. 2006). A fear of many EU leaders
that weaker economies in Central and Eastern Europe would provide incentives for
labour migration led to a majority of the EU15 states imposing immigration restric-
tions on citizens from the new member states (Ireland, Sweden and the UK excluded)
imposing restrictions on employment and welfare for citizens from the new East-
Central European member states (Barrell et al. 2007; Zaiceva, Zimmermann, 2008).

Migration from East-Central Europe increased after 1990 and a negative net
migration was noted in, for instance, the Baltic States, Poland, Bulgaria, Romania,
Slovenia, and Albania (Mansoor, Quillin, 2006; Okolski 2004). However, migration
has generally slowed down after 2003, although there is still a negative (though
small) net migration in many Eastern European countries (Schreiner 2008).
In Sweden the geopolitical changes in Eastern Europe after 1990 and also later in
2004, did not result in the anticipated ‘mass migration’, though migration has in-

creased (Tamas, Miinz, 2006; Doyle et al. 2006; Edvardsson et al. 2007). For example,

'In May 2004 ten new countries became members of the EU: Estonia, Lithuania, Latvia, Poland, Hun-
gary, Slovenia, Slovakia, the Czech Republic, Cyprus, and Malta. In January 2007, Bulgaria and Ro-
mania became members.
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between 2004 and 2009 the number of migrants from new member countries in-
creased by almost 45% in Sweden, yet numbers are low (Statistics Sweden 2010).

The outcome of migrating can be perceived differently between individual
migrants, depending on things like the situation in the country of out-migration, the
personal circumstances leading to the migration decision, the motive for migration,
social (transnational) networks, family situation, and gender. Gender is one factor
that is shaping the migration decision-making process and there are different ration-
ales and prerequisites for migration among men and women, e.g., more women
move independently instead of as part of a family strategy (Krieger 2004). This study
focuses on migration to Sweden from the geographically adjacent East-Central Euro-
pean countries of Russia, Poland, Estonia, Latvia and Lithuania, and the aim is to
explore men’s and women’s motives for migration, and the outcome of their migra-
tion in terms of employment, family status and satisfaction with the migration deci-
sion. The following research questions are addressed:

1. How has migration motives changed over time between 1990 and 2006?

2. Does satisfaction with the migration decision vary with respect to migration

motive?

3. Does the outcome in terms of employment, family status and satisfaction

with life in Sweden vary with migration motive?

As the sending countries are different in terms of e.g. history, economy, poli-
tics, and not least membership in the EU, it is not fruitful to generalise the results for
East-Central European migration. Hence, the five countries are analysed as separate
entities.

Migration is generally understood as people moving across national borders
with the intention to settle in another country for some minimum period of time, of-
ten at least a year (Muus 2004). This definition has its flaws, e.g. how to regard place
of residence when it is not the whole household moving but instead only one family
member, and the delineation of time. In this paper, a migrant is defined as a person
who has moved from Russia, Poland or the Baltic States to Sweden and is registered

in the national population base (RTB). To be registered as residing in Sweden, an
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immigrant has to declare the intention to stay in Sweden for at least one year (Statis-
tics Sweden 2006). Migrants who for various reasons have returned to their country
of origin, or who are not officially registered in Sweden are not included in the sur-
vey, which opens for the possibility of selectivity.

This paper uses empirical data from a questionnaire survey undertaken in
March 2009, directed at 2,132 migrants from Russia, Poland and the Baltic States.
In the questionnaire, the migrants were asked to state their primary and secondary
motives for migration, employment before and after migration, family status, and

satisfaction with the migration decision.

2. Points of departure

Migration from East-Central Europe after in particular the accessions of 2004
and 2007 has received much attention in research. The motives for migrating, the
strategies, performance on the labour market, social networks and attachment are
examples on issues that focus on the migrants situation (Burrell 2010). Another ap-
proach in research on migration from East-Central Europe deals with consequences
on sending and receiving countries (e.g. Blanchflower et al. 2007). This article focuses
on the individual migrants from East-Central Europe, and the following section out-
lines some of the theoretical works that have dealt with motives for and outcome of
migration.

Migration is driven by conditions in the sending countries that function as re-
pelling, but also by conditions in the receiving countries that attract migrants (Man-
soor, Quillin, 2006; Cizkowicz et al. 2007). For the migrant, these may not always be
clearly discernible or held apart. The motives rather constitute a complex mix of dif-
ferent push and pull factors, which can be summarised according to Table 1.

People’s reasons for moving can be analysed on different levels, and theories
of international migration distinguish between macro, meso and micro level perspec-
tives (e.g. Faist 1997, 2000). While macro theories emphasize economic, legal and po-
litical structures and their importance for migration flows, micro theories deal with
migration motives and choices on an individual level (Massey et al. 1993, Gold 1997,

Arango 2004). Network theories provide a meso level (Faist 1997, 2000) perspective,
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stressing the importance of social networks connecting migrants, former migrants,
potential migrants and non-migrants at both origin and destination. These networks
form social ties, based on family, friendship or mutual experiences and interests in
the area of origin (Faist 1997, 2000). The meso level and the importance of social net-
works, migration contexts and large-scale structures have clear similarities to the ap-
proach of transnationalism (Glick Schiller et al. 1992, Gold 1997). S. J. Gold (1997) ar-
gues that the approach of transnationalism is very useful in analysing and under-
standing motivations for migration. It illuminates the connections between macro-
structural and individual reasons for migration, and stresses the international migra-
tion process as an on-going process with changing structures and values over time

that affect the individuals (Gold 1997).

Table 1. Motives for migration

Motives Push factors Pull factors
Poverty, unemployment, low | Prospects of higher wages,
Economic and wages, high fertility rates, lack | potential for improved standard
demographic of basic health care and of living, personal or
education professional development
Conlflict, insecurity, violence,

Safety and security, political

Political 00r governance, corruption
p & ’ p ’ freedom

human rights abuses

Family reunification, ethnic

Social and Discrimination based on migration to homeland
cultural ethnicity, gender, religion (Diaspora), freedom from
discrimination

Source: Mansoor and Quillin 2006: 78

Economic motives are often stated in the migration literature as a major mo-
tive for migration (Blanchflower et al. 2007, Massey et al. 1998, Arango 2004). In
short, individuals will compare the income increase a migration means with the eco-
nomic and social cost of migrating. Migrating does not have to be triggered by high
unemployment in the sending country, but can rather be due to the opportunities for
better paid jobs or jobs that match one’s qualifications in the host country (ibid.).

In neoclassical economic theory, wage differentials are seen as key drivers in

explaining migration, and people migrate to equalise differences in wages and living
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conditions (Fischer et al. 1997, Arango 2004). According to Blanchflower et al. (2007)
and Cizkowicz et al. (2007) the income factor, and to a lesser extent the situation on
the labour market, are also main drivers for out-migration from several Eastern
European countries. Economic hardship in the country of origin and a wish to mi-
grate in order to find better economic opportunities are motives to emigrate; how-
ever, income differentials only explain a minor fraction of why people migrate. In-
creases in quality of life, expressed in terms of housing and education as well as se-
curity or safety are also important motivations for people to move (Hazans 2003).
Furthermore, there are gendered differences in migration behaviour (Kofman
et al. 2000; De Jong 2000; Bilsborrow, Schoorl, 2006). Both women’s and men’s migra-
tion decisions are driven by economic and non-economic reasons. However,
E. Kofman et al. (2000) argue that non-economic reasons are the primary determinant
of migration decisions for women. This is also shown in B. E. Bilsborrow and
J. Schoorl’s (2006) study on gender and international migration, in which male mi-
grants state nearly only economic motives for their migration decision while
women’s motives are much more diverse and tend to be more family-driven.
The importance of family ties as enabling and constraining factors in migration has
to be recognised (Bailey et al. 2004; Smith, Bailey, 2006). Diverse family structures
give different conditions and outcomes for family migration. E. Kofman (2004, cited
in Smith and Bailey 2006) distinguished between four types of family migration: fam-
ily reunification, family formation, marriage migration and family migration. Family
reunification refers to ‘bringing in immediate family members” (ibid.: 1328) and is
growing in magnitude in places like the UK and Sweden. Family formation refers to
second and subsequent generations of children of migrant origin who bring in
a fiancé(e) or spouse from their parent’s homeland or diasporic space, while mar-
riage migration consists of citizens in the host country who have met a partner
abroad and bring this partner to his/her home country. Family migration, finally,
refers to married or cohabiting households that migrate jointly. R. King et al. (2006)
also add a fifth type of family migration, split-family migration, whereby only one
member of the family migrates and leaves the rest of the family behind. S. Haug

(2008) argues that the family is an important determinant of migration, and that
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demographic structure (such as age, sex and position in family) and social structure
of families (such as kinship patterns and the family’s social network) affect migration
decisions. Previous research has shown that women in the past migrated to a large
extent to join their men in the new country. However, contemporary women mi-
grants are increasingly migrating independently for e.g. economic reasons or as stu-

dents (Kofman et al. 2000).

3. Migration from East-Central Europe to Sweden

A new phase in east-west migration took place with the opening up of borders
in the late 1980s, early 1990s, and later with the entrance of several East-Central
European countries into the EU. The motives for migration from East-Central to
Western Europe have altered: while political reasons have been more frequent in the
past, today economic and social motives dominate among migrants from East-
Central European countries (Blanchflower et al. 2007, Mansoor, Quillin, 2006).
The changed preconditions for migration have resulted in an increase of westward
migration, although not in the volumes that were initially anticipated (Wallace, Stola,
2001; Malaci¢ 2002; Okolski 2004; Doyle et al. 2006; Zaiceva, Zimmermann, 2008).
However, there has been a change to a more diverse migration flow from East-
Central European countries, and recent international migrations are much more
complex with, for example, more temporary and highly skilled migrants (Malacic¢
2002; Malakha 2002; Iontsev, Ivakhniouk, 2002). The dominating migration flows
from Central and Eastern European countries (CEEC) are interregional. In the east-
west population movement, Germany and Austria receive most of the East-Central
European migrants, and Poles are a predominant nationality among the emigrants
from these countries (Okoélski 2004; Kepiriska 2005; Tamas, Miinz, 2006). Measured in
increase of migration after 2004, the effect is limited, and the main part of the in-
crease could be attained to Austria, Ireland and the UK. The outcome can also be de-
scribed in number of migrants from East to West within the EU: approximate 2.75
million people from the 12 latest member states formed part of the working age
population in the former EU15 in 2007, equivalent to 1.1% (Eurofound 2008).

Migration from Eastern Europe to Sweden is not a new phenomenon. At the
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end of the Second World War 35,000 refugees came to the country from the Baltic
States. Many stayed permanently in Sweden (SOU 2004: 73), thereby establishing
social networks that exist today. After the Second World War and during the Soviet
era, Eastern migration was limited to citizens from three of the new EU member
states: Poland, Hungary and Czechoslovakia. Until 1990 there was no registered mi-
gration from the Baltic States, as the few migrants from these countries were offi-
cially registered as former Soviet Union citizens. As indicated in Figure 1, the events
in 1989 and 2004 increased immigration from Poland and Russia in particular, and in
total there are close to 100,000 residents in Sweden who were born in Russia, Poland
or the Baltic States (Statistics Sweden 2010). Of a total of more than 83,000 immi-
grants in Sweden in 2008 almost 14,000 (16%) came from the East-Central European
countries in the EU (Migrationsverket 2009), and the share from the Baltic States, Po-
land and Russia was 9,592 (11%). Yet, these numbers have to be seen in the light of
total migration from East-Central to Western Europe - and Sweden is a minor desti-

nation country with less than five per cent of the total migration from the above men-

tioned countries.
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Figure 1. Immigrants per year from Russia, the Baltic States and Poland, 1987-2008.

(Source: Statistic Sweden, 2010)
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Like in most destination countries, migrants from East-Central Europe are
generally highly educated and single. However, there are more women than men
migrating to Sweden (Statistics Sweden 2007; Gerdes, Wadensjo, 2008). The language
could be regarded as a barrier as Swedish is so completely different to Polish, Rus-
sian, etc., while on the other hand the geographic proximity and historic connections
between Sweden and particularly the Baltic States, Poland and Russia might balance

the language barrier (Doyle et al. 2006; Gerdes, Wadensjo, 2008).

4. Method and data

The empirical data analysed in this study are based on a questionnaire survey
conducted in Sweden in March 2009. The survey was directed at immigrants from
Russia, Poland and the Baltic States who migrated to Sweden at an adult age (at least
20 years old at the time of immigration), and before 1987 or after 1990 (before and
after the fall of the Iron Curtain). To ensure that the respondents had some experi-
ence of Sweden and had had time to reflect upon their migration, the last year of mi-
gration was set to 2006. Thus, the most recent arrivals had been in Sweden two years.

From a total population of 39,668 individuals, a stratified random sample of
2,132 individuals was drawn, which represents 5.4% of the population. As noted in
Table 2, immigration from Poland is much greater than that from the other countries,
while immigration from Latvia is low. To ensure a minimum number of observations
from each country a stratified sampling was done, which resulted in immigrants

from Latvia being overrepresented and immigrants from Poland underrepresented.

Table 2. Population (in January 2009), sample size and response rate

Country of Population 0 Response
outmingtion (N) Sample (n) | n/N (%) rate (%)
Russia 7,094 693 9.7 49.2
Estonia 2,171 249 11.5 54.6
Latvia 1,153 248 21.5 52.1
Lithuania 2,107 247 11.7 48.6
Poland 27,143 695 2.6 479
Total 39,668 2,132 5.4 49.7

The questionnaire submitted to the respondents was in Swedish; however, on
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request the respondents could receive a version translated into their respective coun-
try’s official language. It can be noted that only eight respondents asked for this ser-
vice. The distribution and collection of data were administered by Statistics Sweden,
who was also responsible for the sample and an analysis of drop-outs. After two re-
minders, a final response rate of 49.7% was noted. It turned out that the response rate
was higher for women than for men, and also increased with age and education. In
order to correct these deviations data have been calibrated (weighted) with respect to
age, sex and education level as well as country of outmigration.

The questionnaire focused on the migrants” major motives for migration and
their perceptions regarding the move and how the outcome of the migration decision
turned out. Furthermore, questions were asked about their socio-economic situation
before and after migrating to Sweden, the conditions at their current place of resi-
dence, and their social network. To encompass aspects of social integration, the mi-
grants were also asked about their knowledge in terms of writing, reading, under-
standing and speaking Swedish prior to and after migration. They were also asked
about their knowledge of institutions such as the Migration Board, police, justice, the
Swedish social insurance office, the Swedish employment agency, etc.

The migrants were asked in retrospect about their migration motives, expecta-
tions and knowledge of Sweden, etc. It is possible that the answers given after migra-
tion do not fully reflect the situation or perceptions at the time of migrating; there is
the possibility of rationalising answers, forgetting, etc. Another question is whether
the answers reflect the respondents’ notions of what an acceptable or politically cor-
rect answer is, rather than their attitudes and perceptions at the time of migrating.
However, the respondents gave different reasons for migrating, and stated different
degrees of initial knowledge and expectations regarding the migration, which can
indicate that different migration rationales were captured at least partly.

Polish citizens have a longer history of migrating to Sweden after WWII com-
pared to people from the Baltic States and Russia (Tamas, Miinz, 2006). It was easier
for Polish citizens to migrate, whereas residents of the Baltic States and Russia were
registered as citizens of the former USSR and had limited migration possibilities. As

a consequence of non-existent or very low migration to Sweden from the Baltic States
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and Russia until 1990, there were only three respondents from these countries who
had migrated before 1990. To ensure similar preconditions for migration, only mi-
grants after 1990 in the analyses are included.

Group comparisons were made by means of chi-square tests (distribution) and
univariate ANOVAs (mean values), and all commented differences are statistically

significant.

5. The respondents

In Sweden as a whole, a majority (70%) of the migrants from Russia, Poland
and the Baltic States are women (Statistics Sweden 2007), which is reflected in the
results were 70% of the respondents are women. As indicated in Table 3, there are
differences worth noting between respondents from the five different countries. The
share of women was considerably lower from Lithuania and Poland. Half of the re-
spondents are between 23 and 42 years old; however, it should be noted that the sur-
vey was directed at those who were at least 20 when they immigrated (and hence
supposedly made their own immigration decision) but not older than 65 at the time
of the survey. At the time of migrating to Sweden, they were on average of 32 years
old. The respondents are fairly highly educated: Over 40% had a university educa-
tion when they migrated, and the education level has generally increased after mi-
gration. Further, women had a slightly higher education level than men, especially
women from Russia and Lithuania. The Russian migrants were also the highest edu-
cated, with two of three having a university or post-graduate education. Only a third
of the respondents from Estonia had a higher education when they arrived, but quite
a large number have acquired a university education since arriving in Sweden. Data
from Statistics Sweden (2007) confirm this: Women from Russia and the Baltic States
are highly educated. Of all women in Sweden aged 25-64 years, those born in Russia
have the highest education, and 59% of all Russian women in Sweden have a univer-
sity education. In second, third and fourth places are Ukraine (57%), Lithuania (56%)
and Latvia (50%). The opposite situation applies to immigrants from Poland, with
more men than women having a university or post-graduate education.

Almost half of the respondents came to Sweden as singles and without chil-
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dren, about 17% came with a partner, and almost 20% migrated together with
a partner and children. Concerning their civil status, more than half were singles
when arriving in Sweden, but only one-fifth were single at the time of the survey.
There is also a significant differences in marital status between migrants from the
different countries. Migrants from Estonia were single to a higher degree when they
came to Sweden, and are also the group that have married or entered a cohabiting

relationship to the greatest extent after migrating.

Table 3. Respondent characteristics (respondents arriving after 1990)

Characteristics Estonia | Latvia | Lithuania | Poland | Russia | Total

Female (%)c 82 84 57 63 81 70

Age when migrating © 29 29 )8 3 33 3

(average)

No. of years in

Swedenc (average) ? 7 6 7 8 8
Single (%)

before migrating® 72 58 60 47 60 54

after migrating© 15 19 23 19 24 20
Employed 2 (%)

before migratinge 57 73 61 65 73 66

after migrating* 73 65 75 73 64 70
Univ. education® (%)

before migrating® 35 44 43 30 67 42

after migrating® 49 51 47 34 69 46

@ Gainfully employed (part-time, full-time or self-employed)
b University or post-graduate education
¢ p<0.001

6. Results
6.1. General remarks
People migrate for different reasons, and it is likely that in many cases there
can be a mix of reasons or conditions leading to the migration decision (see Mansoor,
Quillin, 2006). Further, the reason or reasons might not always be something that the
migrant can put into words. As time goes by, it can also be difficult to remember how
one reasoned when making the decision, or the outcome and life today can affect

how one looks at the past. Despite the known difficulties in describing decisions in
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the past, the respondents were asked about migration motives and their experience

connected to migration.

6.2. Motives for migration

The respondents were asked about their primary motives for migrating, and
were to tick only one alternative. Following Table 1, the motives were grouped into
three categories: The five alternatives (1) got a job in Sweden, (2) partner got a job in
Sweden, (3) workplace moved to Sweden, (4) wanted to look for a job in Sweden, (5)
and economic reasons constituted economic motives. Social motives held the alterna-
tives (1) moved with family and (2) marriage or moved in with partner in Sweden.
Finally, the three alternatives (1) wanted to move from my home country, (2) wanted
to move to another country and (3) came as a refugee formed the environmental or
political motives. About three per cent of the respondents used this opportunity to
freely write their motives, but a review showed that the majority of these motives
were relatively identical to the given fixed alternatives and has been left out of the
analyses.

Differences in living conditions, economy, political situation, etc., between the
countries become very evident when looking at the migration motives. Unquestion-
able, membership in the EU plays a central role both for motives and for the magni-
tude of migration. As of 2004, citizens from Poland and the Baltic countries have the
right to migrate within the EU while potential Russian migrants are subject to proce-
dures of acquiring residence permits. Social motives (almost exclusively marriage or
moving in with a partner) formed the main reason for migrants from Russia and to
some extent Estonia, while economic motives were more frequent among migrants
from Lithuania and Poland. Almost every fifth migrant from Russia stated political
or environmental (wanted to move to another country or move from Russia) reasons
for migrating, while these motives were less frequent among migrants from the Baltic
States and Poland.

Men and women state different reasons for their migration decisions
(p<0.001). Overall, as indicated in Table 4, men give economic reasons for their mi-

gration to a higher extent (70%) than women do (31%) while women state social rea-
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sons to a higher extent than men do (60 and 15% respectively), and almost exclu-
sively marriage or moving in with a partner in Sweden. The same pattern was dis-
cerned in a study by the European Foundation for the improvement of Living and
Working Conditions (Krieger 2004), in which female migrants from Eastern Europe
(ACC13: the 13 acceding and candidate countries) were oriented towards traditional
family rationales for migrating while men to a larger extent had more economic ra-
tionales. There were, however, some significant gender differences depending on
country: Political (42%) and social (30%) reasons were more frequent for men from
Russia. Women from Lithuania stated economic reasons to a higher degree than did

women from the other countries (p<0.001).

Table 4. Migration motives for men and women in the five countries (%)

. ) Political or
Economic Social )
Country environmental
Men Women Men Women Men Women

Estonia 71 32 13 62 16 6
Latvia 71 35 7 58 22 7
Lithuania 80 44 14 49 6 7
Poland 80 37 11 56 9 7
Russia 28 18 30 69 42 13
Total 70 31 15 60 15 9

One could expect that people with economic motives would have a higher
education level than, e.g., migrants whose main reasons for migrating are not eco-
nomic. This applies to male respondents, but not to females: Highly educated women
were the ones who stated social reasons as their main migration motive (60% com-
pared to 18% among male respondents). There are also significant differences de-
pending on which country a respondent migrated from. Among migrants from Esto-
nia, Latvia and Russia, the majority of those who were highly educated stated social
motives for migrating in contrast to high educated migrants from Lithuania and Po-
land, who stated economic motives to a higher degree (p<0.001). This can partly be
explained by the fact that the share of male respondents is higher for Lithuania and
Poland.

Further, the reasons for migration change with age: Economic motives de-
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crease and social reasons increase with age. The importance of political and envi-
ronmental motives tends to be higher among the oldest age group (p<0.001). Many of
the older respondents migrated in the early 1990s, and their experiences of the situa-
tion in their home country refer to the time before the fall of the Iron Curtain.
Furthermore, the motives for migrating have changed over time. Although
motives vary over the period, there is a trend towards economic motives having be-
come more important, and even more so after the year 2000 (see Fig. 2). This in-
creased importance relates to all aspects of economic motives: Migrants who moved
because they had got a job in Sweden, their spouse had got a job, they came to look
for a job, etc. At the same time, social motives seem to have become less important.
There are a few differences between migrants from the five countries, and environ-
mental or political motives, for instance, have become more important in recent years

(2003-2006) for migrants from Russia.
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Figure 2. Migration motives according to year of migration
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6.3. The decision to migrate

With membership in the EU and the ability to move within the Union, it could
be expected that the decision to migrate is not necessarily a ‘final” migration decision.
Labour market migration in Europe is often temporary, and studies from the UK and
Ireland, for instance, have shown that return migration of workers from places like
Poland is increasing (Home Office 2006). If migrating from the migrant’s point of
view is not intended or seen as permanent it can be argued that the decision to mi-
grate is neither too hard to make nor involuntary. Indeed, the respondents stated that
they migrated because they wanted to, and that it was a fairly easy decision to make.
Those who migrated for political or environmental reasons stated higher levels of
voluntariness and ease. However, migrating for political reasons, such as being per-
secuted or belonging to a suppressed minority group, does not as such mean that one
wants to migrate to start with, but the conditions reach a level at which it is not ac-
ceptable or possible to remain in one’s home country, making migration the only so-
lution. The same reasoning can also hold for some of the migrants with economic
motives - when one cannot make a living or feed one’s family, migration is the solu-
tion. The decision was also less easy for migrants from Russia and Poland, and pri-
marily for those who had stated economic reasons for migrating.

Men and women made different valuations of how voluntary their migration
was (Fig. 3), and women who had migrated for social or political or environmental
reasons stated a higher degree of voluntariness than men did (p<0.001). Despite
women regarding the migration decision to have been voluntary, those women who
stated economic or social motives for migration perceived it as having been harder to
make than men did (p<0.001).

The respondents” knowledge of Sweden before their migration correlates to
the voluntariness of the migration decision. Those who moved because they wanted
to had more knowledge about Sweden than did those who looked upon their
migration decision as more involuntary (correlation is significant at the 0.01 level (2-
tailed)). However, the result does not reveal whether high knowledge of Sweden
made the decision feel more voluntary, or whether migrants who wanted to migrate

were also more apt to acquire knowledge. Further, there are also significant
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differences with respect to migration motive, whereby those who came to Sweden for
economic reasons had more information about Sweden concerning the labour and
housing market, regulations, authorities, etc. However, knowledge about the society
and culture in general was more common among respondents who stated social

reasons for moving.

= Men Women

Average valuation

Economic Social Pol/env

Figure 3. Degree of voluntariness in men’s and women’s migration decisions
depending on motive (‘Did you move because you wanted to?’; Measured on a scale,

where 1 = did not want to migrate and 7 = wanted to migrate)

6.4. Work in Sweden

Men’s and women’s different migration motives are also shown to affect the
outcome of the migration. Success on the labour market (i.e. match between em-
ployment and skills) is one way to measure the outcome for the respondents. Mi-
grants with economic motives, to a larger extent than those with social and political
or environmental motives, regard that it was easier to acquire their first job in Swe-
den (Tab. 5). These migrants were also employed within a year after arriving to Swe-
den, in comparison to approximately two years after arriving for migrants stating
social and political or environmental reasons for moving. However, among migrants

with social motives the self-reported correspondence between skills and education is
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much higher than for those who came for economic reasons. Moreover, the results
show significant gender differences, with male migrants generally finding it easier to
acquire their first job and having a higher correspondence between employment and
skills. An exception to this is Russian men, who considered it much harder to obtain
employment and reported higher dissatisfaction with the match between their edu-
cation and current job. The opposite applies to Estonian and Latvian migrants, who
stated higher degree of ease in acquiring employment and a higher match between

employment and skills than the others did.

Table 5. Perceived degree of ease or difficulty in acquiring first job, and
match between employment and skills (mean values)

Fasy or hard to How well dies your
Characteristics acquire the first current wor
ob?a correspond to your
J education??
Gender
Male 0.20¢ 4404
Female 0.09¢ 4.294d
Migration motive
Economic 0.37¢ 411c¢
Social -0.08¢ 429¢
Poh.tlcal or 04dc 406¢
environmental
Country of birth
Estonia 0.48¢ 5.18¢
Latvia 0.49¢ 4.66¢
Lithuania 0.33¢ 4.27¢
Poland 0.18¢ 421¢
Russia -0.23¢ 4.26¢
Education level
High 0.10 5.08¢
Low 0.15 3.67¢
Immigration year®
Before 2004 0.194 499c
After 2004 0.294d 3.78¢
a Measured on a scale, where -3 = Very hard, 0 = Neither hard nor easy, 3 = Very
easy;
b Measuer on a scale, where 1 = Not at all, 7 = Completely;
¢ p<0.001;
dp<0.01.
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Moreover, one can assume that those who migrated to Sweden after the open-
ing of the European borders in 2004 would perceive it to have been easier to acquire
their first job in the new country. The results of the survey show that respondents
who moved to Sweden after the EU enlargement in 2004 consider it to have been
slightly easier to get their first job, although their current work has a lower corre-
spondence with their education compared with those who migrated before 2004.

Although there are some differences among the migrants concerning how they
experienced the ease of getting their first job, the majority of the respondents stated
that social ties and local networks had significant importance in acquiring their first
job. More than half of the immigrants stated that their contacts through friends and

acquaintances, or direct contact with the employer, led to their first job.

6.5. Social life in Sweden

The decision to migrate was stated to have been relatively easy and voluntary
for most respondents (80%), and at least part of their objective with migrating was
achieved as they to a high degree perceived that their current situation is better than
before migrating. However, eight per cent responded that their present situation is
worse than before migrating; the Russian migrants had a more negative experience
in this respect than other migrants (p<0.000), the share of women who perceived that
they were worse off after migrating was higher than that of men (9.4% and 4.2%, re-
spectively, p<0.000), and those who had migrated for political or environmental rea-
sons were less content with the outcome than were those who migrated for economic
and social reasons (p<0.000). A number of items were used to describe what had
changed in the respondents’ lives after migrating. A Cronbach’s alpha of 0.803 indi-
cates that the items, presented in Figure 4, are internally consistent.
In general, private economy, personal security and residential situation or conditions
have improved significantly (p<0.000), while the migrant’s social situation has
changed very little. The outcome of the migration is perceived differently between
respondents in the different countries. As indicated in Figure 4 the country differ-
ences are accentuated when assessing changes of private economy, with the Latvian

respondent’s perceiving the largest improvement and the Russian respondents the
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smallest improvement.
Further, men perceived larger improvements than women did for all items

(p<0.000) except when it comes to residential situation.

Social life***

Residential sit.***

M Russia
_ ; * ok
Personal well-being m Poland
M Lithuania
Personal security***
Latvia
W Estonia

Private economy***

Total situation®**

Figure 4. Change of personal conditions after migrating to Sweden

(Measured on a scale, where -3 = much worse, 0 = no change and +3 = much better)

Another aspect of how the outcome of migration is perceived is whether or
not it is regarded as permanent, whether the respondents have a belief that they will
return to the country they left or not. In general, about half of the respondents said
they were certain they would stay in Sweden in the future, and 10% said they would
return. However, 40% were uncertain, which can be interpreted as either their not
being all too content with their present situation, or that the migration was not in-
tended as permanent. There were some differences in intention to stay or return de-
pending on migration motive: Those who had migrated for social reasons reported
that they want to stay in Sweden in the future to a higher degree than did those who
had migrated for other reasons, and the intention to return was higher among those
who had migrated for economic reasons (10% compared to 5% and 6% for those with

economic and environmental or political motives, respectively). Furthermore, mi-
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grants from Russia and Poland stated a higher intention to stay (60% and 57 % respec-
tively) than did migrants from the other countries, while migrants from Estonia re-
ported the lowest intention to stay (41%) and a higher intention to return to their
country of origin in the future (17%). This can be a reflection of different socio-
economic conditions in the sending countries, which shape different prerequisites for
migrants” desires and intentions to move back to their country of origin.

The ability to speak, read, write and understand the language in one’s coun-
try of destination is in many instances important for one’s possibility to migrate and
to be included in the local society (Valenta 2009, Bayram et al. 2009). It might be cru-
cial to at least have a basic ability to speak and understand the language to be able to
find work or establish local networks (ibid.). In general, self-reported abilities before
migration to Sweden were low among the migrants from Russia, the Baltic States and
Poland: More than half of the respondents reported that they had no skill at all in
talking, speaking, writing or understanding Swedish before migrating to Sweden.
Some differences with respect to migration motive were noted, whereby those who
migrated for economic reasons reported the highest ability to speak, read, etc., and
those who had migrated for political or environmental reasons reported the lowest
ability (p<0.001), which probably indicates that their decision was less planned. As
expected, it was found that the ability to speak, read, write and understand the
Swedish language increased considerably after migration, and significantly more so
for women. Furthermore, migrants from Estonia reported a higher ability in all re-
spects, both before and after migration, compared to migrants from the other coun-
tries (p=0.000).

The establishment of social ties and networks, both before and after migrating,
with native Swedes and/or their own ethnic group increases the possibilities for the
immigrants to find a place in the new country (Valenta 2009, Bayram et al. 2009). One
could assume that when migrating on a more voluntary basis, i.e. not for political
reasons, the migrants have some kind of relationship with the destination country.
This is partly true for the migrants in this study. A majority had visited Sweden be-
fore migrating, however about a fifth of the respondents had never been to Sweden

before migrating (Tab. 6). Those who had never been to Sweden beforehand stated
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economic and political or environmental motives for their decision. Further, one
would expect that when migrating for social reasons there is an established connec-
tion to the destination, and most of the respondents who stated social motives for
their migration had visited Sweden before, often more than once. Moreover,
a majority of the migrants had a social network to a smaller or greater extent in Swe-
den before migrating. As Table 6 shows, a majority of the migrants had friends
and/or family in Sweden before migrating. However, every fourth migrant had nei-
ther friends nor family in Sweden before migrating, and 11% of the migrants neither
had a network in Sweden nor had visited the country before migrating. This group
had primarily economic motives for their decision, but also to some extent political
reasons. Very few of the respondents with no network came for social reasons, but

those who did stated “to get married” when asked what their motive had been.

Table 6. Social ties in, and number of visits to, Sweden prior to migration (per-

centages)
. 2-4 .
1 Never 1 previous . >4 previous
Social ties .. . previous . Total
visited visit . visits
visits

Family or 104 113 28.0 234 73.1
friends
No family or 114 6.6 6.9 2.1 26.9
friends
Total 21.8 17.9 34.9 254 100.0

Intermarriage with a native is one factor that potentially influences the inte-
gration process (Meng, Gregory, 2005; van Tubergen, Maas, 2007; Dribe, Lundh,
2008; Bayram et al. 2009). The results of this study show that 36% of the respondents
are married to or cohabiting with a Swedish-born person, and 44% state that their
partner resided in Sweden during their childhood. However, there are significant
gender differences (p<0.001) among the migrants: Half of the women are married to
or cohabiting with a Swedish-born person, while only eight per cent of the male re-
spondents have a Swedish-born partner. Moreover, a majority of the female migrants
(57%) have reported that their partner resided in Sweden during the main part of

their childhood, and the opposite applies for male migrants.
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7. Concluding discussion

This paper has focused on migration from the East-Central European coun-
tries of Russia, Poland, Estonia, Lithuania and Latvia to Sweden. Migration motives
have changed over time, and social motives were most important for those who mi-
grated in the 1990’s, and this group encompassed almost exclusively marriage or
moving in with a partner in Sweden. The respondents who migrated in the following
years, until 2006, were more driven by economic motives. This is in line with other
studies, which indicate that although there are job opportunities in the country of
origin the possibilities of acquiring a better paid job is a driver for migrating (e.g.
Blanchflower at al. 2007). This trend can also be an effect of the eastward expansion
of the EU. Favell (2008) argues that East-Central European migrants are more tempo-
rary and transnational and affected by changes in business cycles.

The analysis showed that there are distinctive gender differences when it
comes to migration motives. Men and women tend to have different reasons to why
they migrated to Sweden, and women state social reasons to a higher degree, while
men report that they migrated for economic reasons. Although, women report social
reasons as the major motives, almost a third of the women stated economic reasons.
It is possible that social and economic motives partly describe the same aspect. Mi-
grating in order to get a job and improve living conditions can be a precondition for
achieving social goals or aspirations, and vice versa. Men’s and women’s different
reasons for migrating can mirror different aspirations, but also gendered conditions
and relations in the country they left. The differences in stated motives can also to
some extent be a result of norms: how men and women express themselves, and how
they are expected to express themselves. Women are high-educated and arrive as
singles, and substantial part of women (30%) that report economic migration motives
might be an indication of increased economic orientation and independence among
female migrants Yet, in line with findings from Krieger (2004) female migrants still
seem to have a stronger orientation towards traditional female rationales, e.g. family
formation.

In general the migrants are satisfied with the conditions after migration, for

instance personal security and private economy is perceived to be better than before
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migrating, but less so for those who migrated for political and environmental rea-
sons. Most respondents state that they are content with their present situation, and
that their migration decision was both easy and voluntary to make. Half of the re-
spondents’ state that they intend to stay in Sweden, yet almost every third is uncer-
tain about whether or not to return to their country of origin. This could be regarded
as potential ambivalence, i.e. being content with the present situation but not sure
about whether or not to stay. However, a conceivable return migration may be an
indication of perceiving the country of origin as home, while at the same time having
positive experiences of the new country of residence.

There are differences between migrants from the five countries in this study,
yet there are no clear-cut and consistent patterns where one country always stands
out. This illustrates the hazard of generalising migrants according to country of emi-
gration. Motives, preconditions, outcome etc. are very individual and it might be the
characteristics of the individual migrant that are more relevant when discussing out-
come of migration rather than where the migrant comes from.

This paper has focused on migrants from the geographically adjacent East-
Central European countries of Russia, Poland, Estonia, Latvia, and Lithuania, who
came to Sweden between 1990 and 2006. The respondents constitute a sample of
those who have decided to stay in Sweden, at least for the time being. Migrants who
have resided in Sweden for some years but, for various reasons, left to go back to
their home country or maybe another country, may have had different motives and
experiences. The issue of selectivity has thus to be taken into account when interpret-

ing the data.
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Abstract

Altered space. A new city brand reception - the case of the Silesia Metropolis

The article presents the research made on a new city brand in 2011. The Silesia Metropolis is
a form of city union including 14 independent cities located in the Silesian voivodeship, Poland. In
2009 it was decided that the Silesia Metropolis is to launch a promotion campaign. The main aim of
the promotion was to show the new brand and make it recognisable. However, the promotion of the
Silesia Metropolis is an example of unsuccessful attempt in creating a new city brand.

The building of a new city brand is a complex task, which can produce a creative and interest-
ing vision of the city. Recent marketing arrangements of the Silesia Metropolis are facing not only the
stereotypical and pop-cultural idea of the region, but also a lack of appreciation among the metropoli-
tan residents. The Silesia Metropolis is underestimated by its own dwellers and may finally suffer
serious communication problems. In this article the quality of internal space marketing in the Silesia
Metropolis is therefore stated as the most important issue. Redefining traditional understanding of
Silesian space (coal mines, industry, etc.) into a dynamic vision of a modern city will not accomplish
success without cooperation of people. It is essential for the Silesia Metropolis to break the internal
inconsistence and build a solid and cohesive structure.

In order to obtain satisfying results of the study, two research methods were used: a survey

and an expert interview. The metropolis” young citizens (aged 19-31) whose families live in Upper

1 Redakcja czasopisma Przestrzen Spoteczna (Social Space) w istotny sposéb przyczynita sie do udo-
skonalenia korficowej wersji niniejszego tekstu.
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Silesia for longer than one generation were subjects of the survey. The expert interviews were con-
ducted with high-class specialists of governance, culture, metropolitanisation process, media commu-
nication, and marketing. The research indicates a need for change in the promotion scheme.
A stronger stress should be put onto the emotional aspect of marketing communication rather than

the rational explanation.

Stowa kluczowe: socjologia, metropolia, marketing przestrzeni, marka miejska, sondaz, wywiad
ekspercki.

Keywords: sociology, metropolis, space marketing, city brand, survey, expert interview.

1. Wstep

Metropolia Silesia jest nowa marka wéréd polskich miast. Przestrzer, do ktorej
odnosi sie termin Metropolia Silesia, pokrywa sie¢ w wiekszosci z obszarem opisywa-
nym w literaturze przedmiotu jako konurbacja $lasko-zagtebiowska (Majer 2010:
321), aglomeracja gornoslaska (Strategia Rozwoju Wojewddztwa Slaskiego) oraz
aglomeracja katowicka, tj. konurbacja katowicka wraz z jej otoczeniem (Rykiel 1989).
Miasta Gérnego Slaska i Zaglebia Dabrowskiego sasiaduja i wsp6tpracuja ze soba od
wielu lat, dopiero jednak po 2008 r. rozpoczeto zintegrowane dzialania strategiczne,
w tym promocyjne. Utworzeniu Gornoslaskiego Zwiazku Metropolitalnego towa-
rzyszylo spisanie dokumentéw strategicznych: obok Strategii Promocyjnej Gornoslg-
sko-Zagtebiowskiej Metropolii Silesia (kwiecienn 2009) powstata Strategia Rozwoju Gorno-
Slgsko-Zagtebiowskiej Metropolii Silesia do 2025 r. (styczenn 2010 r.). Rozpisane we
wspomnianych dokumentach koncepcje nalezy traktowac jako ramowy plan wspoél-
nego rozwoju dla 14 miast: Bytomia, Chorzowa, Dabrowy Goérniczej, Gliwic, Jaworz-
na, Katowic, Mystowic, Piekar Slqskich, Rudy Slqskiej, Siemianowic Slqskich, So-
snowca, Swietochtowic, Tychéw i Zabrza. W niniejszym opracowaniu stosuje sie
konsekwentnie nazwe Metropolia Silesia, czego uzasadnieniem jest wytyczna Strategii
Promocyjnej Gornoslgsko-Zagtebiowskiej Metropolii Silesia.

Przestrzeri Gornego Slaska i Zaglebia Dgbrowskiego bywa negatywnie wartoéciowana
w kategoriach stereotypow zwiqzanych z przemystem metalurgiczno-wydobywczym
i niekorzystnym stanem ekologicznym Srodowiska naturalnego. Mocno ugruntowany

w kulturze popularnej (Geremek, Cieslik, 2010) wizerunek zadymionego Gornego Slaska nie
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odpowiada juz obecnemu stanowi miast skupionych w Metropolii Silesia. Posrod podjetych
dziatan rewitalizacyjnych w dziedzinie przemystu, kultury oraz estetyki miast powotanie Me-
tropolii Silesia jest jednym z wielu procesow przeksztatcenia osrodkow miejskich w catos¢
funkcjonalng. Pojawia sie pytanie o to, czy zmiana, ktora sie dokonuje, jest dostrzegana przez
mieszkaricow Metropolii Silesia.

Celem badan bylo sprawdzenie poziomu wiedzy mieszkaficow o Metropolii
Silesia oraz okreslenie ich subiektywnego nastawienia do tej koncepcji. Cel badan
implikowal wiele: (1) czy Metropolia Silesia zdobyla sympatie mieszkanicow, czy
moze jest tolerowana ze wzgledow praktycznych?, (2) czy mieszkarnicy dostrzegaja
zalety utworzenia Metropolii Silesia?, (3) jak reaguja na wprowadzenie nowej nazwy,
loga i hasta promocyjnego?

Ponadto w zakresie badan znalazly sie poprawnie budowana komunikacja
marketingowa oraz wzmacnianie tozsamosci regionalnej. Kluczowym dylematem
promocji miast Gérnego Slaska i Zagtebia Dabrowskiego jest obranie odpowiedniego
motywu przewodniego: podazac¢ za stereotypowym obrazem, przeksztalcajac go
w korzystna wizje, czy budowac nowa koncepcje, w oderwaniu od historii. Przy bu-
dowaniu przekazu promocyjnego nalezy mie¢ na uwadze rezultat koricowy - wy-

padkowa miedzy pieczolowicie wypracowana wielka idea a jej spoteczna recepcja.

2. Powstanie Metropolii Silesia

Zjawiskiem poddanym badaniu jest kreacja nowej marki miejskiej, ktoéra moz-
na obserwowac na obszarze zwigzku miast Gérnego Slaska i Zaglebia Dabrowskie-
go. Kreacja nowej marki miejskiej jest zjawiskiem zlozonym, odwotujacym sie do
poje¢ zwiazanych nie tylko z promocja i budowaniem nowej identyfikacji rynkowej,
ale przede wszystkim z tozsamoscig miejsca i jego kultura. Z kolei kultura obejmuje
swym zasiegiem tradycje, specyfike regionu oraz stereotypy. Tworzy to bagaz zna-
czeniowy, ktéry nalezy uporzadkowac przed przystgpieniem do omawiania badan.

Pod wzgledem liczby ludnoéci Gérnoslasko-Zaglebiowska Metropolia Silesia
stanowi najwiekszy obszar miejski Polski (1,97 mln mieszkancéw) i drugi po War-
szawie osrodek miejski (GUS 2009). Pod wzgledem prawnym funkcjonuje jako Gor-

noslaski Zwigzek Metropolitalny - jest miedzygminnym zwigzkiem 14 miast na
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prawach powiatu. Wniosek o rejestracje zwiazku podpisano 13 stycznia 2007 r., wpis
do Rejestru Zwigzkéw Miedzygminnych nastgpil natomiast 8 czerwca 2007
r. Uroczyste podpisanie Deklaracji nastapito 20.09.2007 w Rudzie Slaskiej. Statut
GZM opublikowano w Dzienniku Urzedowym Wojewody Slaskiego z 28 czerwca
2007 (Kurowska: 2010). Od kwietnia 2009 w komunikacji medialnej funkcjonuje logo
i hasto: Metropolia Silesia. Petnia zZycia.

Za Strategiq Rozwoju Gornoslgsko-Zaglebiowskiej Metropolii Silesia do 2025 r. moz-
na stwierdzic, iz - mimo uktadu policentrycznego - zespot miast metropolii cechujq , silne
wzajemne powigzania gospodarczo-spoleczne, przestrzenno-funkcjonalne i infrastrukturalne”
(Strategia Rozwoju Gornoslgsko-Zagtebiowskiej Metropolii Silesia, 2009: 15). Tak Sciste rela-
cje implikujq koniecznos¢ budowania wspolnej strategii w zakresie zadani inwestycyjnych
i nieinwestycyjnych (systemowych, instytucjonalno-administracyjnych). Jako priorytety roz-
wojowe nalezy wymienic gospodarke, kulture (w tym nauke), komunikacje (w tym transport),
Srodowisko naturalne, warunki zamieszkania, ustugi spoteczne oraz spdjne zarzqdzanie me-
tropolig.

Utworzenie Metropolii Silesia z miast Gérnego Slaska i Zagtebia Dabrowskie-
go mialo na celu przyspieszenie rozwoju tego obszaru oraz wzmocnienie jego kon-
kurencyjnosci. W zalozeniu scalenie ma spowodowad, iz zesp6t miast bedzie rozwijat
sie harmonijnie. Metropolia Silesia jest r6znorodna i ma wiele cech odnoszacych sie
do przestrzeni miast kreatywnych. Jak stwierdza Carol Coletta, przestrzen kreatyw-
na jest oryginalna, unikatowa, heterogeniczna, ma mozliwo$¢ zaskoczenia nowymi
doswiadczeniami, a w rozwoju kladzie nacisk na innowacje techniczne i kulture (Co-
letta 2008). Oceniajac przestrzeri Metropolii Silesia z tej perspektywy, mozna stwier-
dzi¢, iz ma ona szanse sta¢ si¢ w przyszlosci przestrzenia kreatywna.

Budowanie spolecznego poparcia dla dzialaii zwigzku miejskiego jest zada-
niem kluczowym z punktu widzenia rozwoju miast i poprawionej jakosci zycia
mieszkaricOw. Dziatania implementowano przy petnej akceptacji spotecznej przynio-
sa wieksze korzysci niz takie, ktére beda postrzegane jako narzucone, niechciane
i zbedne. Wazne jest zatem przekonanie mieszkaficow o zasadnosci powolania Me-
tropolii Silesia i budowania w nich dumy wynikajacej z przynaleznosci do miast Me-

tropolii. Wigze sie¢ z tym wytworzenie nie tylko przywigzania, ale tez umiejetnosci
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dostrzegania zalet metropolii.

3. Metoda badan

Badania zatytulowane Jak si¢ promowac? przeprowadzono miedzy styczniem
a marcem 2011 r. w 14 miastach Gérnoslasko-Zaglebiowskiej Metropolii Silesia?. Ba-
danie przebiegalo dwutorowo i obejmowato wywiady eksperckie (n=18) oraz bada-
nia sondazowe przeprowadzone wséréd mieszkancow metropolii (n=102). Wér6d
ekspertéow znaleZli si¢ specjalisci w dziedzinach: zarzadzania kultura, samorzadno-
Sci, metropolizacji oraz komunikacji medialnej i promocji, zwigzani z regionem i jed-
noczeénie potrafigcy poréwnaé Metropolie Silesia z innymi oérodkami metropolital-
nymi w Polsce. W badaniach sondazowych préba obejmowata kwotowe proporcje
mieszkaficow poszczegélnych miast wchodzacych w sklad Metropolii. Respondenci
mieli od 19 do 31 lat, przy czym liczba 0s6b mieszkajacych diuzej niz jedno pokole-
nie na obszarze Gérnego Slaska lub Zagtebia Dgbrowskiego byta bliska 80%.

Taki dobdér metod oraz proby badawczej pozwolil na zestawienie bezstronnej
opinii ekspertéw z subiektywna opinia mlodych ludzi zyjacych w Metropolii Silesia,
oceniajacych ja na podstawie mozliwosci wlasnego rozwoju osobistego oraz jakosci
zycia.

W niniejszym opracowaniu wypowiedzi ekspertéw oznaczono nawiasem
kwadratowym ze znakiem skladajacym sie symbolu dziedziny (K - kultura i dziatal-
nosc¢ spoleczna, SL - samorzad lokalny, PR - specjaliéci promocji) oraz numeru oso-
by. Przytoczono takze wypowiedzi zebrane w badaniach sondazowych; oznaczono je
zawarta w nawiasie okraglym nazwa miasta, w ktérym przeprowadzono badania,

oraz numerem respondenta.

4. Metropolia, aglomeracja, konurbacja
W niniejszym artykule rozrézniono pojecia metropolii, aglomeracji
i konurbacji, odwotujac sie do funkcjonalnych definicji Tadeusza Markowskiego
i Tadeusza Marszata (Marszal, Markowski, 2006). Najprosciej rzecz ujmujac, metro-

polie stanowi duzy oérodek miejski wraz z otaczajagcymi go przedmie$ciami.

2 W pracy stosuje sie zamiennie dwie nazwy Metropolii: pelng (Gérnoslasko-Zagtebiowska Metropo-
lia Silesia) oraz skrécong (Metropolia Silesia).
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T. Markowski i T. Marszal stwierdzajg, iz w warunkach polskich metropolig jest juz
miasto zamieszkiwane 500 tys. mieszkanicow. Co wiecej, metropolia musi spelniaé
kryteria funkcjonalne dla danego regionu, co oznacza, iz powinny wystepowac
»~zwiazki funkcjonalne osrodka metropolitalnego z otoczeniem, wspdlnie pelnione
tunkcje, powigzania gospodarcze i spoteczne” (Marszal, Markowski, 2006:15). Bada-
cze wymieniaja roéwniez pozostale kryteria, po wypelnieniu ktérych miasto mozna
okresli¢ mianem metropolii; do kryteriéw tych naleza: znaczny potencjal ekono-
miczny, innowacyjny, krajowy zasieg decyzyjny oraz czynniki ulatwiajace
i stymulujace rozw6j. Miasto-metropolia pelni role wezta w sieci powiazan. Metropo-
lie swiatowe polaryzuja przestrzen na metropolitalng (centralng) i peryferie (Jato-
wiecki 1999). Metropolia jest przestrzenig ktora Heidi i Alvin Tofflerowie nazwali
szybkq, przestrzerr poza metropolia jest natomiast powolna; to w metropolii gromadzi
sie wszelki kapital: ludzki, spoteczny, infrastrukturalny, finansowy, gospodarczy,
kulturalny, a poza nig rozcigga sie przestrzeri od metropolii zalezna. Dzieki swej dy-
namice, metropolia jest procesualna, a komunikowanie si¢ wielkich miast miedzy
soba przypomina efekt tunelu: przekaz wedruje miedzy miastami, nie zatrzymujac sie
miedzy nimi, co sprawia, ze metropolie rozwijaja sie¢ jeszcze bardziej, poglebiajac
tylko powstale juz kontrasty z tkanka niemetropolitalng (Jatowiecki 2001).

Aglomeracja i konurbacja to policentryczne obszary miejskie (ztozone z kilku
miast), ktérych rozwdéj doprowadzit do powstania rozlegtego obszaru zurbanizowa-
nego. Aglomeracja to ,zesp6él wzajemnie powigzanych (cho[ciaz] odrebnych
z administracyjnego punktu widzenia) jednostek osadniczych [...] powstaly w wyni-
ku procesow koncentracji” (Markowski, Marszal, 2006: 16). Mozna przyjaé, ze jed-
nym z typéw aglomeracji jest konurbacja, tj. aglomeracja policentryczna, gdzie kon-
centracja zachodzi wokét kilku osrodkéw osadniczych. Jak juz wspomniano, miasta
Gornego Slaska i Zaglebia Dabrowskiego, zaleznie od perspektywy badawczej, okre-
§la sie r6znymi terminami, najczesciej jednak sa to terminy odzwierciedlajace poli-
centryczno$¢ (aglomeracja i konurbacja). Tymczasem w komunikacji spotecznej zde-
cydowano sie na termin metropolia. Pojawia sie zatem pytanie o reakcje spoleczna na
wprowadzenie takiego terminu.

Badania wykazaly, ze Metropolia Silesia jest tworem znanym 68% badanych,

socialspacejournal.eu 109



Przestrzenh odmieniona...

a tylko 49,5% respondentéw stwierdzilo, ze wie, czym jest ta metropolia (tab. 1). Jed-
noczesnie 1/3 badanych catkowicie popiera tworzenie zwigzkéw miedzygminnych,
a ponad polowa popiera takie dzialania z pewnymi zastrzezeniami.

Eksperci dostrzegali zasadnoé¢ tworzenia zwigzku majacego wspieraé spojny
rozw6j miast Gornego Slaska i Zaglebia Dagbrowskiego. Podkreslano, iz funkcjonalne
powigzania miedzy tymi miastami istnieja od wielu lat, wobec czego okre$lenie Me-
tropolia Silesia jest w zasadzie tylko nowa nazwa starego ukladu. Metropolii jest nie-
zbedna wizja, pomyst i odwaga: ,Nie mozemy zy¢ doraznoscia [...] kult doraznosci
zabija zycie. Potrzebny nam jest oddech, potrzebna nam jest wizja” [E_K4]. Wykaza-
no, ze potrzeba nowego postrzegania miast Gérnego Slaska i Zagtebia Dgbrowskiego
jest potrzeba zaréwno mieszkaricéw, jak i samorzadu.

Metropolia Silesia wydaje si¢ jednak ,sztuczna” wskutek braku podstawy
prawnej dla funkcjonowania obszaréw metropolitalnych w Polsce. Z Metropolia Si-
lesia wigze sie tez chaos tozsamosciowy powodowany szukaniem kompromisu mie-
dzy tozsamoécia Gornego Slaska i Zaglebia Dgbrowskiego. Wobec tego gléwnym
zadaniem dla Metropolii jest kreacja nowej tozsamosci tej przestrzeni, aby zwiazek
miast nie byl suma znaczen, lecz nowa jakoscia.

Silna marka miejska to nie tylko potencjat konkurencyjnosci budowany na ja-
kosci przestrzeni i zycia, ale przede wszystkim pozytywne autodefinicje mieszkan-
cow. Jak zaznaczyl Adam Mikolajczyk (2010/2011), atrakcyjna marka miejsca wy-
maga zlozenia obietnicy emocjonalnej, ktéra siega poza standardowe skojarzenia
z miastem lub regionem. Dobra marka miejska to zatem symbol przestrzeni ciekawej
i przyjaznej, do ktorej Igna mieszkaricy i goscie, ktéra ma swoich obronicéw i wielbi-

cieli, a przede wszystkim klientéw.

5. Tozsamos$¢ przestrzeni - Silesia a tradycyjne odwolania przestrzenne

Sposob, w jaki marka definiuje miejsce, moze stanowi¢ nowe odczytanie do-
tychczasowych cech przestrzeni, wigczajac w to takze tozsamosé¢ mieszkancow. Toz-
samos$¢ spoteczna jest ,zbiorem trwalych wlasciwosci charakteryzujacych sposoby
autopercepcji, uksztaltowane wéréd cztonkéw dostatecznie duzej zbiorowosci” (Bo-

kszaniski 1989: 32), a jej budowanie przebiega na podstawie kultywowanej tradycji,
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terazniejszosci i wspolnie dla grupy definiowanej przysztodci (Szczeparski 2006).
Wyrazem identyfikacji z danym uktadem kulturowym jest tozsamoé¢ kulturowa,
w przypadku ktérej bardzo istotnym elementem jest poczucie dumy z przynalezno-
Sci do danej grupy. W zwiazku z tym mozna stwierdzié, iz ,zwigzek czlowieka
z miejscem jest wartoscia, pod warunkiem jednak, ze wynika z wyboru, anie
z przymusu” (Rykiel 1999: 27). Ta wzglednie trwata identyfikacja przestrzenna zdaje
sie zagrozona w epoce globalizacji i ptynnych tozsamosci. Wplywa na to segmentacja
zycia spotecznego (wielos¢ rdl i tozsamosci), ktéra pociaga za soba niejednoznacz-
nos¢ i sprzecznoéc wielu wzorcéw (Giddens 2007). Wielokrotne odczytywanie trady-
qji i jej rekonstytuowanie w $wiecie globalizacji i nowych regionalizméw powoduje
dwoiste funkcjonowanie tradycji: (1) moze ona zanikad, rozptywac sie, ale tez
(2) moze odbudowywac sie w silnej, przejrzystej formie.

W wyniku zmiany systemu pafistwowego w Polsce po 1989 roku nastapily
zmiany w gospodarce, ktére spowodowaly restrukturalizacje przemystu na Gérnym
Slasku i w Zagtebiu Dabrowskim. Sprawilo to, iz istotnym problemem tozsamoécio-
wym byla utrata dawnej rangi i prestizu zawodéw zwigzanych z goérnictwem.
W procesie transformacji przemyst wydobywczy stat sie mniej istotny dla rozwoju
regionu, co oznaczalo réwniez utrate dawnego prestizu miast zwiazanych z gérnic-
twem. W rezultacie powstata koniecznos¢ redefinicji wartosci dawnych miast prze-
mystowych w Metropolii Silesia.

Szukanie wspdlnoty kulturowej na Gérnym Slasku i Zaglebiu Dabrowskim
jest problematyczne, poniewaz Metropolia Silesia taczy rézne tozsamosci tych dwoéch
obszarow. Powoduje to trudnosci znalezienia symbolu kulturowego, bedacego
wsp6lnym punktem odniesienia tozsamosciowego. Mieszkaricy Metropolii Silesia sg
najbardziej przywiazani do tradycyjnych okresleri miejsc, z ktérych pochodza (tab.
2). Tam, gdzie tak czesto zmienialy sie granice paristw i podzialy administracyjne,
miasto jest wartoscig trwata. Eksperci wskazuja, ze nalezy uszanowac ten regiona-
lizm, lecz jednoczednie nie mozna rezygnowac z szukania nowej, ponadkulturowej
wartoéci wspélnej dla mieszkaiicéw zaréwno Gérnego Slaska, jak i Zaglebia Da-
browskiego. Taka ponadkulturowa wartoscig jest wlasnie Metropolia Silesia, stad

wiec potrzeba tu ,przejScia miedzy mocnym lokalnym, a mniej mocnym, ale szer-
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szym regionalnym przywigzaniem” (Hoppenbrouwer, Meijers, 2002: 32).

Wedlug badanych, termin Metropolia Silesia nie odzwierciedla przynalezno-
Sci regionalnej, a przez to nie powoduje identyfikacji. Tylko co dziesigty respondent,
moéwiac skad pochodzi, uzylby okreédlenia z Metropolii Silesia. By¢ moze, to dobry
wynik, skoro marka funkcjonuje w przestrzeni spotecznej niecaly rok, pojawita sie
jednak tez inna, niekorzystna zaleznos$¢. Mieszkaricy zapytani, dlaczego nie postugu-
ja sie nazwa Metropolia Silesia, odpowiadaja najczesciej, ze ,nikt tej nazwy nie uzy-
wa”. Nieche¢ do uzywania terminu, z ktérego nikt nie korzysta, sprawia, ze termin

jest martwy, staje sie pusty semantycznie, a w rezultacie zapomniany.

6. Ta sama przestrzeh - nowa nazwa

Nowa nazwa wywolala dyskusje wéréd spotecznosci lokalnej oraz specjali-
stow. Spér o nazwe mial dwa poziomy: terminologiczny i tozsamosciowy, a dyskusje
dotyczyly zaré6wno pierwszego, jak i drugiego cztonu nazwy. Skupiajac sie na teryto-
rium, nalezy podkresli¢, iz nazwa Silesia jest niefortunna, poniewaz odwoluje sie do
historycznego terminu laciniskiego Silesia, ktéry oznaczat Slask jako znacznie wiekszy
region. Metropolia Silesia stanowi natomiast czes¢ Gérnego Slaska oraz obszaréw po-
za$laskich. Zawezanie Silesii do 14 miast Metropolii (z ktérych co najmniej trzy do
Slaska nie nalezg), jest wiec nieuprawnione.

Z kolei rozwazania w watku tozsamosciowym skupialy sie na obawie przed
ujednolicaniem kultury miast Metropolii Silesia. Eksperci uznali jednak ujednolica-
nie kultury za malo prawdopodobne. , Poszczegbélne miasta maja swoja atmosfere
i wcale polaczenie tego nie musi tej atmosfery niszczy¢, zaniecha¢ czy zmniejszyc¢”
[E_SL1]. Wspélna nazwa powinna by¢ postrzegana jako mozaika lub konstrukcja
kolazowa. Ponadto termin Metropolia Silesia jako slogan krétki i wygodny
w komunikacji medialnej zwieksza szanse pomyslnie prowadzonej promocji.

Kwesti¢ nazwy podjeto w badaniach sondazowych z celowym nastawieniem
subiektywnym; zapytano mianowicie respondentéw, ktéra nazwa podoba im sie
bardziej i czy nie przeszkadza im, Ze obszar miejski, ktory jest aglomeracja, bedzie
nazywany metropolia. Na pytanie o to, Ktére stowo wydaje si¢ Panu/i tadniejsze, 53,5%

badanych odpowiedzialo, ze metropolia, 24,8% badanych, ze aglomeracja, a 21,8
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stwierdzilo, ze nie podoba si¢ zadne z nich. Jednoczesnie, niemal 3/4 respondentéw
nie uznaje za niestosowne uzywanie nazwy metropolia, nawet jezeli jest nieade-
kwatna. Laczy sie to z pozytywnym wartoSciowaniem metropolii. Chociaz badania
pokazaly, ze respondenci rozumieja oba terminy poprawnie, to jednak metropolia
bardziej kojarzy im sie z duzym, wiodacym osrodkiem, stad wiec respondenci wolg,
zeby ich przestrzen okres$la¢ tym mianem. Badanie wykazalo, iz estetyka i subiek-
tywne odczucia s3 wazniejsze niz poprawnos¢ terminologiczna, a sympatia miesz-
kancéw do nazwy moze przerodzi sie w sympatie wobec dziatati Metropolii Silesia.
Podsumowujac, nalezy stwierdzié, ze respondenci sa zadowoleni, ze mieszka-
ja w metropolii, chociaz wiekszosci badanych nie odpowiada okreslenie Silesia. Na-
zwa Metropolia Silesia spelnia wiec swa funkcje faczenia mieszkarficowa rebours - jed-

noczy w braku sympatii.

7. Przestrzen jako towar poddany wartoSciowaniu

Traktowanie przestrzeni zamieszkania jako dobra, ktérym mozna operowac
w sposOb marketingowy, jest sprzeczne z postrzeganiem ziemi jako ojcowizny, prze-
strzeni tradycyjnej lub miejsca Swietego. Przestrzer najblizsza jest postrzegana jako
punkt odniesienia, jako obszar najwazniejszy; obszar, do ktérego sie wraca
(Tuan 1987). Tymczasem dziatania promocyjne proponowane przez Metropolie Sile-
sia polegaja nie tylko na zmianie nazwy z tradycyjnej na nowa (jak juz wykazano,
niekoniecznie poprawng), ale tez inny spos6b moéwienia o przestrzeni. Promocja,
przez swoja argumentacje, obiektywizuje przestrzer, nadajac jej mniej lub bardziej
wymierne cechy $wiadczace o jej wyjatkowosci. Skonkretyzowane argumenty maja
wytworzy¢ stosunek emocjonalny, ale rézny od pierwotnego przywiazania tradycyj-
nego.

Precyzyjny opis potencjalu Metropolii Silesia prezentuje Strategia Rozwoju
Gornoslgsko-Zagtebiowskiej Metropolii Silesia do 2025 r. Zaletami Metropolii Silesia jest
nie tylko stolica wojewo6dztwa (Katowice) i powigzane z nig instytucje, ale takze ma-
la odleglos¢ od portéw lotniczych (Pyrzowic i Balic) oraz relatywnie bliskie potoze-
nie w stosunku do innych duzych miast (Krakowa, Wroctawia, Ostrawy) oraz obsza-

row atrakcyjnych turystycznie (Wyzyny Krakowsko-Czestochowskiej, Beskidow).
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Nalezy wspomnieé, ze Metropolie Silesia zalicza si¢ do ,metropolii stabych”, co
oznacza czwarta kategorie europejskich obszaréw wzrostu (ang. MEGA), ktére
obejmuja facznie 22 miasta, w tym sze$¢ polskich. Niekwestionowana zaleta Metro-
polii Silesia jest jej potencjal ludzki oraz korzystne tto inwestycyjne, 10% krajowego
potencjalu badawczo-rozwojowego, rozwiniete osrodki medyczne oraz bogata oferta
kulturalna i turystyczna (Raport o stanie Gérnoslasko-Zagtebiowskiej Metropolii Si-
lesia 2008).

Mieszkarcy upatruja zalety w innych dziedzinach: w wyjatkowej atmosferze,
historii i kulturze. Zwraca uwage przestrzenna sp6jnoé¢ Metropolii Silesia. Miasta
przylegaja do siebie tak Scisle, ze przejezdzajac przez poszczegélne osrodki, nie do-
strzega sie granic. Osobliwa jest takze aura, jaka roztaczaja przestrzenie postindu-
strialne: ,tereny dawnej kopalni Katowice, ktére wznosza sie jak taki akropol nad
miastem” [E_K2] . Sa to jednak przestrzenie, ktérymi trzeba gospodarowac rozsad-
nie, nadajac im nowy kontekst. Dobra praktyka budowania nowego oblicza przemy-
stu jest turystyka industrialna, przywracajaca Swiadomosci spotecznej goérnoslaski
przemyst w atrakcyjnej formie.

Metropolia Silesia rozwija sie¢ w wielu wymiarach, m.in. gospodarczym, edu-
kacyjnym i kulturalnym. Jeden ekspertéw stwierdzil, ze przestrzern Wroctawia
i Krakowa jest skostniata: skoficzona, gotowa, spdjna i ciasna. Metropolia Silesia jest
dzietem nieskoriczonym, a zatem czekajacym na swoich twércow. Mieszkaniec czuje,
7e moze odcisngé pietno ,na tym, jak Goérny Slask bedzie za 100 lat wygladat”
[E_SL3]. Kreowanie nowej przestrzeni angazuje mieszkancéw, dzigeki czemu wspo-
maga ono budowanie wspélnej tozsamosci i sympatii wobec metropolii.

W opinii mieszkanicéw, Metropolia Silesia jest barwng mozaika; przestrzenia
multiatmosferyczna. Miasta, chociaz rézne, taczy tradycja przemystowa, ,zblizony
system wartosci oraz podobne problemy”. Respondenci ktadli najwiekszy nacisk na
wielkomiejskos¢: ,najwiekszy zespot miejski w Polsce, miasto, masa, maszyna, wiel-
komiejskos¢, ogrom miasta” (Katowice 13), wyjatkowa architekture (obiekty prze-
mystowe i budynki modernistyczne), unikatowa tradycje i historie, a takze dynamike
miast Gérnego Slaska i Zaglebia Dabrowskiego, co respondenci opisuja jako ,charak-

terystyczne polaczenie $laskiej tradycji z nowoczesnoscig” (Katowice 01); , Zzywos¢,
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barwnos¢, industrializacja, ciagly rozw6j” (Tychy 01); ,, duzo hatasu, cigglty ruch”
(Zabrze 05).

Mimo to mieszkanicy postrzegaja Metropolie Silesia dos¢ przewrotnie: jest ona
dla nich praktyczng przestrzenig codziennosci: ,nie jest to miejsce na weekend, do
Krakowa sie jedzie na weekend, do Wroctawia sie jedzie na weekend, na Slask sie nie
jedzie na weekend” [E_PR2]. Badania pokazaly, ze Metropolia Silesia jest dla miesz-
karicow wielkomiejska, ale jest tez raczej brudna, chaotyczna i glo$na. Tu tkwi gtow-
ne wyzwanie dla promocji przestrzeni metropolii. Jak pisze Andrew D. Fretter, tylko
jezeli mieszkaricy beda dumni z tego, ze Zyja, pracuja i prosperuja na danym obsza-
rze, beda najlepszymi jego propagatorami, zwiekszajac $wiadomosé¢ spoteczna
i poprawiajac wizerunek miasta (Fretter 1993).

Kreowanie marki miasta w wymiarze spotecznym powinno polega¢ na proce-
sie tworzenia (identyfikacji marki, budowaniu §wiadomosci marki), a nie na samym
produkcie, jakim jest ta marka (Nizinski 2010). Wigze sie to ze specyfika odbioru
komunikatu promocyjnego: , ludzie kupuja ciekawe historie, a nie produkty” (Pogo-
rzelski 2010: 46). Promocyjna procesualnos¢ metropolii to wspottworzenie jej wize-
runku wraz z mieszkanicami. Dzieki temu promocja staje sie platforma komunikacji
i dialogu miedzy nadawca tresci promocyjnych a jej gtéwnym odbiorca - mieszkan-
cami.

Aby przekona¢ mieszkaficow o stusznosci powotania Metropolii Silesia,
oprocz przyblizenia korzysci nalezy zbudowa¢ atmosfere wyjatkowosci, wspierajaca
poczucie dumy i przywigzania. Wysoka jakoé¢ zycia jest warunkiem koniecznym,
nie bedzie wiec prawdziwie metropolitalnej przestrzeni bez dbania o jej rozwdj. Jed-
nocze$nie eksperci podkreslali konieczno$¢ dobrego poznania wlasnego otoczenia
jako warunku wzbudzenia sympatii. Promocja Metropolii Silesia nie zastapi regular-
nie prowadzonej edukacji regionalnej, przekaz promocyjny ma jednak szanse spro-

wokowac dyskusje wokot wartosci przestrzeni, jej tradycji i tozsamosci.
8. Stereotypy a sila tradycji

W naukach spotecznych stereotyp jest definiowany jako zbiér uproszczonych

sadow, ktére cechuja sie wyraznym tadunkiem emocjonalnym, generalizujacym uje-
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ciem oraz odpornoscia na zmiany. Stereotyp sklada sie z dwéch komponentéw: afek-
tywnego i wartosciujacego (Bluszkowski 2005). Stereotyp pelni funkcje adaptacyjna,
a poniewaz nalezy do glebokich struktur kulturowych, nie podlega zmianie. W kon-
tekscie gornoslaskim stereotypy sprawiaja, ze obszar Metropolii Silesia nie jest ano-
nimowy. Dlatego zamiast zwalcza¢ uproszczone postrzeganie miast przemystowych
i ich tradycji, warto podjac¢ ze stereotypem gre, tak jak doradzit jeden z ekspertow:
~wykorzystywag, z pewnego rodzaju ironia, madrze” [E_K4].

Nalezy dostrzec korzysci plynace ze stereotypu, ktéry nie zawsze jest krzyw-
dzacy. Przykladem jest przytoczony przez eksperta stereotyp czystosci: ,a bo wy to na
Slasku bez przerwy tylko pierzecie i myjecie te okna” [E_K5]. Réwnie korzystny jest
gornoslaski autostereotyp pracowitosci, opisany w Strategii komunikacji marketingowej
wojewddztwa Slgskiego jako umiejetnos¢ pracy zespotowej, solidne podejscie do wykonywa-
nych zadan, wrodzona przedsigbiorczos¢ (Strategia komunikacji marketingowej). Kult
pracy jest symbolem i wartoscia nadrzedna, wizerunek Gornego Slaska ograniczany
do przemystu (dymu, kopalni, hatd, goérnikéw) jest jednak w duzej mierze obrazem
zaczerpnietym z kultury popularnej i wizji artystycznych. Stad wiec wewnetrzny
podzial wsréd mieszkancéw: obok pozytywnego wartoSciowania pozostatosci
przemystowych funkcjonuje réwnie silna che¢ odciecia sie od wszelkich watkoéw in-
dustrialnych.

W miastach Gérnego Slaska i Zaglebia Dabrowskiego nastepuje powolna
zmiana $wiadomosci: ,do tej pory traktowalismy upadly przemyst czy ruiny, ktére
po nim powstaly jako co$, czego sie nalezy wstydzi¢ [...] dzisiaj ta Swiadomos¢ jest
wieksza, méwi sie: po co to niszczy¢, mozna nadaé¢ nowa forme, wykorzysta¢ do in-
nych dziatan” [E_K1]. Metropolia Silesia przeksztalca sie, ale pozostatosci postindu-
strialne wcigz sa glownym wyréznikiem na tle innych polskich miast. Powstaje za-
tem dylemat: czy podtrzymywaé pozostalosci przemystowe, czy rezygnowac z nich
w obawie przed kontynuowaniem negatywnego postrzegania. Z punktu widzenia
przekazu promocyjnego wyréznik (w przypadku Metropolii Silesia jest to przemyst)
warunkuje zaistnienie marki na rynku. Jezeli Metropolia Silesia ma sw¢j wyréznik,
nie nalezy pomija¢ go w budowie wizerunku. , Nie ma co sie¢ wstydzi¢ naszych ko-

rzeni, jest to [...] sila, [...] znak rozpoznawalny” [E_PR2]. Ekspert podkredla, iz, aby
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posiadanym juz wlasciwosciom nada¢ nowy kontekst, nalezy zachowacé tylko wy-
brane fragmenty i przekonywac, ze Metropolia Silesia to ,nie jest pustynia, sktadaja-
ca sie z hald i kopaln, przeciwnie to jest zyjacy organizm i od wielu, wielu lat - czy-
sty” [E_SL1].

Rozwazania o tym, co z industrialnej przesztosci zachowad, a co porzucié, sa
jednym z najwazniejszych watkéw postrzegania Gérnego Slaska i Zaglebia Dabrow-
skiego, zwlaszcza w perspektywie lokalnej. Kompleksy mieszkaricow miast przemy-
stowych $&cieraja sie ze $wiadomosciqa zalet i unikatowosci ich przestrzeni.
To dwoiste postrzeganie powoduje impas promocyjny i powszechna krytyke lub

sceptycyzm wobec dziatan, bez wzgledu na ich jako$¢, tresé i forme.

9. Metropolia Silesia na tle innych

Marketing terytorialny jest rodzajem marketingu sektorowego, a jego adresa-
tami sa mieszkaricy i czasowi uzytkownicy przestrzeni miejskiej. Celem dziatar
marketingu terytorialnego jest rozpoznanie potrzeby spotecznej i zbudowanie od-
powiedzi na nia (Szromnik 2007). Oznacza to, ze marketing miasta ma zacheca¢ do
korzystania z oferty miejskiej: inwestowania, wizyt i osiedlania sie. Marketing tery-
torialny jest jednym z narzedzi zarzadzania miastem, aby miasto ,jako megaprodukt
zaspokoilo zidentyfikowane i antycypowane potrzeby klientéw w zamian za uzy-
skanie korzysci dla miasta” (Markowski 1999: 214). W ramach dziatari marketingo-
wych miasto buduje swa marke, ktéra umozliwia identyfikacje wéréd konkurencji.
Marke mozna okresdli¢ jako ,sume przekonan, pogladéw i wyrazen, jakie osoba ma
w stosunku do danego miejsca” (Dudek-Marikowska 2007: 301). Kreacja nowej marki
miejskiej powinna bazowa¢ na unikatowym pomysle, ktéry polaczy dotychczasowe
przekonania i opinie ze §wiezo proponowang wizja.

Szansa dla rozwoju Metropolii Silesia jest nie tylko ekwilibrystyka miedzy
przesztym a przysztym definiowaniem przestrzeni miast Gérnego Slaska i Zagtebia
Dabrowskiego. Dla sukcesu kampanii promocyjnej i redefinicji stereotypowego obli-
cza miast jest potrzebna akceptacja spoleczna oraz przekonanie mieszkaricow
o wyjatkowosci ich regionu. Dlatego wiec zapytano mieszkaficow Metropolii o to, jak

oceniaja potencjal Silesii w poréwnaniu z innymi miastami polskimi: Warszawa,
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Krakowem, Tréjmiastem, Wroctawiem, Poznaniem i £odzig (tab. 3).

Najwiekszym prestizem cieszy si¢ Warszawa (59,4%) i Krakéw (29,7%), ktory
dominuje w ofercie kulturalnej (56,9%). Krakéw jest réwniez miastem najbardziej
popularnym wéréd mtodych mieszkancéw Metropolii Silesia (46,1%), zaraz po nim
jest za§ wymieniany Wroclaw (31,4%). Osrodkiem najbardziej popularnym wsréd
poszukujacych pracy jest Warszawa (76,5%) i, co ciekawe, Metropolia Silesia (10,8%).
Uklad ten powtarza sie w pytaniu o najlepsza oferte gospodarcza, gdzie przoduje
Warszawa (46,1%) i Metropolia Silesia (24,5%). Respondentom najbardziej imponuje
to, co dzieje sie w Krakowie (41,2%) i Wroctawiu (28,9%) i gdyby opuszczali Metro-
polie Silesia, to wlasnie tam najchetniej by sie przeprowadzili (do Krakowa 31,6%,
Wroctawia 28,6%, Tréjmiasta 25,5%). Zapytano takze o mozliwos¢ konkurencji Me-
tropolii Silesia z innymi polskimi metropoliami. Wedtug potowy badanych, szanse
skutecznej konkurencji z Warszawa i Krakowem sa raczej mate, chociaz, w opinii
45% badanych, w konkurencji z Tréjmiastem, Poznaniem i, co wazne, Wroctawiem,
Metropolia Silesia ma réwne szanse. Ponad 60% respondentéw uwaza, ze miastem
o niewykorzystanym potencjale jest Metropolia Silesia.

Dobrze promowana przestrzeni miejska funkcjonuje w $§wiadomosci spotecz-
nej jako konkurencyjna oferta, a wyznacznikiem sukcesu jest fakt, iz konsumentom
miejskiej oferty dana przestrzeni nie jest obojetna. Obietnica skladana na podstawie
wyjatkowych wartosci procentuje, trzeba jednak owa oferte nie tylko dobrze zbudo-
wad, ale i korzystnie przedstawic. Jacek Pogorzelski przestrzega, ze ,jezeli marka jest
obietnica pewnego stylu, to lepiej, zeby produkt miat ten styl” (Pogorzelski 2010: 34).
Promocja Metropolii Silesia podaza za ta wskazoéwka, akcentujac wymierne elementy
promocji. Ta rzetelno$¢ powoduje braki w komunikatach odwotujacych sie do emo-
cji. Co wiecej, w promocji brakuje tych watkéw, na ktére wskazywali réwniez miesz-

karicy.

10. Promocja przestrzeni w praktyce
Pod wzgledem aktywnosci promocyjnej ,Metropolia Silesia to jest co$, czego
nie ma. [...] O tym si¢ mozna dowiedzie¢, kiedy jest sie w kregu pewnej wiedzy

o czyms$” [E_K8]. WypowiedzZ eksperta jest zarzutem: Metropolia jest tworem wcigz
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abstrakcyjnym, nieznanym mieszkanicom. Jako twér administracyjny i polityczny jest
znany tylko bezposrednio zainteresowanym kregom, dla zwyklego obywatela nie
stanowi natomiast istotnego punktu odniesienia. Jak zaznaczyl ekspert, réwniez me-
dia pobieznie traktuja Metropolie Silesia, poruszajac ten temat bardzo czesto
w tonie sensacji [E_PR1]. Nakladaja sie na to watki polityczne, w ktérych Metropolia
Silesia jest traktowana jako argument w sporach (nie bez znaczenia jest tu, wspo-
mniany juz, brak podstawy prawnej dla funkcjonowania metropolii w Polsce). Po-
woduje to chaos informacyjny, ktéry sprawia, Ze mieszkaricy nie postrzegaja Metro-
polii Silesia jako istotnej kwestii.

Az 90% mieszkancéw metropolii potwierdzito stycznosé z promocja ré6znych
oérodkéw miejskich, a niecate 60% zetknelo sie z promocja Metropolii Silesia. Spo-
§rod tych, ktorzy zetkneli sie z kampanig Metropolii Silesia, 45% uwaza stan obec-
nych dziatan za raczej niezadowalajacy, a niemal 8% za bardzo niezadowalajacy.

Respondenci zapytani o to, jak powinna wygladaé efektywna promocja Me-
tropolii Silesia, akcentowali podkreslanie mocnych stron miasta (27,4%) oraz potrze-
be stalej obecnosci w mediach (22,0%). Wskazano réwniez na koniecznos¢ dwutoro-
wej komunikacji: obok promocji wcigz powinny pojawia¢ sie komunikaty informa-
cyjne, wprowadzajace nowa marke miejska do §wiadomosci mieszkaricéw, powinny
one jednak by¢ rzeczowe, a nie ogélnikowe. Nadrzednym celem dziataii promocyj-
nych powinno by¢: zachecenie do przyjazdu do Metropolii (do odwiedzenia, do stu-
diowania oraz do zamieszkania - 14,0%), poprawa wizerunku miasta (12,2%), przy-
cigganie inwestorow (7,9%) i wzrost rozpoznawalnosci marki miasta (3,7%).

Dla mieszkanicéw promocyjne traktowanie Metropolii Silesia oznacza budo-
wanie nowej wizji ich najblizszej przestrzeni, polegajacej na redefinicji okreslen
zwigzanych z przemystowa przesztoscia Gérnego Slaska i Zaglebia Dabrowskiego.
Stlowami respondentéw promocje mozna opisac jako dbanie , 0 zachowanie unika-
towosci” (Chorzéw 05) i ,famanie stereotypoéw” (Mystowice 02), a wraz z ,,pozytyw-
nym przedefiniowanem ‘wad’ miast” (Katowice 06), przekonanie wtasnych miesz-
karicow o przewadze ich oérodka nad innymi.

Przeprowadzone badania pokazuja, iz respondenci oceniajg inne miasta Polski

lepiej niz Metropolie Silesia, az polowa badanych (53,6%) poleca jednak swoim zna-
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jomym miasta Gérnego Slaska i Zaglebia Dabrowskiego jako interesujaca przestrzen
(akcentujac mozliwosci rozwoju osobistego, bogata oferte kulturalng i specyficzna
atmosfere miasta). W wypowiedziach respondentéw widaé przewage akcentowania
cech obiektywnych. Jako najwieksze zalety konsekwentnie wyréznia sie parametry
zwiagzane z rozwojem i gospodarka. Zapytani o to, na co potozyliby najwiekszy na-
cisk w promocji Metropolii Silesia, badani wskazali na szkolnictwo wyzsze, atrakcyj-
ny rynek pracy i inwestycje, a dopiero na dalszych pozycjach wspomniano tradycje
regionu $lgskiego i charakterystyczne cechy (pracowitos¢, cierpliwosé, wyjatkowa
gwara) oraz bogata oferte kulturalna i turystyczna (tab. 4).

Ponad 93% badanych zgadza sie¢ ze zdaniem: Promocja Metropolii jest wazna
i powinna by¢ w centrum zainteresowania miast wchodzacych w jej sktad, a az 97%
respondentéw zdaje sobie sprawe, ze promocja to nie tylko dzialania wtadz, ale tez
opinia wéréd mieszkanicow i przyjezdnych.

Badanie spolecznej recepcji identyfikacji wizualnej polegalo na zapytaniu o ocene
poszczegdlnych elementéw identyfikacji oraz okreslenie emocji zwigzanych
z obcowaniem z logiem i hastem marki (ryc. 1). Logo pozytywnie ocenia 64% bada-
nych (tab. 5). Podkreslano, ze jest ono ciekawe, proste, czytelne i estetyczne. Watpli-
wosci wzbudzil zamyst przedstawienia w logo Metropolii Silesia skupienia matych
kwadratéw reprezentujacych przestrzenne ulozenie miast. Wystapil tu dysonans,
termin metropolia sugeruje bowiem jednosé, a zatem nie wspoélgra z logiem, ktére

przypomina raczej aglomeracje, a wiec skupisko wielu osobnych miast.

W Strategii Promocyjnej Gornoslgsko-Zagtebiowskiej Metropolii Silesia okreslono,
iz wielka ideg Metropolii Silesia jest stowo petnia i wszelkie pozytywne z nim skoja-
rzenia ,obfitosci, bogactwa, pelnego spektrum szerokiego wyboru” (Strategia pro-
mocyjna Goérnoslasko-Zaglebiowskiej Metropolii Silesia 2009: 32). Badania pokazaty,
ze 40,3% respondentéw ocenia hasto Petnia zycia jako zbyt ogélnikowe, abstrakcyjne
i puste, a 31,2% uznalo je za zte, nietrafne i niepasujgce do Metropolii Silesia. Jak ujat
to jeden z respondentéw, hasto okazalo sie ,catkowicie enigmatyczne, niekonkretne,
puste i nieporuszajace zalet regionu” (Zabrze 03), a idea przyswiecajaca tworzeniu
hasta nie zostata uchwycona. Ogolnie hasto jest oceniane nieprzychylnie, 39% miesz-

karicow nie jest dort bowiem przekonanych (tab. 6).
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W starannej analizie, jakiej poddano trzy hasta szczegétowe promocji: Petnia
Kultury, Petnia Mozliwosci i Petnia Inwestycji, okazato sig, iz hasta te budzg emocje po-
réwnywalne z hastem Petnia Zycia, z interesujacym zastrzeZeniem, iz najwyzsze po-
parcie uzyskato hasto Petnia Mozliwosci, a najmniejsze - Petnia Kultury. Wiaze sie to
z gérnoslaskim autostereotypem tozsamosciowym oraz opinia o Metropolii, ze ta
przestrzen bardziej stuzy rozwojowi, karierze i pracy niz kulturze. Im bardziej wizja
promocyjna przeciwstawia sie stereotypowi i temu, do czego mieszkancy sa najbar-
dziej przywigzani, tym mniejsze ma poparcie. Sprawia to, ze calo$¢ przekazu promo-
cyjnego Metropolii Silesia nie spotyka sie z odbiorca, a w najlepszym wypadku kon-
strukcja promocyjna jest odbierana jako prezentacja stanu, do ktérego Metropolia
Silesia dopiero powinna dazy¢. Jednoczednie ten prospektywny styl nie sprzyja

przekonywaniu mieszkaficow, ze potencjal, o ktérym mowa, jest juz ich udziatem.

11. Kontrapunkt wroclawski

Punktem odniesienia dla promocji Metropolii Silesia byta marka Wroctaw.
Miasto spotkani. Wroctaw jest postrzegany jako wzoér marketingowego traktowania
przestrzeni miejskiej i, jak wykazaly opisywane badania, marka Wroctawia stanowi
punkt odniesienia i synonim sukcesu promocyjnego.

W poréwnaniu hasel: Metropolia Silesia Petnia zycia i Wroctaw. Miasto spotkan
wiecej gloséw (ponad 63%) zebral ten drugi. Co ciekawe, sympatia wzgledem haset
réznicowala sie z wiekiem - niekorzystnie dla Metropolii. Jezeli promocja Metropo-
lii Silesia skupia si¢ na zainteresowaniu miodych mieszkaricow Metropolii Silesia,
aby osiedlili sie, zyli pelnig zycia i spetniali w pelni mozliwoéci, to jej przekaz powi-
nien trafia¢ gtéwnie do os6b w wieku, w ktérym zwykle podejmuje sie takie decyzje.
Tymczasem w grupie respondentéw powyzej 24 lat komunikat promocyjny ewi-
dentnie mija sie ze swoim odbiorca (target). Gdy zapytano mieszkaricow Metropolii
Silesia, dlaczego faworyzuja Wroclaw, odpowiedzi wskazywaly na wieksza kon-
kretnoéc¢ hasta Miasto spotkari (17%) oraz fakt, ze oddaje ono klimat miasta (19,1%).

Zadziwiajace okazalo sie to, jak czesto wybér Wroctawia ttumaczono argu-
mentem zaczerpnietym wprost z hasta promocyjnego, np. ,, bo mito sie tam spotkac¢”

(Katowice 16). Potega konsekwencji w prowadzeniu marki Miasta spotkan sprawila,
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ze obraz ten utrwalil si¢ w Swiadomosci odbiorcéw, przez co wydaje sie, ze Wroctaw
funkcjonuje wytacznie jako Miasto spotkarn. Co ciekawe, nawet niektérzy eksperci nie
byli w stanie ocenia¢ Wroctawia bez tej przydawki.

Warto jednak mie¢ na uwadze, ze kiedy inne miasta Polski - w tym Wroctaw
- rozwijaly sie bez przeszkéd, na Gérnym Slasku i w Zaglebiu Dabrowskim trwata
restrukturalizacja przemystu. To raptownie zmienito tempo rozwoju miast Metropo-
lii Silesia. Kreowanie wizji miast oraz ich promocja byly zadaniami drugorzednymi
wobec koniecznosci powrotu do réwnowagi gospodarczej. Jeden z ekspertéw za-
uwazyl, ze juz dokumenty strategiczne wskazuja na réznice postrzegania wizji mia-
sta i jego marki: ,tutaj na [Gérnym - przyp. aut.] Slagsku te wszystkie dokumenty
mowig o infrastrukturze, o inwestycjach, o gospodarce itd., a na przyklad strategia
rozwoju miasta Wroctawia i hasto, ktore jest tam zaprezentowane, odnosi sie do [...]
proby zdefiniowania i okreélenia pewnych wartoéci wspélnych, ktére moga by¢ wy-
Znawane, uznawane, szanowane przez znaczaca grupe mieszkanicow Wroclawia”
[E_SL2]. Wynika stad prawidlowos¢, wedle ktérej Wroctaw kreuje wizje marki
z poziomu wspoélnych wartosci, na podstawie ktérych postepuje. Tymczasem Me-
tropolia Silesia skupia sie na wymiernych elementach, oczekujac na to, by wspélne
wartosci w odniesieniu do Metropolii dopiero si¢ wytworzyly. To powoduje, ze
swiadomos¢ wlasnej wyjatkowosci jest jeszcze niewyczuwalna.

Argumenty przetargowe promocji Petni zZycia sa, by¢ moze, zbyt racjonalne,
a to powoduje, ze nie tylko ograniczaja przekaz, ale przede wszystkim nie wyréznia-
ja sie i moglyby by¢ zastosowane w kazdej przestrzeni miejskiej (Mikotajczyk
2010/2011). Na podstawie wskazoéwek A. Mikotajczyka, mozna uzna¢, iz motyw bo-
gatej oferty kulturalnej jest interesujacy, ale tez powszechny. Stanowigce wycinek cato-
§ci dziatarh promocyjnych dziedzictwo industrialne powinno by¢ gléwnym ogniwem
w zestawie cech wyrdzniajacych (USP - unique selling proposition) Metropolii Silesia
jako korzys¢ niemozliwa do osiggniecia w zadnym innych miejscu. Redefinicja spe-
cyfiki przestrzeni w przypadku Metropolii Silesia nie powinna oznacza¢ zaprzecze-
nia jej wyréznikom.

Z wizerunkiem miasta wigze sie jego kultura, stereotypowa wiedza

i percepcja, dlatego tak wazne jest odnalezienie sposobu komunikacji medialnej od-
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dajacego ducha miejsca (Markowski 1999: 225). Wroctawiowi udalo sie przekona¢, ze

jest miastem spotkani, Metropolia Silesia jest za$ na poczatku kampanii promocyjne;.

12. Whnioski - hedonizm antycypacyjny

Promocja Metropolii Silesia to préba pokazania nowej jakosci, niekoniecznie
w oderwaniu od historii, ale w jej nowej odstonie. Nowa definicja przestrzeni stereo-
typowo kojarzonej z ciezka praca jest budowana na pojeciu ré6znorodnosci Gérnego
Slaska i Zaglebia Dabrowskiego, a takze zréznicowanych mozliwosci, ktore ta prze-
strzen kryje.

Pragnienie zmiany wizerunku jest jednak tak mocne, ze promocja akcentuje
ogolniki - cechy typowe dla wielkich miast. Tworzy to sytuacje, w ktorej promocja
Metropolii przekonuje, ze Metropolia Silesia jest wielkim miastem. Taki przekaz jest
oczywisty i pozbawiony tresci naddanej, ktéra moglaby wytworzy¢ u mieszkaricow
przywiazanie, a u 0s6b spoza metropolii - zaciekawienie. Przekaz promocyjny i jego
odbiér nie sa dyskusja merytoryczna, lecz wymiang emocji. Tymczasem przekazy
promocyjne Metropolii Silesia sa réwnie pragmatyczne jak gérnoslaska mentalnosé
regionalna: wyliczajac zalety regionu, zamiast opisywaé atmosfere, prébuje racjonal-
nie przekonac do tego, iz w Metropolii Silesia zyje sie dobrze.

Wiaze sie to z poczatkowym etapem wprowadzania nowej marki miejskiej na
rynek: dzialania promocyjne Metropolii Silesia sa na etapie kampanii informacyjne;j.
Przedstawionym w strategii komunikacji pomystem na Metropolie Silesia jest petnia
i réznorodnosé, co, jak pokazaly badania, okazalo si¢ konceptem zbyt abstrakcyjnym.
Z jednej strony przekaz jest wiec zbyt konkretny, z drugiej za$ zbyt ogdlnikowy.
Brakuje warstwy posredniej - zaangazowania emocjonalnego. Pozwolitoby to na
zbudowanie pomostu 1aczacego wymierne zalety z kreowang wizja Petni.

Ze wzgledu na specyfike marki miejsca, ktéra bazuje na powolnych procesach
budowania tozsamosci regionalnej, mozna uzna¢, ze jedyne, czego trzeba, aby Me-
tropolia Silesia zaistniala w $wiadomosci spolecznej, to czas i konsekwencja.
W znacznym stopniu koreluje to ze sposobem, w jaki mieszkaricy postrzegaja wlasna

przestrzen, co w duzej mierze przypomina hedonizm antycypacyjny: bedzie dobrze,
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ale... . Mieszkancy znajq zalety swojej przestrzeni, odczuwaja jej wyjatkowosc¢ i sa do
niej przywigzani, lecz jednocze$nie uwazaja ten potencjal za niewystarczajacy
w konkurengji z innymi oé§rodkami. Dlatego, jak okreslil jeden z ekspertéw, trzeba
~probowaé¢ zwalcza¢ to marudzenie: pokazywac plusy mieszkania tutaj” [E_SL1].
Brak spodjnosci komunikatu promocyjnego i pozytywnej opinii mieszkaricow
o wlasnej najblizszej przestrzeni nie tyle ostabia przekaz promocyjny, ile znacznie
podwaza jego wiarygodnosé.

Nie bez znaczenia jest tez apatia spoteczna, chociaz to cecha wystepujaca
w skali ogélnopolskiej. Wydaje sie, ze uwaga mieszkaricow skupia sie na codzien-
nych obowigzkach i wlasnym otoczeniu. Jest to brak Swiadomosci obywatelskiej
i checi aktywnego udzialu w zyciu publicznym: ,ludzie nawet nie mys$la, Ze mogliby
by¢ na tyle opiniotwérczym, czy wladczym ciatem” [E_PR5]. Priorytetem wydaje sie
zatem wytworzenie w mieszkaricach nie tylko potrzeby dawania spoteczeristwu (ak-
tywnego dzialania na jego rzecz), ale tez brania (korzystania z prezentowanych
ofert).

Ujmujac rzecz metaforycznie, Metropolia Silesia jest przestrzenia, ktéra chce
budowa¢ dla mieszkaricow, w praktyce jednak buduje obok nich. Mieszkaricy me-
tropolii maja swiadomoséc¢ zalet Metropolii Silesia, lecz jednocze$nie maja kompleksy.
Mocna promocja (konsekwentna w tresci i dtugotrwata) ma szanse wmocni¢ nie tyl-
ko identyfikowanie si¢ z metropolia wéréd mieszkancow, ale tez identyfikowanie
samej Metropolii Silesia jako silnego i interesujacego osrodka. Obserwowanie tego,

jak ksztaltuje si¢ nowa marka miejska, bedzie kolejng lekcja marketingu przestrzeni.
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Michel Maffesoli: Czas plemion. Schylek indywidualizmu w spoleczenstwach po-

nowoczesnych. Warszawa 2008: Wydawnictwo Naukowe PWN; Stron 253.

Ponad 20 lat temu! M. Maffesoli opublikowal teorie o schylku indywidualizmu
i nadchodzacym czasie plemion. Czas plemion. Schytek indywidualizmu w spoleczeri-
stwach ponowoczesnych to esej na temat wspoélczesnego indywidualizmu i przemian
wiezi spotecznych. Ksiazka ta jest jedna z najbardziej znanych i szeroko dyskutowa-
nych prac wspoélczesnego francuskiego socjologa M. Maffesolego, w ktérej autor po
raz pierwszy uzyl terminu nowe plemiona, okreslajacego spolecznoséci charakteryzuja-
ce sie wspdlnymi pasjami, zamilowaniami i hobby. Wspélnoty te, w erze nowych
mediéw i komunikacji za posrednictwem internetu, sa ponadnarodowe i ponadkla-
sowe. Nie maja réwniez znaczenia wiek i cechy etniczne, ktére dla czlonkéw ,no-
wych plemion” pozostaja drugorzedne, ustepujac miejsca uczuciom oraz wspolnej
tozsamosci, tworzacych nowa jakos¢ wiezi spotecznych. Neotrybalizm stanowi nawia-
zanie do trybalizmu, podkre$lajac jednakze nie tyle warto$¢ wspoélnoty plemiennej, ile
warto$¢ wspolnoty bazujacej na wartosciach emocjonalnych i intelektualnych.
Wspolnota plemienna opierala si¢ na tozsamosci etnicznej i ,, genetycznej” lojalnosci.
Spojnos¢ grupy jest tym wieksza, im bardziej rzeczywiste staje sie zagrozenie jej bez-

pieczenistwa. Potrzeba stawienia oporu wobec zagrozenia wywoluje reakcje obronne;

! Pierwsze wydanie ksiazki Czas plemion. Schylek indywidualizmu w spoleczeristwach ponowoczesnych, pod
oryginalnym tytutem Le temps des tribus, ukazalo sie¢ w 1988 roku.
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moze stac sie takze w sprzyjajacych okolicznosciach motywacja do podjecia zorgani-
zowanych dziatann wspélnotowych, np. w ramach jakich$ organizacji. Jest to najcze-
Sciej wystepujaca odmiana trybalizmu, charakterystyczna dla slabiej rozwinietych
spoleczenstw. Inng jej forma jest wsp6lnotowosé wyodrebniona z wiekszych, zgloba-
lizowanych catosci spotecznych, ktéra Iacza podzielane przez jej cztonkéw wartosci
zyciowe. Trybalizacja moze wiec stanowic, z jednej strony, proces zwigzany z ,po-
szukiwaniem tozsamosci” i préba powrotu ,, do korzeni” przez przylaczanie sie do
réznych grup przednarodowych, plemiennych lub etnicznych, z drugiej za$ strony -
w wyniku réznicowania si¢ postaw spolecznych - moze by¢ zrédlem podziatow wy-
nikajacych z przynaleznosci do okreslonej grupy.

Autor twierdzi zatem, ze czas plemion nadchodzi, a czytelnik moze obecnie
oceni¢ trafnos¢ jego wizji sformulowanej przed dwudziestoma laty. Jak zauwaza au-
tor w Przedmowie do wydania trzeciego z 2000 roku: , Analiza ma zarazem by¢ ak-
tualna i wybiega¢ w przyszloscé. [...] wskazywac na tendencje rozwojowa, ktéra znaj-
duje sie dopiero w punkcie wyijscia” (s. 3). Dla zobrazowania réznic miedzy spote-
czefistwami: nowoczesnym i ponowoczesnym oraz procesami w nich zachodzacymi
stuzy schemat, ktéry zamiescit autor we Wprowadzeniu (s. 28). Wspodlczesne spote-
czenstwo to struktura zlozona, w odréznieniu od struktury mechanicznej, ktéra ce-
chowala spoteczeristwo nowoczesne. M. Maffesoli, okreslajac spoteczeristwo nowo-
czesne, uzywa wrecz terminu ,uspolecznienie”, ktére wskazuje na pewien proces
konstytuowania si¢ spoteczeristwa, ewoluujacy od mas, poprzez osoby (role), az do
plemion emocjonalnych. Jest to sita ksztaltujaca oblicze wspétczesnych spoleczenistw
i kultur, ktora jest bardzo daleka od indywidualizmu. W spoleczeristwie nowocze-
snym natomiast, droga ta przebiegala od organizacji ekonomiczno-politycznych, po-
przez jednostki i ich funkcje, po ugrupowania kontraktowe. Autor w swojej ksiazce
wiele razy odwotuje sie do E. Durkheima i M. Webera, ktérych odczytuje na nowo.
Uzmystawia to czytelnikom, Ze sieganie do klasykéw i interpretowanie na nowo ich
przekazoéw, stanowi bogate tlo dla analizy wspéiczesnych probleméw spotecznych.
Nie oznacza to bynajmniej, Ze owa interpretacja jest akceptacja wszystkich koncepcji
autorstwa obu tych myslicieli. M. Maffesoli twierdzi, ze Durkheimowskie rozréznie-

nie ,solidarnosci mechanicznej” i ,solidarnosci organicznej” w spoleczenistwie po-
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nowoczesnym nie ma juz zastosowania. Dla klasyka E. Durkheima solidarnoé¢ spo-
leczna, rozumiana jako sie¢ wzajemnych powigzan i zaleznosci miedzyludzkich, jest
wartoscia nadrzedna, ktoérej istnienie determinuje podmiotowa role cztowieka. , Soli-
darno$¢ mechaniczna”, charakterystyczna dla spoleczenstw pierwotnych, taczy jed-
nostke ze spoleczeristwem, bez zadnego posrednictwa, opiera sie na podobienistwie
miedzy jednostkami i jednolitym systemie norm. ,Solidarno$¢ organiczna” jest wy-
nikiem réznic miedzy ludZmi oraz zaleznosci jednostki od spoleczenstwa. ,,Nowe
plemiona” M. Maffesolego stanowia wspdlnoty afektualne, tj. oparte na wspdlnie
przezywanych uczuciach i emocjach. Jednostki nie acza sie ze soba automatycznie
(»mechanicznie”), ich dobrowolne zwiazki cechuje wspolny system wartosci, hobby
i sposob spedzania wolnego czasu. Istniejace miedzy czlonkami ,nowych plemion”
réznice etniczne, spoleczne i ekonomiczne maja znaczenie drugorzedne. Durkhe-
imowskie mechanizmy interakcji oparte na , solidarnosci mechanicznej” i, solidarno-
ci organicznej” nie sa adekwatne do zaleznosci istniejacych we , wspoélczesnych
plemionach”.

Ksigzka skiada sie z szeéciu rozdzialéw oraz Dodatku. W pierwszym rozdzia-
le zatytulowanym , Wspélnota emocjonalna. Tezy badania” autor podejmuje pole-
mike z indywidualizmem, ktdry, jak twierdzi, ,okrywa [...] mgla wszelka wspélcze-
sna refleksje” (s. 31). Wspélnota emocjonalna M. Maffesolego to wspdlnota losu. W
rozwazaniach autora pojawit sie pewien watek, ktérego on sam nie zamierzat , anali-
zowac¢ dogtebnie”. Solidarno$¢ organiczna, wynikajaca z komplementarnosci r6z-
nych elementéw skladowych zycia plemiennego, jest spoiwem, ktére autor nazywa
glutinum mundi? taczacym wszystkie, zré6znicowane czesci. Perspektywa solidarnosci
spolecznej moze stanowi¢ interpretacje dla odradzajacego sie okultyzmu, kultow
synkretycznych, spirytyzmu i astrologii. W odniesieniu do tego ostatniego aspektu
autor odwotuje si¢ do badan (sprzed 2000 roku), ktére ukazuja astrologie w dwoéch
odniesieniach - kulturowym i naturalnym. Przytaczajac opinie G. Duranda, twierdzi,
ze astrologia klasyczna byla skoncentrowana , z jednej strony, na jednostce, jej gtow-
ny cel dotyczyl jednak ujawniania losu grupy. Na popularnosé tych wszystkich du-

chowych praktyk, ale juz 10 lat p6Zniej, wskazat réwniez J. Mariariski (2010), powo-

? Dostownie: klej éwiata (przyp. W.K.)
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tujac sie w swojej ksigzce na badania i publikacje europejskie.

M. Maffesoli wskazuje na pewne symptomy ewolucji od matych zbiorowosci
produkcyjnych po wieksze grupy. ,Grupizm” - jak twierdzi - tym rézni sie od
»stadnosci”, ze kazdy czlonek grupy pragnie jej dobra, dziata na rzecz tej grupy za-
miast szuka¢ w niej jedynie schronienia. Ideal wspdélnotowy mozna odnalezé
w réznych typach ideologii - narodnickiej i anarchistycznej (poréwnan tych ideolo-
gii nalezy dokonywaé¢ na gruncie proksemicznym). Spolecznosci te poszukiwaly
wlasnej, , innej moralnoéci”, ktéra autor proponuje nazywac raczej doswiadczeniem
etycznym. Doswiadczenia te nie sa obce takze wspélczesnym wspdlnotom, ktére -
zagubione we wspoélczesnym, zglobalizowanym $wiecie - pragna wracac ,do korze-
ni”, do tego, co jest ich sila. Zwrot do , barbarzynstwa”, ktére autor rozumie jako
bezcenng, ,naturalng” warto$¢ plemienng, to znak ponowoczesnosci, bo przeciez
»~W wielu epokach to wlasnie barbarzynstwo przywracato zycie umierajacym cywili-
zacjom” (s. 61).

W rozdziale drugim M. Maffesoli opisal mechanizmy i wartosci laczace
wspdlnoty. Dokonat analogii do réznych ujec filozoficzno-spotecznych, a zwlaszcza
klasyka - E. Durkheima - wspéltczesnych teorii ilustrujacych skomplikowane zawito-
Sci zycia wspodlnotowego, dla ktérego naturalng i pierwotng wartoscia jest religia.
W nowoczesnym spoleczenistwie mozna zaobserwowac zjawiska, ktore spajaja
cztonkéw wspoélnoty, np. religia, chociaz nie sa nig sensu stricto. ,Religia obywatel-
ska” taczaca cztonkéw wspolnoty lokalnej powoduje wzmocnienie pewnych warto-
Sci, w jakie niektérzy intensywnie sie angazuja. Innym glutinum mundi - jak nazwat
M. Maffesoli spoiwo laczace jednostki - sa wartosci ludyczne, wspélne Swieta
i zgromadzenia podtrzymujace wiezi. Uzasadniona zatem jest epikurejska filozofia
nakazujaca ,smakowanie chwili”, a hedonizm staje sie przeciwwaga dla twardych
realiéw zycia.

Réwnie wazna w zyciu spolecznym jak religia jest polityka, ktéra M. Maffeso-
li, powolujac sie na stowa K. Marksa, zdefiniowat roéwniez jako forme religii - religii
Swieckiej. W trzecim rozdziale autor wprowadzil takze pojecie ludu, rozumianego
przynajmniej dwuznacznie - jako spoteczenstwo oraz jako termin odsytajacy do ze-

spotu alternatywnych praktyk i reprezentacji porzadku politycznego w wykonaniu
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ruchéw populistycznych. W procesie uspotecznienia wazna role pelnia grupy wtor-
ne, ktére sa elementami obcymi zyciu politycznemu. To wlasnie grupy wtérne,
w ktoérych nawigzuje sie solidarnoé¢ grupowa, duch zespotu oraz poczucie tacznosci,
stanowia ,,jadro” spotecznosci.

Rozdzial czwarty, poswiecony istocie trybalizmu, autor rozpoczat od stwier-
dzenia, iz ciggte wskazywanie przez socjologéw (i nie tylko) na przejawy narcyzmu
lub indywidualizmu jest przejawem populizmu i myslenia konwencjonalnego.
M. Maffesoli ponownie odnosi sie do idei spoleczeristwa nowoczesnego, w ktérym jed-
nostka petnita okreslone funkcje i uspolecznienia - procesu, w ramach ktérego czton-
kowie spoleczeristwa ponowoczesnego odgrywaja rézne role. Theatrum mundi® to
nawigzanie do goffmanowskiej wizji rél spotecznych czlowieka w teatrze zycia co-
dziennego.

M. Maffesoli skonstatowal, ze obok spoteczeristwa politycznego i ekonomicznego,
istnieje przeciez rzeczywisto$¢ wspolistnienia spotecznego, ktéra proponuje nazwaé
uspotecznieniem. Rzeczywistos¢ ta nie ma ambicji, by stac sie uzyteczng, dzieki swej
spontanicznosci i ludycznosci wydobywa bowiem z zycia to co najistotniejsze. Uspo-
tecznienie to fakt bycia razem, podzielania wspolnych wartosci i ideologii, to sita, kto-
ra pomaga wzmoc ochrone przed narzucaniem czegokolwiek. Uspolecznienie oznacza
rowniez wzajemne zaufanie, system znakéw i kodéw odczytywanych przez czton-
kow grupy. Umacnianie si¢ zinternalizowanych norm i wartosci grupowych wplywa
na spojnos¢ grupy, ktéra w sytuacji zagrozenia moze stawié¢ czota duzym zbiorowo-
Sciom.

Wspoblczesny neotrybalizm to sieci (o czym pisze autor w piatym rozdziale),
opierajace sie jednoczes$nie na afektywnej integracji i odrzuceniu, a uspolecznienie
odwoluje sie, w mniejszym lub wiekszym stopniu, do starozytnego antagonizmu
czlowieka, ktéry prowadzil jednoczesnie wedrowny i osiadly tryb zycia.

W rozdziale széstym M. Maffesoli podkredlit znaczenie wspodlnoty jako
wspoélnoty losu, stanowigcej konfiguracje plemion i sieci oraz siec sieci. Autor zatozyl,
ze paradygmat sieciowy mozna rozumie¢ jako odnowienie pradawnego mitu wspo6l-

noty.

3 Theatrum mundi — $wiat jako teatr zycia (przyp. W.K.)
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Ksiazka M. Maffesolego niewatpliwie stanowi specyficzne spojrzenie na zycie
wspolnotowe; jest bardzo przekonujaca analiza zycia spolecznego, ktéra pokazuje
trzeci jego wymiar - obok globalistycznego i indywidualistycznego. Autor powotat
sie na liczne przyklady - teoretyczne i praktyczne, w rozleglej perspektywie socjolo-
giczno-historyczno-ekonomicznej, wskazujace na naturalng potrzebe bycia razem,
ktora ludzie bedacy czlonkami réznych plemion realizuja w ramach uspofecznienia.
Na podkreslenie zastuguje nie tylko bardzo bogaty warsztat pisarski M. Maffesolego
oraz wiedza socjologiczna, ale rowniez czerpanie z najglebszych pokladéw i odkry-
wanie ,drugiego dna” w twérczoéci klasykéw socjologii, gtéwnie E. Durkheima
i M. Webera. Ksigzka M. Maffesolego nie jest lekturg tatwa, wymaga bowiem sku-
pienia i zrozumienia specyficznego jezyka, ktory az roi sie od aluzji, dygres;ji i pojec.
Opisywanie réznych idei, ujec¢ i koncepcji, umiejscowionych w szerokim kontekscie
socjologicznym, antropologicznym, historycznym i ekonomicznym, z odniesieniami
do fizyki, astronomii, biologii i matematyki, stanowi niewatpliwy walor tej ksigzki.
Dodatkowo - w przypadku braku zrozumienia niektérych kwestii - ambitni czytel-
nicy moga poszerzac¢ swoja wiedze dzieki zgtebianiu wybranych watkéw. Z drugiej
jednak strony, dla innych czytelnikéw moze stanowic to bariere utrudniajaca lekture
tej ksigzki. Nalezy podkresli¢, Ze nie stracila ona nic na swej aktualnosci; wprost
przeciwnie - realia wspélczesnego zycia Polakéw: transformacja ustrojowa, globali-
zacja, Unia Europejska, zagrozenia naturalne i kryzys ekonomiczny rzucaja nowe

Swiatlo na zycie wspolnotowe.
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Mariusz Kolczynski, Marek Mazur: Wojna na wrazenia. Strategie polityczne i telewizja
w kampaniach wyborczych 2005 r. w Polsce. Warszawa 2007: Wydawnictwo Sejmowe;
stron 244.

Kampanie polityczne 2005 roku mozna uznac za jedne z najbardziej zaawan-
sowanych i interesujacych, jakie odbyly sie po 1989 roku. W recenzowanej ksigzce
autorzy przedstawiaja przebieg kampanii parlamentarnej i prezydenckiej z 2005 roku
oraz dokonuja ich analizy. Celem autoréw jest przedstawienie sposobu relacjonowa-
nia kampanii wyborczych w programach informacyjnych telewizji publicznej i ko-
mercyjnej oraz znaczenie medialnych kanatéw komunikacji we wspoétczesnych kam-
paniach politycznych w Polsce.

Recenzowana ksigzka sklada sie ze wstepu i czterech rozdzialéw merytorycz-
nych. Poszczegodlne rozdzialy traktuja o (1) Srodowiskach kampanii wyborczej, (2)
strategiach wyborczych partii i kandydatéw na prezydenta oraz (3) przedstawianiu
kampanii wyborczych w programach informacyjnych emitowanych w telewizji.
Ostatni rozdzial podsumowuje wcze$niejsze rozwazania.

Recenzowana ksigzka rozpoczyna sie od wprowadzenia czytelnika w charak-
ter analizowanych kampanii i przedstawienia gléwnych celéw przyjetych przez au-

tor6w. Autorzy nie wyjasniaja jednak poje¢ wykorzystanych w ksigzce. Dla czytelni-
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ka niedysponujacego wiedza o marketingu politycznym pewne schematy funkcjo-
nowania i prowadzenia dziatari kampanijnych moga by¢ niezrozumiale (brak wyja-
$nienia poje¢ segmentacji, targetingu i pozycjonowania). Ksiazka jest przeznaczona
dla czytelnika polskiego, dlatego wiec bezzasadne wydaje si¢ zastepowanie niekto-
rych zwrotéw polskich angielskimi odpowiednikami, np. prime time - gléwny czas
antenowy, non-voters - elektorat nieglosujacy.

Rozdzial pierwszy dotyczy Srodowiska kampanii wyborczej. Czytelnikowi
przedstawiono - na zaledwie kilku stronach i w sposéb ogélnikowy - sytuacje spo-
teczno-polityczng od 2001 do 2005 roku. Bardziej szczegétlowe nakreslenie zmian,
jakie zaszly we wspomnianym okresie, pozwoliloby mniej zorientowanemu czytel-
nikowi lepiej zrozumie¢ dalsze rozwazania. Przedstawione przez autoréw tabele
z procentowym zestawieniem wynikoéw sondazy z tamtego okresu z rzeczywistymi
wynikami wyboréw pozwalaja czytelnikowi ocenié, ktéry z osrodkéw badania opinii
publicznej byl najblizszy prawdy. Malo zasadne wydaje sie oméwienie przez auto-
row przepisow prawnych regulujacych audycje wyborcze emitowane w telewizji,
poniewaz nie wprowadza ono nic nowego do rozwazan nad dzialaniami podmiotéw
politycznych w kampaniach 2005 roku.

Rozdziat drugi poswiecono oméwieniu strategii wyborczych partii politycz-
nych oraz kandydatéw na prezydenta. Analiza dotyczy gtéwnie materialéw prezen-
towanych w telewizji, o materialach emitowanych w radiu oraz reklamach ze-
wnetrznych (stalych) ireklamach interaktywnych traktuje natomiast pobieznie.
Ksigzka bylaby zapewne ciekawsza, gdyby autorzy zdecydowali si¢ na omoéwienie
reklamy zewnetrznej wykorzystanej przez komitety wyborcze. Ciekawym rozwigza-
niem byloby réwniez umieszczenie w ksigzce przyktadowych plakatéw wyborczych.

W rozdziale drugim autorzy przyjeli metode prezentacji strategii partii poli-
tycznej i kandydata na prezydenta, kierujac si¢ wynikiem, jaki podmiot polityczny
uzyskal w kampanii. Analizowane materialy opatrzono rzetelnymi komentarzami,
brakuje jednak dokladniejszej analizy oraz ambitniejszych wnioskéw. Niemniej jed-
nak rozdzial jest interesujacy, szczegélnie jesli czytelnik pokusi si¢ o poréwnanie
prezentowanych materialéw z materialami z kampanii parlamentarnej z 2011 roku.

W kolejnym rozdziale przedstawiono nieodptatne materiaty wyborcze prezen-
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towane przez telewizje publiczng i komercyjna. Kilka stron po$wiecono na wprowa-
dzenie czytelnika w najwazniejsze zagadnienia tematu omawianego w tym rozdzia-
le. Jest to rozwigzanie o tyle trafne, ze w literaturze przedmiotu rzadko spotyka sie
teksty odnoszace sie stricte do reklamy nieodplatnej. Jednakze tekst jest napisany ma-
to zrozumiale; nie dla kazdego czytelnika jest przejrzysty i tatwy w czytaniu.

Tytul trzeciego rozdziatu nie jest tozsamy z zawarta w nim trescig. Oprocz
analizy parlamentarnej kampanii wyborczej prezentowanej w telewizyjnych pro-
gramach informacyjnych autorzy opisuja przebieg kampanii prezydenckich.

Autorzy poddali analizie najwazniejsze programy informacyjne emitowane
w telewizji publicznej (, Wiadomosci” - TVP1, ,Teleexpress” - TVP1 i ,Panorama” -
TVP2) oraz jeden program informacyjny stacji prywatnej (,Fakty” - TVN). Zastana-
wiajacy jest powdd, dla ktérego analiza nie objeto programu ,, Wydarzenia” telewizji
Polsat, jednej z konkurencyjnych wobec telewizji TVN. Pozwoliloby to zapewne na
przedstawienie w szerszej perspektywie sposobu relacjonowania wydarzen kampa-
nijnych. Rozczarowujacy jest brak szczegélowego poréwnania sposobu przedsta-
wianych materialéw w programach informacyjnych telewizji publicznej i telewizji
komercyjnej. Probe takiego poréwnania zawarto na jednej stronie ksigzki - razem
z wykresem, na ktérym przedstawiono réznice czasu prezentacji materialéw wybor-
czych w ,,Wiadomos$ciach” TVP1 i , Faktach” TVN. Pomimo zawartych w rozdziale
komentarzy i analiz autoréw, jego lektura jest nuzaca.

W ostatnim rozdziale autorzy podsumowuja wczesdniejsze rozwazania. Wnioski - jak
na tak zlozona i rozbudowana tematyke - wydaja sie zbyt krétkie i zbyt ogélnikowe.
W podsumowaniu mozna odnalez¢é sprzeczne stwierdzenia. Autorzy uwazaja, ze
wszystkie glowne podmioty polityczne przygotowywaly strategie programowe na
podstawie analiz rynku politycznego, przy wykorzystaniu ustug agencji zewnetrz-
nych, wyspecjalizowanych w dzialaniach promocyjnych. Jest to stwierdzenie nie-
prawdziwe, jezeli uznad, iz takie dzialania determinowaly sposéb funkcjonowania
partii politycznych Prawa i Sprawiedliwosci, Platformy Obywatelskiej i Sojuszu Le-
wicy Demokratycznej, ale na pewno nie Ligi Polskich Rodzin i Polskiego Stronnictwa
Ludowego, ktérych kampania byta mato spéjna i chaotyczna (co sami autorzy pod-

kredlaja).
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Zasadnicza slaboscig recenzowanej ksigzki jest préba wyciagniecia wnioskéw
z niewiele znaczacych danych. Kampania - ktéra wedlug autoréw wpisuje sie
w nowy strategiczny etap profesjonalizacji kampanii wyborczych - byla bardzo ubo-
ga. Czytelnik na 244 stronach otrzymuje gléwne zalozenia strategiczne poszczegol-
nych kampanii oraz analize tresci wyborczych emitowanych w programach informa-
cyjnych. Skupienie uwagi na obrazie kampanii politycznych w telewizyjnych pro-
gramach informacyjnych, przy pominieciu innych form reklamy, wydaje sie trakto-
waniem kampanii wyborczej w sposéb zbyt ogdélnikowy.

Na koniec, warto zwrdéci¢ uwage na tytul recenzowanej ksiazki. Wydaje sie on
adekwatny do dzialain podmiotéw politycznych podczas kampanii wyborczych,
gdzie jednym z gléwnych celéw partii politycznych jest wywotanie u wyborcow
okreslonych emocji. Trudne wydaje si¢ jednoznaczne stwierdzenie, czy ksigzka miata
by¢ naukowa, czy moze popularna - skierowana do szerszego kregu czytelnikéw.
Przyciggajacy uwage tytul ksigzki zapewne mial na celu skierowanie jej do szerszego
grona odbiorcéw, sama tres¢ ksigzki moze jednak nie by¢ w pelni zrozumiata dla
czytelnika nieznajacego podstaw marketingu politycznego i zasad funkcjonowania
kampanii politycznej.

Recenzowana ksigzka zastuguje na uznanie za trud wlozony w analize pro-
gramoéw informacyjnych telewizji publicznej i komercyjnej. Ksigzka ta jest dobrym
materialem do poréwnania zmian, jakie zaszly miedzy kampanig parlamentarng
2005 a kampania 2011 roku. Czytelnik moze si¢ zastanowi¢, czy gléwne podmioty
polityczne nadal kieruja swa oferte programowa do tych samych grup spolecznych
oraz czy techniki wykorzystywane przez partie polityczne sa takie same, czy ulegly

zmianie.
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Pawel Tkaczyk: Zakamarki marki. Gliwice 2011: Wydawnictwo Helion; stron 211.

Pojecie marki jest znane juz od czaséw starozytnych. ,Markowe” rzeczy byly
transportowane jedwabnym szlakiem lub - w p6zniejszym okresie - rozprowadzane
w miastach hanzeatyckich. Obecnie marka jest symulakrag - bytem istniejgcym
w $wiadomosci, niemajacym jednak swojego fizycznego odnoénika. Jak wskazuje
autor omawianej publikacji, wszyscy znaja marke Plus GSM, lecz niewiele oséb po-
trafi trafnie okreéli¢, czym jest Polkomtel. Marka istnieje w $wiadomosci zaréwno
indywidualnej, jak i zbiorowej, obecnie stala sie za$§ gospodarczym dobrem samoist-
nym, opartym wylacznie na zaufaniu. Celem autora Zakamarkéw marki jest przed-
stawienie sposobu budowania pozycji marki, proceséw jej powstawania i zasad bu-
dowania spdjnej strategii komunikacyjnej miedzy marka a jej uzytkownikami w $ro-
dowisku polskiego e-marketingu. Zjawisko marki w ostatnim dziesiecioleciu stato sie
waznym elementem przestrzeni spolecznej. Jednostki spoteczne personalizujg znane
marki, uznajac je za samodzielne byty. Przykladem takiego dziatania jest Ipad. Pro-
dukt firmy Apple stal sie w powszechnym odbiorze typem idealnym procesu poste-
pu technicznego oraz wyznacznikiem wysokiego statusu materialnego, mimo iz
produkt ten nie zawiera innowacyjnych rozwigzan, a konkurencja producenta za-
proponowala bardziej zaawansowane urzadzenia. O decyzji konsumenckiej decydu-
je spoleczna percepcja marki Ipad. Ksiazka Zakamarki marki umozliwia czytelnikowi

zapoznanie si¢ z trudnymi - ekonomicznymi - treSciami w przystepny sposéb. Sta-
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nowi réwniez interesujaca pozycje dla socjologéw. Powigzanie socjologicznych ter-
minéw pamieci zbiorowej lub Oldenburgowska koncepcja trzeciego miejsca z za-
gadnieniami z zakresu ekonomii jest interesujagcym przyktadem konwergencji dzie-
dzin nauki we wspoélczesnym dyskursie. Publikacje recenzji ksigzki popularnonau-
kowej w czasopisémie naukowym warunkuje innowacyjne podejécie autora do tresci
omawianych w ksigzce. Umiejscowienie marki w przestrzeni spolecznej i ciekawe
polaczenie uznanych teorii socjologicznych z procesem budowania i funkcjonowania
marki oraz interesujace studia przypadku czynia - w opinii autora recenzji - ksigzke
Pawla Tkaczyka interesuja pozycja wydawnicza dla czytelnikoéw Przestrzeni Spotecz-
nej (Social Space).

Recenzowana ksigzka sklada sie ze wstepu i szesciu rozdzialéw merytorycz-
nych. Poszczegodlne rozdzialy traktuja o (1) definicji marki oraz jej sile oddzialywa-
nia, (2) strategiach komunikacji marki, (3) identyfikacji wizualnej marki, (4) relacjach
miedzy klientem a marka, (5) nowym marketingu rozumianym jako marketing od-
bywajacy sie w internecie (marketingu wirtualnym, e-marketingu).

W ostatnim rozdziale autor prezentuje wybrane studia przypadku, bedace
praktycznym oméwieniem wczeéniej prezentowanych zagadnien teoretycznych.

Recenzowana ksigzka rozpoczyna sie od zaprezentowania sylwetki autora, je-
go dokonan oraz omoéwienia powodéw powstania tej ksigzki jako pozycji przezna-
czonej dla marketingowcéw, specjalistow od komunikacji spotecznej, biznesmenéw
i naukowcéw zajmujacych sie badaniem relacji miedzy marka a klientem. Autor we
wstepie zwraca réwniez uwage na hipertekstowa forme kompozycji ksigzki. Podziat
na rozdzialy i podrozdzialy umozliwia czytelnikowi zaré6wno przeczytanie ksigzki
w ujeciu caloSciowym, jak i wybieranie z niej poszczegdlnych zagadnieni ujetych jako
tytuly podrozdziatéw. Ksigzka jest przeznaczona dla rodzimego czytelnika, a omo-
wione w niej pojecia anglojezyczne sa ttumaczone na jezyk polski, tak aby zostaly
zrozumiane przez czytelnika mniej kompetentnego jezykowo. Tresci sa prezentowa-
ne przystepnie. Autor nie tylko we wstepie, ale i w dalszych rozdziatach, dazy do
zmniejszenia dystansu z czytelnikiem przez ominiecie form grzecznosciowych ,Pan,
Pani”, zwracajac si¢ do niego bezposredni ,Ty”, ,Twoja firma” itd. Ze wzgledu na

popularnonaukowy styl omawianej publikacji, ten sposéb narracji nie razi czytelni-
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ka. Umozliwia tez prezentacje tresci zawartych w ksigzce mniej wyszukanemu czy-
telnikowi.

Rozdzial pierwszy dotyczy marki jako samoistnego bytu oraz jej sity oddzia-
lywania na rynku. Czytelnikowi przedstawiono w sposéb komplementarny, na po-
nad czterdziestu stronach, rozréznienie miedzy marka a logotypem, oméwiono eta-
py powstawania marki, zdefiniowano wartoé¢ produktu, zaprezentowano zalozenia
przewagi konkurencyjnej oraz, co warte uwagi, zaprezentowano przystepnie, nawet
dla mniej wyspecjalizowanego ekonomicznie czytelnika, zasady co-brandingu, tj. ta-
czenia marek i tworzenia nowej niezaleznej wartosci rynkowej. Rozdzial pierwszy
koricza, przeznaczone dla wtascicieli firm, rozwazania dotyczace strukturalizacji
wielu marek jednej firmy.

W omawianym rozdziale autor przywoluje teori¢ trzech miejsc Raya Olden-
burga. Wskazanie na te teorie spoleczng w kontekscie marki wydaje sie trafne. Za-
rowno sfera domowa, jak i zawodowa jest wykorzystywana do promocji od dawna.
Nowoscia jest umieszczanie tresci reklamowych w trzeciej sferze, nazwanej przez
Raya Oldenburga domem poza domem. Promocja marki w teatrze, kawiarni oraz in-
nych miejscach spotkan towarzyskich staje si¢ niezbedna do sprawnej komunikacji
miedzy klientami a trensetterami oraz wpisuje sie w zjawisko mediatektury,
tj. zagospodarowania niewykorzystanych dotychczas przestrzeni jako platform re-
klamowych.

W rozdziale drugim, zatytulowanym ,Strategie komunikacji marki”, autor
prezentuje spektrum poje¢ zwigzanych z tematyka rozdzialu. Swoje rozwazania roz-
poczyna od rysu historycznego, dotyczacego promocji marki i jej komunikacji
z klientami, zawracajac uwage na fakt, iz w przesztodci producenci ze wzgledu na
monopole i oligopole nie promowali marki. Gdy jednak pojawila si¢ konkurencja,
a bariery dostepnosci do rynku zostaly zniesione, potrzeba kreacji i informacji
o markach stata sie nieodlagcznym elementem dziatari firmowych. Autor zwraca
rowniez uwage na emocjonalnoé¢ przekazéw komunikacyjnych, zwigzana
z preferencjami konsumpcyjnymi klientéw. W dalszej czeéci tego rozdziatu autor
porusza kwestie glebi marki, okre$lajac kryteria oceny tego zjawiska. Pawel Tkaczyk

proponuje réwniez osobom odpowiedzialnym za tworzenie marki ustalenie punk-
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tow stycznosci klienta z marka. Analizuje proces namingu marki, tj. dbania
o odpowiedni poziom semantyczny nazwy marki, oraz omawia korzysci zwigzane
z tym dzialaniem. Rozdzial ten zawiera réwniez kilka porad dla twércéw komunika-
tow prasowych. Wartym szczegolnej uwagi jest podrozdzial poswiecony rebrandin-
gowi, tj. od$wiezaniu wizerunku marek.

W kolejnym rozdziale autor prezentuje zagadnienia zwigzane z identyfikacja
wizualna. W opinii autora, stworzenie spdjnej identyfikacji graficznej jest czynnoscia
niezbedng w procesie wprowadzania marki na rynek. Autor wywodzi swoje stwier-
dzenia z zalozenia, iz w kulturze obrazkowej niezbedne jest dbanie o estetyke pro-
duktu. W rozdziale trzecim autor analizuje symbolike logotypéw oraz prezentuje
zasady ich projektowania. W dalszej czesci rozdziatu Pawel Tkaczyk analizuje rézne
aspekty graficzne ulotek reklamowych oraz dokumentéw firmowych, stron www
i wizytowek. Ostatnie dwa rozdzialy poswieca autor na analize aspektow strategicz-
nych w komunikacji wizualnej dotyczacych spéjnego wizerunku firmy oraz umiej-
scowienie marki w kontekscie czasowym.

Rozdzial czwarty zawiera przemyslenia autora dotyczace relacji miedzy
klientem a marka. Autor zauwaza zmiane sposobu percepcji przekazéw firmowych
z biernej na czynna, wskazujac na internet jako platforme dialogu miedzy korpora-
cjami a uzytkownikami. Ostatni podrozdziat traktujacy o kosztach pozyskania klien-
ta jest cennym glosem w trwajacej obecnie dyskusji o zjawisku ROI (ang. zwrotu
z inwestycji) w nowoczesnym marketingu.

Rozdzial piaty jest omOwieniem zjawiska zwanego nowym marketingiem,
tj. reklama na portalach internetowych, blogach, w mediach spolecznosciowych oraz
umieszczaniu przekazéw reklamowych w grach przegladarkowych. W tym rozdzia-
le autor wskazuje potrzebe tworzenia tekstéw przeznaczonych do publikacji w sieci,
pokazuje trendy oraz proponuje utworzenie bloga firmowego jako elementu komu-
nikacji wewnetrznej w firmie. Rozdziatl ten zawiera réwniez analize zmiany postaw
konsumenckich na przykladzie zjawisk brandjackingu (przerabiania logotypu) i gry-
walizacji. Autor zwraca rOwniez uwage na media spolecznosciowe jako platforme
komunikagcji, ale réwniez srodowisko badania nastawienia konsumentéw do marki.

W jednym z podrozdzialéw zaprezentowano réwniez narzedzia do monitorowania
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marki w tego typu portalach. Ostatni rozdzial stanowi analiza przypadkéw, bedaca
sprawnym epilogiem dla omawianych wczeéniej tresci.

Recenzowana ksigzka stanowi wazny element dyskusji na temat marki jako
zjawiska spolecznego, a jej autor zastuguje na uznanie czytelnika za trud wlozony
w analize omawianych zagadnieri oraz ciekawy spos6b narracji. Publikacja ta jest
interesujaca pozycja wydawnicza dotyczaca spoteczeristwa konsumpcyjnego

i mechanizméw rzadzacych kreacja marek.

wptyneto/received 10.01.2012; poprawiono/revised 11.01.2012.
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Metzner Ralph (red.): Ayahuasca: Swiete pnacze duchéw. Warszawa 2010: Wy-
dawnictwo Oklutura; Stron 291.

Jesli jest ktos, kto w pelni zastuzyl na miano badacza i propagatora substancji
odmieniajacych stany $wiadomosci, to jest nim z pewnoscia Ralph Metzner. Ten
urodzony w Niemczech amerykanski psycholog i filozof jest jednym z prekursoréw,
wraz z Timothym Learym i Richardem Alpertem, badanit nad odmiennymi stanami
Swiadomosci. To on, wraz ze wspomnianymi juz naukowcami, prowadzil Har-
wardzki Projekt Badan nad Psylocybami, ktéry mial za zadanie zbadaé¢, miedzy in-
nymi, wplyw Srodkéw psychodelicznych na wiezniow w celu zmniejszenia stopnia
recydywy. Jest on takze autorem prac poswieconych innym substancjom psy-
chodelicznym, miedzy innymi ayahuasce oraz $wietym grzybom teonanacatl. W jego
dorobku naukowym mozna znalez¢é takze prace poswiecone ekologii, os§wieceniu
(w kategoriach religijnych) oraz psychoterapii. Jest wiec autorem bardzo wszech-
stronnym, a spektrum jego zainteresowarnt wykracza dalece poza ramy nauki kon-
wencjonalnej i ktéry holistycznie podchodzi do zagadnie z pogranicza nauki, religii
i farmakologii.

»~Ayahuasca: Swiete pnacze duchéw” jest praca zbiorowa pod redakcja Ralpha

Metznera, ktéra tytulowe Swiete pnacze poddaje gruntownej analizie, nie tylko
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z poziomu farmakologii i biochemii, ale takze psychologii, antropologii oraz znacze-
nia dla tradycyjnych wspdlnot plemiennych i - jak najbardziej wspoélczesnych - ko-
Scioléw ayahuaskowych, traktujacych ja jako sakrament. Stad dobér autoréw, ktérzy
swoja wiedza i dorobkiem moga bezstronnie wypowiadac sie w kwestii interesujacej
redaktora. Sama ksigzka jest podzielona na pie¢ gtéwnych czesci, po jednej na kaz-
dego z autoréw, oraz jednej zawierajacej relacje dwudziestu czterech oséb z ich do-
Swiadczenn z ayahuaska. Dodatkowo ksigzka zawiera wprowadzenie autorstwa
R. Metznera oraz krétkie noty o autorach. Taki uklad pozwala tatwo porusza¢ sie po
publikacji, takze w tym sensie, ze daje mozliwoé¢ przejscia tylko do tych dziedzin
(reprezentowanych przez autoréw), ktére czytelnikowi sa w danym momencie po-
trzebne. Znajac - choc¢by z not biograficznych - zainteresowania badawcze autoréw,
mozna odnies¢ sie tylko do danych interesujacych czytelnika. Dodatkowa zaletq jest
takze bardzo klarowny system odnosnikéw i przypisow, ktére s prezentowane po
kazdym tekscie. Dziegki takiemu uktadowi ksigzka jest przejrzysta, a jej studiowanie
nie nastrecza zadnych klopotow.

Kilka stéw nalezy sie réwniez wydawnictwu Okultura. Polski rynek nie obfi-
tuje w prace poswiecone tej tematyce, stad kazda nowos¢ na tym polu jest witana
przez autora niniejszej recenzji z radosciag. Na uznanie zastuguje tytaniczna praca
wydawnictwa Okultura, ktére - mimo nie tak znowu dlugiego stazu - z godna po-
chwaly czestotliwoscig uzupelnia luki w polskiej bibliografii tematu. Tym bardziej
cieszy, ze wydawca nie przedkltada ilosci nad jakos¢ i nie publikuje dzieta ani miatl-
kiego merytorycznie, ani niechlujnie wydanego. Ksiazka, ktéra trafia do rak czytel-
nika, jest nalezycie przygotowana i dopracowana. Pewne klopoty, co jest istotna sta-
boscia wydawnictwa, sa zwiazane z niskim nakladem, co moze doprowadzi¢ do sy-
tuacji, w ktorej czytelnik moze nie mie¢ mozliwosci dotarcia do publikacji. Jest to
jednak specyfika rynku, bo - jakkolwiek by na to spojrze¢ - tematyka publikacji jest
niszowa. Warto jednak poswieci¢ czas na zapoznanie sie z recenzowang publikacjg,
tym bardziej ze jest ona pozycja naprawde wartoSciowa, wolng od - nagminnych
niestety - aksjologii i uprzedzen.

Jak juz wspomniano, na ksiazke sklada sie pie¢ czesci poprzedzonych wste-

pem autorstwa R. Metznera. Wstep ten nie tylko w skrocie przedstawia czytelnikowi
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ayahuaske, ale koncentruje si¢ takze na pierwotnych i wspoétczesnych kulturach ob-
cujacych z ta substancja. Na krotka chwile zatrzymuje sie takze nad teoria filozo-
ficzna, ktéra mogtaby lec u podnéza nowej dziedziny badari nad odmiennymi sta-
nami $wiadomosci. W tym miejscu poglady R. Metznera koresponduja z ogélnie po-
jeta doktryna New Age, ktorej - jakkolwiek by na to spojrze¢ - byt jednym z promoto-
row i propagatoroéw, a ktérg dobrze odzwierciedla fragment: ,W nastepstwie kon-
fliktu [...]Jmiedzy kosciotem chrzescijariskim a nowa nauka eksperymentalna
Newtona, Galileusza, Deskartesa i innych, wyksztalcil sie swiatopoglad dualistycz-
ny. Z jednej strony znajdowata sie nauka, ktéra ograniczata sie do przedmiotéw ma-
terialnych i mierzalnych sit. Natomiast wszystko, co dotyczyto sensu, wartosci, mo-
ralnosci, subiektywnosci, psychiki czy ducha, bylo domena religii. Nauka trzymata
sie od tego z daleka. Doswiadczenia wewnetrzne, subtelne zmysly i duchowe warto-
Sci nie byly uznawane za przystajace do badart naukowych” (Metzner 2010: 15). Jak-
kolwiek Czytelnik podchodzi do tematu ideologii Nowej Ery, nie mozna temu
stwierdzeniu odmoéwic racji. We wstepie porusza tez R. Metner kilka innych wat-
kéw, miedzy innymi historie badan nad srodkami psychodelicznymi w nowoczesnej
nauce, a takze badan nad biochemia moézgu. Jest to fragment o tyle ciekawy, ze poka-
zuje realia amerykanskich uniwersytetow lat szes¢dziesigtych dwudziestego wieku,
kiedy to wolnos$¢ prowadzenia badar naukowych byta znacznie wigksza niz obecnie
i wiele tematéw, o ktérych nikt nie $mie marzy¢, byto traktowanych jako realizacja
fundamentalnych celé6w nauki jako aktywnosci czlowieka. We wstepie pada takze
kluczowa dla zrozumienia catego, takze pdzniejszego, dorobku badaczy odmiennych
stanow Swiadomosci regula Timothego Leary'ego set and setting, tj. ,nastawienie
i otoczenie”, ktéra wskazuje na dwie, najbardziej istotne, grupy czynnikéw odpo-
wiadajacych za pomys$lne doswiadczenie psychodeliczne, z jednej strony, wewnetrz-
ne nastawienie uczestnika oraz - z drugiej - wszystkie warunki otoczenia, w ktérym
ten uczestnik przebywa. Jest to jedna z tych regul rzadzacych $wiatem substancji
psychodelicznych, ktéra w swojej pracy dowiod! takze Stanistaw Grof (2000). Wza-
jemne uzupelnianie sie i pokrywanie rezultatéw badan ré6znych badaczy oraz prak-
tykéw moze Swiadczy¢ o prawdziwosci tez zawartych w ksigzce.

Autorem pierwszej, wlasciwej czesci ksigzki, jest Dennis McKenna, brat Tere-
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nce'a McKenny, ktéry takze jest uznanym badaczem substancji psychodelicznych
i autorem - wydanego rowniez przez wydawnictwo Okultura - dzieta ,Pokarm bo-
gow”. Dennis McKenna skupia sie w swoim eseju na - jak sam to okresla - , historii
badan etnofarmakologicznych ayahuaski” (56). Jest to dosy¢ szczegdtowy przeglad,
obejmujacy swoim zakresem wiek dziewietnasty, az do wspoélczesnosci. D. McKenna
wspomina w nim o badaniach biomedycznych ayahuaski, znanych pod nazwa , Pro-
jekt Hoasca”. Projekt ten jest jednym z nielicznych w ostatnich latach badan prze-
prowadzonych z uzyciem narkotykéw stosowanych w celach innych niz medyczne,
ktore, swoja droga, takze nie sa szczegélnie liczne. Jak wspomina sam D. McKenna,
badania owe udalo mu sie przeprowadzié, poniewaz istnieje w Brazylii przyzwole-
nie ze strony wladz do stosowania tej substancji w celach religijnych!.

Kolejna czesé ksiazki stanowi przygotowany przez Charlesa S. Groba referat
pt. ,Psychologia ayahuaski”. Autor ten jeszcze raz przypomina, czym jest omawiana
substancja, jaki jest jej sklad chemiczny, a takze jeszcze raz - tym razem znacznie
szczegolowiej - przyglada sie wspomnianemu juz ,Projektowi Hoasca”. Jednym
z wazniejszych, w opinii autora niniejszej recenzji, fragmentéw referatu jest rozdziat
dotyczacy ,do$wiadczenia ayahuaskowego”, w ktérym jeszcze raz podkreslono
waznos¢, rozpropagowanego przez T. Leary'ego, terminu set and setting. Ma to zna-
czenie o tyle, ze prawidlowe i pelne zastosowanie sie do tej zasady, pozwala unikna¢
niechcianych konsekwengji i jednoczesnie doswiadczy¢ odmiennych stanow $wia-
domodci, ktore - niezaleznie od kontekstu kulturowego - zawieraja te same elemen-
ty, ktoérych literatura wymienia najczesciej dziesieé. Moze to pozytywnie $wiadczy¢
o ayahuasce jako substancji wprowadzajacej w odmienne stany $§wiadomoéci, ktére -
co znamienne - da si¢ bada¢, a takze stanowi dobry punkt wyjscia dla rozméw na
temat dzialania psychodelikéw w ogole. To bardzo wazne, ze autorzy z pelng sta-
nowczoscig podkreslajg, ze swiat srodkéw psychodelicznych rzadzi sie pewnymi
prawami, ktére mozna poznaé, a nastepnie przyswoic¢. Prawa te staja sie¢ pdzniej
gwarantami sukcesu w obcowaniu z podobnymi substancjami, a takze odbieraja orez

przeciwnikom psychodelikow wyglaszajacych twierdzenia o obezwladniajacym ich

! Chlubnym wyjatkiem od amerykariskiej wojny z narkotykami jest stan Nowy Meksyk, w ktérym
peyotl - inny psychodelik zawierajacy meskaline - jest dozwolony do uzytku na potrzeby kultu.
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dziataniu. Rozdzial jest wazny takze z powodu opisania w nim typowych dla ay-
ahuaski watkéw wystepujacych podczas wizji.

Rozdziat trzeci, dotyczacy fitochemii i neurofarmakologii ayahuaski, opraco-
wat J. C. Callaway. Jest to najbardziej farmakologiczny, a najmniej humanistyczny
rozdziat ksigzki, ktéry z pewnoscia ucieszy badaczy chemii mézgu, znaczenia neu-
roprzekaznikéw oraz sposobu dziatania ayahuaski. Dla badacza zjawiska obcowania
z substancja jest to rozdzial zdecydowanie najtrudniejszy do przyswojenia, chociaz
takze on zawiera informacje wartoéciowe dla czytelnika. Autor rozprawia sie z po-
pularnym mitem o odkladaniu sie ,narkotykéw” w organizmie, co ma - zdaniem ich
przeciwnikéw - swiadczy¢ o ich wielkiej szkodliwoéci. To pouczajaca lektura dla
ludzi, ktérzy, mimo sceptycznego nastawienia, maja naprawde otwarte umysly.
Najwazniejszym zdaniem rozdzialtu jest jednak nastepujace: ,jednym z powodéw,
dla ktorych substancje psychoaktywne wplywaja na nasz umyst, jest ich strukturalne
podobieristwo, na poziomie molekularnym, do neuroaktywnych czynnikéw produ-
kowanych przez nasze wlasne cialo dla wypelnienia receptoréw, ktére znajduja sie w
naszych komérkach nerwowych” (s. 115). Ujmujac to prosciej: substancje, ktére od-
powiadaja za komunikacje miedzy nerwami w ludzkim moézgu, sa niemal identycz-
ne jak te, ktére znajduja sie¢ w psychodelikach. Jeszcze za$ proéciej - ludzki mézg
sam produkuje sobie narkotyki. To bodajze jedna z najwazniejszych lekcji, ktore
mozna wynie$¢ z lektury tej ksigzki.

Nastepny rozdzial to zbior relacji opisujacych doswiadczenia ayahuaskowe.
Autor recenzji nie widzi potrzeby wchodzenia w szczegoély, uwaza jednak, ze warto
przyjrzec sie kilku sprawom. Tym, co jako pierwsze rzuca si¢ w oczy, jest nadrepre-
zentacja w opisywanej grupie rozmaitych terapeutéw, ktérzy opisuja swoje do-
Swiadczenia. Autor niniejszej recenzji zdaje sobie sprawe, ze jest to skutek pewnej
prawidlowosci, ktéra stanowi, ze ludzie postmodernizmu, a takowymi sa wtasnie
terapeuci, sa bardziej sklonni do szukania nowych sktadowych wlasnej tozsamosci -
w tym przypadku ayahuaski - jako posrednika miedzy nimi a sacrum. Jest to man-
kament moze nie dyskwalifikujacy prawdziwosc¢ relacji, niemniej jednak klujacy w
oczy. Moze sie jednak zdarzy¢, ze osoby o zdecydowanie sceptycznym nastawieniu

do psychodelikéw uznaja taki dobér za nieuprawniony, mimo iz R. Metzner w kroét-
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kim wprowadzeniu jasno przedstawia kryteria doboru. Tak czy inaczej, jest to spra-
wa dyskusyjna. Kontynuujac jednak lekture, warto skupi¢ sie i przemysle¢ te frag-
menty, w ktérych bohaterowie opowiadaja o otoczeniu, w jakim przezywaja swoje
wizje. Okazuje sie ponownie, tym razem na podstawie relacji, ze przestrzen, w ktorej
odbywaja sie rytualy, ma znaczenie dla ich powodzenia.

Ksigzke zaczyna i koriczy tekst R. Metznera. To rozdzial dotyczacy bardziej
tego, co moze ona da¢ wspotczesnemu czlowiekowi, niz ayahuaski per se. Jest w tym
rozdziale sporo odwotan do klasykéw New Age, duchowosci dalekowschodniej oraz
Swiadomosci ekologicznej. Jeden z podrozdzialéw nosi nawet tytul ,Odrodzenie
animistyczne i przemiana spoteczeristwa”, co doskonale wpisuje sie w new age'owe
hasta i postulaty. Ale jest tez zdanie, ktore znacznie trudniej zby¢ stwierdzeniem
o filozoficznej miatkosci doktryny Nowej Ery; brzmi ono nastepujaco: ,Osoby
przyjmujace hoaske [inna nazwa ayahuaski - przyp. recenzenta] wypadly lepiej niz
grupa kontrolna w zadaniach zwigzanych z krétkoterminowym uczeniem sie ze stu-
chu - umiejetnosci, ktéra wydaje sie zanika¢ wraz z wiekiem” (Metzner 2010: 272).
Jest to zbiezne z teoria Terence'a McKenny, ktéry uznal psylocybine za substancje,
ktéora wplyneta na podniesienie zdolnosci percepcyjnych pierwotnego cztowieka,
a co za tym idzie - zwiekszyla szanse jego przezycia.

Podsumowujac ksiazke, nalezy stwierdzi¢, ze mimo kontrowersyjnej tematyki
i jeszcze bardziej nieprawomyslnej - przynajmniej dla niektérych - prawdy o $rod-
kach psychodelicznych, jest to pozycja wiarygodna w tym sensie, Ze nie koncentruje
sie¢ na powierzchownym, lecz wygodnym dla innych, zachwalaniu psychodeliku,
jakim jest ayahuaska. Podejmuje za to wiele watkéw, ktére zapewne sa znane lu-
dziom zwigzanym z psychodelikami i z badaniami nad nimi, do ktérych przecietny
obywatel nie ma jednak dostepu. Trzeba sobie bowiem zda¢ sprawe z faktu, ze psy-
chodeliki funkcjonowaty, funkcjonuja i beda funkcjonowac¢ w spoteczeristwie i zadne
regulacje prawne, a szczego6lnie majace Zrédlo w nieprawdziwych informacjach, nie
powstrzymaja ludzi od korzystania z nich. Totez na wydawnictwach takich jak to
ciazy obowiazek rzetelnego przedstawienia stanu wiedzy na temat psychodelikéw,
tym bardziej ze - czego mozna sie dowiedzie¢ z lektury ksigzki - istniejg przestanki,

by sadzi¢, ze §wiat odmiennych stanéw swiadomoéci jest poznawalny, ma swoja to-
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pografie, reguly nim rzadzace, tworzac pewna zupelna przestrzen, ktéra jest mozli-
wa do zbadania. Dlatego pozycje takie jak ta, ktére w sposéb przystepny, ale poparty
badaniami i doswiadczeniami, przedstawiaja najwazniejsze reguly rzadzace $wiatem
srodkéw psychodelicznych sg niezbedne. Problem pojawia sie wtedy, kiedy ten ob-
szar wiedzy, ktéry powinien by¢ wolny od przesadéw i przeklaman, staje sie dome-
na ludzi, najtagodniej to ujmujac, niewyedukowanych. Dlatego dobrze jest, ze nawet
jednoznacznie pozytywne emocje, jakie maja autorzy publikacji w odniesieniu do
ayahuaski, nie przestaniaja im ich kompetencji i koniecznych badaczom sceptycyzmu
i dociekliwosci. Nie jest to wprawdzie ksigzka firmowana przez zadne powazane
w Polsce érodowisko naukowe, nie mozna jej jednak traktowac jako fikcji. Jest czyms
wiecej niz wydawnictwem popularno-naukowym, a do catkowitej ,naukowosci”

brakuje tylko ,powaznej” tematyki.

wptyneto/received 21.11.2011; poprawiono/revised 05.01.2012.
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email: ubest@yorku.ca

In the first issue of Przestrzen Spoteczna (Social Space), Zbigniew Rykiel sets out
a number of aims for the new journal. First, he places Przestrzeni Spoteczna (Social
Space) within the context of the transformation of Polish geography. He characterises
it as a discipline in a country of the semi-periphery, and lays out a strategy from this
position in the world-system (Rykiel 2011a). Second, in a discussion piece (Rykiel
2011b), he takes up an attempt of a sociology of (Polish) geography combined with
a critique of an earlier paper by Jerzy Bariski (2010). Both papers are of course closely
linked, and they relate to questions that have been at the centre of a wider debate in
critical geography in recent years.

These questions are discussed under the rubric of a “(critical) geography of
(critical) geography’ (Berg 2004, Harvey 2006). In particular, the question of academic
centre-periphery relations has come under scrutiny in this debate. In the following,
I would like to sketch out a commentary on the starting debate in Polish geography
and in this journal specifically.

I am therefore first very briefly summarising some of the key aspects of the
English-language debate about centre-periphery relations in geography, and then

proceeding to a few remarks about the situation of Polish geography within this, as it
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can be gathered from the two papers.!

The current debates about centre and periphery in academic geography can be
traced back to an editorial about unequal power relations within English-language
geography; Lawrence Berg and Robin Kearns (1998) reported that a paper submitted
to a journal had been returned because it was considered of ‘local relevance’, being
about New Zealand. They took issue with what they identified as a tendency to as-
sume that everything about the USA is universal, and anything from the rest of the
world is particular, of case-study character, a tendency they label as “America Unlim-
ited’. They called for a ‘geographically more decentred geography’ (Berg, Kearns
1998: 130). In the following years, the issue of unequal international relations within
geography has been taken up in contributions from across the globe, including India,
Hungary, Ireland, Denmark, Italy, and many others (Minca 2000, 2003; Timar 2004;
see also editorials in Society and Space 21/2, 2003). In this debate, in particular the is-
sue of language has been raised - that there is an “Anglo hegemony’ of language that
privileges knowledge produced or published in English, and that recognises knowl-
edge only through the institutions of this hegemony, generally located in North
America and the United Kingdom. Along with this goes a certain perspective on the
world, and on problems in the world. This perspective has been criticised as using
a very limited definition of the ‘international’ standing (namely only within the Eng-
lish-speaking world), and excluding other perspectives, positionalities, and ways of
writing.

The academic world has its centres and peripheries delineated according to
use of the English language, access to publication outlets and recognition as relevant
in the “international” knowledge production. On the other hand, there is an emerging
part of the debate that considers the practices of knowledge from the periphery as
the source of innovation, creativity, and critical reflection (see Minca 2003, Gregson et
al. 2003; for a critique see Best 2009).

In spite of this considerable debate, it has been limited in the sense that it has

so far mainly taken place in editorials and shorter commentaries. There have been

11t should be noted I am not an expert on Polish academic geography. I am drawing on my experience
in German, British and North-American geography and limit my comments to the papers referred to
above.
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very few detailed attempts of a critical geography of geography, and, in addition,
most of the criticism has dealt with the ‘international’ (English-language) setting,
analysing individual examples and personal experiences, or counting the number of
‘international’ publications from scholars from different countries (for example
Rodriguez-Pose 2006). The potential start of a debate about the ‘critical condition of
Polish geography’ (Bariski 2010) offers a great opportunity to analyse the geography
of geography on the ground - in a setting that Z. Rykiel describes as a semi-
periphery, and a discipline that both Z. Rykiel and ]. Baniski also describe as periph-
eral in their national academic setting. This is obviously not an analysis that I can
attempt. I am, however, involved in a long-term analysis of German geography, in
which we are working on a geography (and history) of critical geography in Ger-
many - primarily in order to analyse the conditions that did not allow earlier at-
tempts at radical/ critical geography in Germany to take hold (see Belina et al. 2009).
The two papers alone (Banski 2010, and Rykiel 2011b) offer enough material to
formulate questions that might be useful in our analysis of German geography, and
hopefully some of my remarks will also be useful for the Polish debate. Both J. Bariski
and Z. Rykiel address the main question that we have also seen to be most relevant
in Germany: the rules of the reproduction of the professoriate. They point out that
the system in place produces conformity and homogeneity. However, also both in
Poland and Germany, there are new factors in the system: new methods of evalua-
tion and ranking, an increased attempt to be visible “internationally’” with publica-
tions recognised by the Anglo-core, and an increased openness to the outside of the
national discipline. This increased openness is expressed in a variety of aspects. More
students and young scholars go abroad for at least parts of their education. This can
(but not always does) contribute to the exchange of ideas beyond national disci-
plines, and contribute new credentials and networks. The openness also includes
more interaction with outsiders within the national disciplines, be they researchers
from abroad, students, academic visitors or collaboration partners, funding sources,
and joint research projects. There is therefore a spatiality linked to these transforma-
tions, and an analysis of this spatiality would constitute a critical geography of geog-

raphy.
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The first aspect of this geography is the regional geography that is impres-
sively documented in Jerzy Barski’s analysis of grant allocations, rankings, and pub-
lication figures. Polish geography, judging from these figures, has clear centres and
peripheries. The reproduction of the discipline, as Zbigniew Rykiel points out, is
predominantly determined from the centre. But are the peripheries of Polish geogra-
phy ‘critical peripheries’, after C. Minca (2003)? Is Z. Rykiel’s own position in a de-
partment outside of geography at a university in the periphery an indicator of a pe-
ripheral voice? What are the conditions of critique in Polish geography?

Another common point of the two papers, and the second aspect of a critical
geography of Polish geography, points to the relevance of the (speaking) position
and location of critique. The critique of the geographical establishment is voiced from
and in specific places. Jerzy Banski and Zbigniew Rykiel both mention the conference
at Rydzyna in 1983. Both describe Rydzyna as an important point in Polish geogra-
phy, but Z. Rykiel considers it an important point for the reconstruction of the estab-
lished core of Polish geography and the exclusion of radical critics of the status quo.

However, Z. Rykiel also mentions that some of the more critical Polish per-
spectives from the 1980s were published abroad. The outside of the national disci-
pline served as an outlet, an alternative to its limitations, and this, the relation with
the outside, would be a third aspect of a critical geography of geography. Similar in
Germany: the national geography convention in Kiel in 1969 is also considered as
a turning point, but from a perspective of today one has to wonder what exactly the
revolution was. The introduction of quantitative methodology is often referenced
back to Kiel, and similar to Rydzyna, but it is easily forgotten that there were numer-
ous more radical voices present (or not present, because they chose not to attend the
conference of the establishment) at Kiel and at all of the following conferences, but
practically none of them was ever able to join the ranks of the German geography
professoriate. Some of the more radical critics went abroad to become professors,
some became professors in other disciplines, some were relegated to the very mar-
gins of the discipline, some found much better jobs outside the academia (and some
worse). There were critical peripheries, indeed, but they did not lead to great change

in the centre - they lead only outside of the discipline (Belina et al 2009).
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What are these interactions like today? For Germany, we argue that the new
relevance assigned to ‘international” debates in Germany now in some cases works in
favour of the introduction of new, sometimes radical approaches (Belina et al. 2009).
There is, however, very little debate about the impact of this on German geography,
and the mainstream of German geography is mainly interested in strengthening
German geography in global ‘competition’, making German geography visible.
The International Geographical Union meeting in Cologne 2012, for example, is often
presented as such an effort to place German geography on the world stage.
This might nevertheless be misleading, because what matters in German geography
is the internal inequality, not international competition. There is very little considera-
tion of whether German academic geography might be in a position of a periphery?.
This is because the recognition of individual German geographers globally has little
relevance within the national discipline. If anything, then German geography might
be described as an island.

In Zbigniew Rykiel’s commentary on the Polish situation, however, there are
very clear references to a variety of discourses to do with centre and periphery. In the
introduction to Przestrzern Spoteczna (Social Space) (Rykiel 2011a), he takes the position
of a moderniser, calling for the application of international rules within the Polish
discipline. This is, he writes, because the rules are set by the centre. Poland accord-
ingly is in the periphery, and has to accept these rules if it wants to catch up (Rykiel
2011a: 1). Similarly, Z. Rykiel calls for people to aim at visibility in the core, by sub-
mitting to the rules outlined above - publishing in English, first of all
He places his suggestions in the context of domination and structural violence by the
core towards the periphery, but makes no suggestions to counter this structural vio-
lence.

Doing so, Zbigniew Rykiel chooses an argument different from that taken by
those voicing a perspective of the periphery in the ‘Anglo-hegemony’ debate. There
is no mention of productive peripheries, because he equates this (in my interpreta-
tion) with recourse to the nation and the national identity of the discipline. Core-

periphery relations are not as simple as they seem, and this is maybe implicit in his

? Admittedly this is a strange idea, with the colonial legacy of Germany, its economic and political
status, and the very comfortable positions of German professors.
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argument. While Poland and Polish geography may be at the periphery of ‘interna-
tional” geography, there is no unitary Polish geography, but within Polish geography
again there are centres and peripheries. Zbigniew Rykiel positions himself as speak-
ing out against the centre of Polish geography, and the route he chooses is that of the
internationalist, against an insular, static discipline.

There are, however, other discourses that are referenced in Zbigniew Rykiel’s
commentary (2011b). First and foremost, it is the discourse of the traditionalist,
speaking with the voice of the discipline, for the discipline (something we have also
observed in the German debate about cultural geography (Belina et al. 2009)). Fur-
thermore, Zbigniew Rykiel also mentions dissidents that were silenced in the memo-
rialisation of the Rydzyna conference, and of the sanctioned modernisers that
emerged victorious?. This shows the adaptation of the discourse of modernisation by
the centres of Polish geography.

Jerzy Banski’s paper is also interesting in this regard for its specific discourse.
The introduction of new rankings shows the new weight that is attributed to interna-
tional visibility also in Poland, but in Jerzy Banski’s 2010 paper, there is almost no
mention of international power relations, and Poland is not presented as a periphery,
nor as somehow dominated by English-language geography or geographers. Interna-
tional (English-language) publication is invariably seen as something positive, as in
Z. Rykiel. The perspective is nevertheless almost wholly internal, because the power
structures are wholly determined within Polish geography - indeed, as Zbigniew
Rykiel points out, Jerzy Barski's demand that the allocation of funding should be
administered by geographers themselves again stresses this solely discipline-internal
orientation. The power structures of Polish geography are determined by the social
structures of its environment, as Zbigniew Rykiel points out, and this environment
determines that the discipline is governed as a national discipline. There is therefore
no hegemony of English-language geography or geographers in the Polish discipline.
Rather, it is the internal management of science that invokes “international’ criteria in
order to structure national academia.

Jerzy Banski’s paper is also interesting for an omission. In his sole focus on na-

3 In the German context, Dietrich Bartels would be this sanctioned moderniser, credited with introduc-
ing the scientific method in German geography and firmly linked with the Kiel conference.
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tional research funding, the question automatically arises what the role of interna-
tional funding is. Some Polish geography departments, for example, have gained
considerable European Union’s research funding. Does this contribute to the ruptur-
ing of an internal hegemony? Or does it reinforce centre-periphery structures within
the discipline? And connected to this - are new networks that students can build
through exchanges a challenge to the status quo, or are they more evidence of it?

To conclude: I have pointed towards a few indications of a specific geography
of Polish geography as it emerges in the papers by Jerzy Banski (2010) and Zbigniew
Rykiel (2011a, b). Some aspects of a critical geography of geography can be gathered
from the start of a debate in Polish geography, including the sociology and regional
geography of Polish geography, speaking positions and the role of locations, and the
relations with the outside of Polish geography. My interest in this exercise emerges
from just this kind of analysis in Germany. I have tried to point out a set of dis-
courses that relate to a complex situation of core-periphery relations, internationally
and on the national scale. One of the early outcomes of our project in Germany is that
these relations can also be mapped on the local scale, where there are a variety of
mechanisms of exclusion and marginalisation at work that would need to be brought
in for a complete picture. Further to this (and in contrast to Germany), the explicit
placing of Poland in the periphery of international academic discourse deserves at-
tention. It achieves, quite involuntarily I assume, that Polish geography can be ana-
lysed much more directly using the concepts from current debates about the interna-
tional geography of geography. In Germany, in contrast, the imagination of the dis-
cipline until very recently has much more resembled that of a centre resting in itself,

self-sufficient and enclosed.
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By referring to the critical geography of geography, Ulrich Best has success-
tully joint my discussion with Jerzy Bariski on the sociology of Polish geography. In
the context of centre-periphery relations U. Best accurately points to the universal vs
particular categorisation of the relevance of scientific outcomes, labelled as ‘America
unlimited’. During a conference held in Cracow in 6 December 2011, J. Bariski pro-
vided in his presentation a case, hopefully be developed some time in Przestrzern
Spoteczna (Social Space), of his paper submitted for a publication consideration in
a reputable journal in the core of the geographical world-system, commented by an
anonymous Anglo-Saxon reviewer who condemned the author of the paper for refer-
ring to a ‘local” source of a concept the reviewer ‘had never heard about’ instead of
referring to ‘recognised” (i.e. Anglo-Saxon) sources. In this context, the Anglo he-
gemony of language comes to appear as merely one aspect of Anglo hegemony of
thinking, in accordance with the aphorism by Ludwig Wittgenstein that ‘limits of my
language are ones of my world’.

It may be easily argued, as Ulrich Best seem to do in his critique, the same ap-
plies to norms. What I, however, tried to suggest, certainly not very clearly, in my
editorial was that the category of norms should be contrasted to that of conventions.
While I call for following the scientific norms of the core, i.e. the quality of published
papers and transparency of the procedure of their acceptance, I appeal to recognise
the application of English as a useful convention in the communication and propaga-

tion of values of the semi-peripheries, especially productive (semi)peripheries. The
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best evidence of my - and our in Przestrzen Spoteczna (Social Space) - attitude to the
possible Anglo domination of language is that we decided not to be a monolingual
English journal, even though the acceptance of this rule would facilitate us to gain
a higher Ministry’s score. It was because I think the modernisation may not result in
a cultural liquidation. Moreover, against the “‘world” standard, we neither follow nor
accept American orthography in our journal and demand monetary units referred to
in texts we publish be converted in euro rather than US dollars or GB pounds. This is
the way I understand my suggestions to counter the structural violence Ulrich Best
argues I do not make.

Limited attempts of critical geography of geography is, however, another
story. A critical history of Polish geography is still to be written. Two milestones of
the history could, however, be identified already now. The conference in Osieczna in
1955, as one part of the only intrinsic scientific revolution in the history of Polish ge-
ography, was the first of them, which resulted in the only one solid change in the
structure of power within the discipline, not without, however, the explicit relation
to the political environment. The conference in Rydzyna, importantly from the sym-
bolic point of view, located a dozen of kilometres from Osieczna, in 1983, as
a classical example of a scientific counterrevolution, was the second milestone.
U. Best seems, however, misidentify the aims of the Rydzyna’s radicals. Again not
without the explicit relation to the social environment, they aimed at a challenge to
neopositivism, with its value free quantitative methodology, accepted in the same
time of the late 1960s as in West Germany, perceived, however, as a safe asylum for
those who profited from the late Stalinist structure of power without being explicitly
engaged ideologically. In this context, the history of the Rydzyna conference seems
interesting to be written some time.

I am less optimistic than Ulrich Best in the maintaining there is no hegemony
of English-language geography in Polish geography. To my mind, the main body of
the latter, especially among the post-Rydzyna generation, is dominated by those who
are intellectually dependent on English-language literature so much that they are
hardly able not only to propose original concepts but even translate English termi-

nology, including individual phrases, into standard Polish, proposing pidgin-Polish
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instead. While therefore in Germany the discipline resembles that of a centre resting
in itself, self-sufficient, and enclosed, in Poland the progressive marginalisation, re-
sulted from a voluntary self-isolation, is attempted to be cured by the application of

developmental dependence on pure conventions rather than normes.
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